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A majority of American adults went online in 2008 to 

keep informed about political developments and to get

involved with the election. 
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Summary of Findings 

More than half the adult population were online political users in the 2008 

election.  

Three-quarters (74%) of internet users went online during the 2008 election to take part 

in, or get news and information about the 2008 campaign. This represents 55% of the 

entire adult population, and marks the first time the Pew Internet & American Life 

Project has found that more than half the voting-age population used the internet to 

connect to the political process during an election cycle. 

We call these individuals 


