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Summary of findings
How African-Americans use the Internet

Online African-Americans are proportionally more likely than online whites to have
searched for information about major life issues such as researching new jobs and
finding places to live. They are also more likely to have sought entertainment online
through music, video and audio clips, and instant messaging. And they are more
likely to have searched for religious or spiritual information.
•
•
•
•
•
•
•

Online blacks are 69% more likely than online whites to have listened to music on
the Web.
Online blacks are 65% more likely than online whites to have sought religious
information on the Web.
Online blacks are 45% more likely than online whites to have played a game on the
Web.
Online blacks are 38% more likely than online whites to have downloaded music
files from the Web.
Online blacks are 38% more likely than online whites to have sought information
about jobs on the Web.
Online blacks are 30% more likely than online whites to have sought information
about a place to live on the Web.
Online blacks are 20% more likely than online whites to have conducted school
research or gotten job training on the Web.
Online behavior
The percent of Internet users in each race
who have ever used the Web to…
Activity
Blacks (%)
Browse just for fun
73
Do school research
65
Use video/audio clip
60
Listen to music
54
Look for job information
51
Send an instant message
51
Play online game
48
Participate in chat online
38
Look for a place to live
35
Seek religious information
33
Download music
29

Whites(%)
61
54
47
32
37
44
33
23
27
20
21

Source: Pew Internet & American Life Project March-August 2000 Poll
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The Internet helps, especially on health and hobbies
More than online whites, online African-Americans are likely to say that the Internet
helps them get health care information and pursue their hobbies. African-Americans
also greatly appreciate how the Internet helps them learn new things. On the other
hand, whites are more likely than blacks to say the Internet helps them connect to
family and friends.
•
•
•
•

45% of online African-Americans say the Internet helps them get health care
information, compared to 35% of whites who say that.
57% of online African-Americans say the Internet helps them pursue their hobbies,
compared to 50% of whites who say that.
62% of online whites say the Internet helps their connections to their friends,
compared to 55% of blacks who say that.
56% of online whites say the Internet helps their connections to the family,
compared to 51% of blacks who say that.

Email: Great for families, almost as great for friends
Online African-Americans appreciate their ability to stay in touch with family and
many say it helps them stay in better contact with friends. However, they are less
likely than whites to use email to sustain friendships.
•

•
•

89% of African-American email users have emailed a member of their family. And
56% of those with an email relationship with a key family member believe that their
use of email has helped them communicate more often with that family member.
These figures are similar to those for online whites.
69% of African-Americans who use email maintain email relationships with friends,
compared to 80% of white emailers who use electronic communication that way.
44% of African-American emailers who maintain an email relationship with a friend
say they communicate more with that friend thanks to email; 65% of whites who
email friends say they communicate more often thanks to email.

A growing online population
More than three and a half million African-American adults have gone online for the
first time in the past year. That has nearly doubled the size of the black online
population from what it was a year ago. Women have driven the growth of the black
Internet population and they outnumber African-American men with Internet access.
In addition, parents are a large part of this expanding population. Moreover, there
are signs that the growth of the online black population will outpace the growth of
the online white population and eventually the proportions of each group online
could be equal. Many blacks who do not now have Internet access say they plan to
go online.
•

36% of all African-American adults, about 7.5 million people, now have Internet
access; 23% of African-Americans were online in 1998.
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•
•
•

48% of all African-American Internet users have gone online for the first time in the
past year.
61% of the newcomers are women and, overall, the proportion of black women to
black men in the Internet population is 56% to 44%.
46% of African-Americans who are not online say they probably or definitely
will go online in the future. This compares to 40% of offline whites who say they
plan to go online.

The daily divide

The gap in access between African-Americans and whites is closing, but AfricanAmericans still do not have the same level of access to the Internet as whites.
African-Americans with access to the Internet do not go online as often on a typical
day as whites do. And online blacks do not participate on a daily basis in most Web
activities at the same level as online whites.
•
•
•

50% of whites now have Internet access, compared to 36% of African-Americans.
36% of African-Americans with Internet access go online on a typical day, compared
to 56% of whites.
27% of blacks with Internet access send or receive email on a typical day, compared
to 49% of online whites who send or receive email on a typical day.

The gender gap
Compared to African-American men, African-American women are much more likely
to have sought health information, job information, and religious information online.
Compared to African-American women, African-American men are much more likely
to have purchased products online and sought sports and financial information. This
mirrors gender patterns in the overall Internet population.

The generation story
Compared to older African-Americans, those under age 30 are more likely to be
drawn to leisure activities on the Internet such as participating in chat rooms,
playing games, and using multimedia sources. Older African-Americans are more
likely to have gotten religious information.

Experience counts
Online African-Americans who have at least two years experience are more likely
than newcomers to go online on a typical day and more likely to spend three or
more hours online during that typical day. Veteran Internet users are also more
likely than novices to use email, get news, research and buy products, look for job
information, seek material on places to live, do banking online, and conduct jobrelated research. Veterans are more likely than newcomers to report that Internet
tools have helped them manage their finances better, improved their connection
with family members and friends, and helped them learn new things.
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Main Report
Background
Since the mid-1990s when the World Wide Web became a powerful part of America’s
communications and information culture, there has been great concern that the nation’s
racial minorities would be further disadvantaged because Internet access was not spreading
as quickly in the African-American community as it was in the white community. Former
Assistant Secretary of Commerce Larry Irving said in his introduction to “Falling Through
the Net,” the 1999 Department of Commerce Study on the digital divide, that this issue “is
now one of America’s leading economic and civil rights issues.”1 Analysts like Irving argued
that African-Americans would be at a distinct disadvantage if the divide were not closed
because more and more of American economic and social life was becoming networked
through the Internet.
Many studies have shown that access to the Internet correlates with income levels and
educational attainment. African-Americans lag behind whites in both areas. According to the
U.S. Census Bureau, the median household income for African-Americans in 1999 was
$27,910, while the median income of white Americans was $42,504. The Census also
reported in 1999 that 15% of African-Americans have received a college or a graduate
degree. This is less than the 26% of white Americans who have gotten degrees. Our recent
report entitled “Who’s Not Online,” showed that a person living in a household with more
than $75,000 in income is three times more likely to have Internet access than someone in a
household earning less than $30,000. Beyond socio-economic issues, some researchers have
theorized that African-Americans have had less access to the Internet because they
participate in greater measure in entertainment-oriented technologies like television, rather
than in information technologies. They argue that relatively high proportions of AfricanAmericans use radio and television, but a relatively low proportion of African-Americans
read newspapers.2
Narrowing the gap
Growth online
Much has changed in the last year, and
The percentage of
data collected by the Pew Internet &
each racial group
American Life Project reveal that the
1998
2000
digital divide for African-Americans is using the Internet
narrowing. A 1998 Pew Research
Blacks
23%
36%
Center for the People and the Press
Whites
42%
50%
report found that 23% of AfricanSource: Pew Internet Project March-2000 Poll & Pew Research Center 1998
Americans and 42% of white
Americans had Internet access. Over the past two years, the rate of growth of the AfricanAmerican online population has been a bit greater than that of whites. In 2000, the
percentage of the black adults who have Internet access grew 13 points to 36%; for whites,

1 National Telecommunications and Information Administration, “Falling Through The Net,” July 1999, p.
xiii. Irving is also on the Advisory Board of this project.
2 Thomas P. Novak, Donna L. Hoffman, Alladi Venkatesh, “Diversity on the Internet: The Relationship of
Race to Access and Usage,” paper presented at the Aspen Institute Forum on Diversity and the Media, October
1997, p. 3.
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the online population grew 8 percentage points to a level where half of all white adults now
have Internet access.
In the past year, more than 3.5 million African-Americans have gone online for the first
time. Almost half (48%) of all African-American Internet users say they got access to the
Web for the first time in the past twelve months; just over a quarter (26%) first accessed the
Internet in the past six months. The overall African-American population online is about 7.5
million, more than 4 million of whom are women.
Women are leading this surge – they represent 61% of the African-American Internet
newcomers. This mirrors the general trend we first reported in May that women of all races
predominate among Internet newcomers. In just the past six months, about 1.2 million
African-American women accessed the
Connecting to the Internet
Internet for the first time, compared to
approximately 750,000 AfricanThe percent online who have gotten Internet access…
American men.
In last 6
a year 2-3 years 3 or more
months

ago

ago

years ago

That has opened up a notable gender
Blacks
26%
22%
31%
21%
Whites
15%
20%
33%
32%
gap in the black online population and
this represents a different situation from Source: Pew Internet & American Life Project March-August 2000 Poll
the one that has taken place in the online white population. Among white Internet users
there is an even split between the sexes. Yet black women make up 56% of the AfricanAmerican online population.

Despite this substantial growth, African-Americans still lag behind their white counterparts
in Internet access and computer use. Some 36% of African-Americans have ever used the
Internet, as opposed to about half of all whites. A little over half of all African-Americans
use computers, while 63% of whites use computers. Rural blacks are not nearly as connected
to the Internet as blacks who live in cities or suburbs. Just 22% of blacks in rural areas have
online access, compared to 41% of suburban blacks who have access and 35% of urban
blacks.
Portrait of the newcomers and the general African-American online population
The boost in connectivity by African-Americans tracks general patterns among newcomers
to the Internet. The increase in women online is a major part of that story, and so are the
facts that the novices are older than those who got Internet access several years ago; the
beginners have less educational attainment; and their income is as not as high as their
Internet forbears.
•
•
•

In the past year, more than 2 million blacks over the age of 30 accessed the Internet
for the first time. This represents 55% of all blacks who first came online in this
period.
During the same period, 55% of the African-Americans who accessed the Internet
for the first time do not possess a college diploma.
And 62% of blacks who entered the online world in the past year have incomes of
under $40,000 a year.
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In its general composition, the online African-American population is different from the
white online population in several major respects. Compared to whites with Internet access,
the online African-American population is proportionally more composed of women, of
people who have modest incomes, and of people who do not have college degrees.
Of the African-Americans who use the Internet, 43% live in households with incomes under
$40,000 a year. About a quarter live in households with incomes between $40,000 and
$75,000 and 15% are in households earning more than $75,000. In contrast, 29% of online
whites live in households earning under $40,000 a year, 30% live in households earning
between $40,000 and $75,000 and 23% live in households earning more than $75,000.
When it comes to educational attainment, 27% of online blacks have a college or graduate
degree, compared to 38% of online whites who possess a college diploma or better. About
37% of online blacks have some college experience, compared with 30% of online whites. A
similar proportion (28%) of online blacks and whites possess high school degrees.
The online African-American population is
Online use by age
still fairly young – 56% of online blacks are
The percentage of those online grouped by age
under the age of 34. In comparison, about
40% of online whites are in that age bracket.
18-24 25-34 35-44 45-54 55-64 65+
The online white population is older.
Blacks
28% 29% 25% 13% 4% 1%
About half the online whites (46%) are
Whites
16% 24% 26% 19% 9% 5%
between the ages of 35 and 54 and 14% of
Source: Pew Internet Project March-August 2000 Poll
online whites are over 54. That contrasts
with the fact that 38% of online blacks are between 35 and 54 and just 5% of online blacks
are older than that. While the Internet is starting to appeal to older Americans, older blacks
still have a way to go in getting connected to the Web at the same rate as their white
counterparts.
One other striking demographic feature of the African-American online population is that
there are a lot of parents with children under 18. About 53% of online blacks have a child
under the age of 18 at home, while 42% of online whites are parents of children that age.
Users often perceive gaining access to the Internet as an investment in the future and this
seems especially true in African-American families.
African-Americans’ online behavior
Online blacks are comparatively more likely than whites to have used the Internet for
activities that relate to economic advancement and significant quality-of-life issues. More
than half of online African-Americans (51%) have used the Internet to get information
about a job, compared to 37% of whites who have done that. More than a third of AfricanAmericans (35%) have used the Web to hunt for a place to live, compared to 27% of whites.
Online blacks are also more likely than online whites to have used the Internet for schoolrelated research or job training.
African-Americans also have sampled some the entertainment features of the Internet
relatively more than whites. Fully 73% of blacks have gone online “just for fun,” compared
to 61% of whites who have done the same. Blacks are more likely than whites to have used
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Internet multimedia – 60% have looked at or listened to a video or audio clip while online;
48% have played a game online; and 29% have downloaded music from the Web.
When it comes to the general hunt for information on the Web, the behavior of online
whites and African-Americans is relatively similar. Both groups have used the Web in similar
proportions to get general news and
Online Activities
news about politics, to research
product information and travel-related The percent who have done the following activities
information, to get material from Web
A ctivity
Blacks
W hites
sites run by federal, state or local
Send Email
88%
93%
government agencies, get health
Fun
Browse just for fun
73
61
information, and do work-related
Get
hobby
information
68
76
research. Online whites are slightly
Send an instant message
51
44
more likely than online AfricanChat
online
38
23
Americans to have sought financial
U se video/audio clip
60
47
information online and to have
Play a game
48
33
checked out weather reports.
Look for sports information
44
35
The one striking difference between
the races related to online information
gathering comes in the area of
religious and spiritual material. Online
blacks are 65% more likely to have
sought such material on the Web than
online whites. Some 33% of online
blacks have hunted for such
information online, while just 20% of
whites have done it. This is a
particularly popular activity with
African-American women over age 30.
Online transactions are a somewhat
different story. Online whites are
more than twice as likely as online
blacks to have participated in Webbased auctions and whites are much
more likely to have bought products
on the Internet. However, both races
are equally as likely to have done
banking online, made a travel
reservation, and bought or sold
stocks.

Look for info about music,
books, or other leisure activities
Listen to music
Download music
Information Seeking
Get news
Get financial information
Research product information
Look for travel information
Get weather reports
Get political news or information
Visit a government Web site
Seek religious information
Major Life A ctivities
Look for job information
Look for a place to live
Do school research or job trainin
Seek health information
Do work research
Transactions
Bank online
Participate in an online auction
Buy a product
Make a travel reservation
Buy /sell stocks

66
54
29

63
32
21

62
40
71
64
53
34
38
33

59
45
73
65
63
33
41
20

51
35
65
52
48

37
27
54
55
49

19
6
35
28
8

17
14
48
29
9

So urc e: Pew In tern et &Am eric an Life Pro jec t Marc h-August 2000 Po ll

A typical day online
While African-Americans are rapidly entering the online world, it is apparent that the
Internet has not yet become as essential or appealing to the black online population as it is to
online whites. Just 36% of blacks with Internet access go online on a typical day. By
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comparison, 56% of whites with Internet access are online on an average day. On the whole,
online African-Americans also are not as fervent in their appreciation of the Internet as
online whites. While 73% of online whites say they would miss the Internet if they could no
longer access it, 62% of online blacks say the same thing. Even more telling is that while
10% of online whites say they wouldn’t miss the Internet at all if they were to lose access,
20% of online blacks say they wouldn’t feel any loss. Half of all white Internet users would
miss email a lot if they could no longer use it, but only 39% of black users agreed.
These different attitudes could partly be explained by the “experience gap” between the
races. As a rule, newcomers of all groups, ages, income brackets, and genders use the
Internet less frequently than online veterans and feel less attached to the Internet. Like other
Internet newcomers, online African-Americans have not integrated many online activities
into their daily lives. In comparison, a greater share of the online white population has
extensive experience with the Internet and has woven Internet activities into their lives.
Further evidence that the Internet has not become quite as ingrained in black users’ lives as
white users’ lives comes in examining daily use of the Internet. For example, the use of email
is the most popular of all Internet activities, and about 88% of all black Internet users have
sent email. However, only about 27% of blacks with Internet access send or receive email on
a typical day. In contrast, almost half of online whites (49%) send or receive email on a
typical day.
This pattern of relatively low
Popular Activities
daily use of Internet
On a typical day, blacks use the Web less frequently than whites
activities also applies to
some other major online
The percent of Internet users in
activities that have been
each group who have ever done
measured by the Pew
Blacks
these activities and do them on a
Whites
Internet & American Life
typical day
Ever Yesterday Ever Yesterday
Project. On an average day,
Send email
88%
27%
93%
49%
online whites are more likely Get news
62
12
59
21
than online blacks to get
Research product information
71
8
73
13
Go online just for fun
73
14
61
20
news, get financial
Source: Pew Internet & American Life Project March-August 2000 Poll
information, get product
information, and browse for fun.
Where African-Americans have access and the time they spend online
African-Americans Internet users are somewhat more likely than whites to have their
Internet access come exclusively through their jobs. Some 18% of African-American
Internet users only have access to the Web at work, while 12% of white users are in that
position. In contrast, white Internet users are more likely than African-Americans to have
access at home. Some 71% of black Internet users have access to the Web from home, while
84% of white users have home access.
This difference in access arrangements might account for some differences in online
behavior – for instance, why whites are more likely to transact personal business online such
as purchasing goods, and why blacks are more likely to have gone online for some
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information-oriented activities, such as looking for a job or a place to live. In addition,
workplace computers are more likely to have higher bandwidth connections, thus making
the use of online multimedia relatively easier for African-Americans. Finally, since AfricanAmericans are newer to the Internet and many are going online from computers at work,
they may also enjoy the benefit of having more powerful multimedia computers than whites
who have been online for longer.
While online during a typical day, African-American Internet users tend to mirror their white
counterparts in the amount of time they spend online and the times of day they are online.
Between 9 a.m. and 5 p.m. a fifth to a quarter of the Internet users in each race are online.
However, during non-working hours, blacks are less likely to go online than whites. In the
early morning before nine, 19% of black users go online, while a quarter of white users do
so. After 9 p.m. 17% of online whites log on, while 12% of online blacks log on.
Gender gaps
In the African-American
Internet population there
are some notable
variations that generally
reflect the gender
differences in the overall
Internet population.
Compared to AfricanAmerican men, AfricanAmerican women are
much more likely to have
gotten health information
online, looked on the Web
for job information, and
sought spiritual or
religious material online.
Fully 59% of online black
women have sought
information on health and
medical issues, compared
to 45% of black men who
have done that. A strong
majority of black women
(58%) have used the
Internet to seek
information about a new
job, compared to 40% of
black men who have done
that. And four in 10 black
women (41%) have sought
religious and spiritual

Online differences by age and gender
The percent of African-American
Internet users who do the
following activities
Send Email
Fun
Browse just for fun
Get hobby information
Send an instant message
Chat online
Use video/audio clip
Play a game
Look for sports information
Look for info about music, books,
or other leisure activities
Listen to music
Download music
Information Utility
Get news
Get financial information
Research product information
Look for travel information
Get weather reports
Get political news or information
Visit a government Web site
Seek religious information
Major Life Activities
Look for job information
Look for a place to live
Do school research or job training
Seek health information
Do work research
Transactions
Bank online
Participate in an online auction
Buy a product
Make a travel reservation
Buy/sell stocks

All
88%

Men
86%

73
68
51
38
60
48
44

70
71
56
37
63
45
67

75
65
47
38
58
50
27

84
71
58
57
71
55
45

64
64
46
24
52
42
43

66
54
29

69
52
33

64
56
26

78
57
40

57
54
20

62
40
71
64
53
34
38
33

60
46
77
64
52
31
36
22

62
35
67
65
54
35
40
41

60
37
72
66
50
33
32
27

62
41
71
63
55
35
42
38

51
35
65
52
48

40
31
60
45
47

58
37
69
59
48

65
42
74
50
45

43
30
60
55
50

19
6
35
28
8

23
6
43
31
8

16
7
29
26
9

16
8
35
27
8

21
5
35
29
10 8

Source: Pew Internet & American Life Project March-August 2000 Poll

Women Under 30 Over 30
88%
85%
90%

information on the Internet, almost twice the level of black men who have done that (22%).
African-American men, on the other hand, are more likely than women to have used the
Web to seek financial data, purchase goods, and get sports information. Almost half the
black men who have Internet access (46%) have used the Web to get information on stocks,
mortgages, and other financial products, compared to 35% of black women who have done
that. Some 43% of online black men have purchased something online, compared to just
29% of black women who have done that. And two-thirds of black men have used the Web
to get sports information, while only 27% of black women have done that.
Generation gaps
Younger blacks are drawn to leisure activities on the Internet to a much stronger degree than
their older counterparts and they are more likely to use the Web for research on life changes.
On the other hand, older African-Americans are more inclined to access government agency
Web sites and seek spiritual information.
Fully 84% of black Internet users under 30 have browsed the Web for no particular reason
except to have fun, compared to 64% of older blacks who have done that. More than half of
young black Internet users (57%) have participated in chat rooms, while only 24% of their
elders have done so. Some 55% of young black Internet users have gone online to play a
game, while 42% of older black users have done that. Forty percent of young online blacks
have downloaded music, and 71% of them have listened or watched a multimedia clip. At
the same time, only 20% of older blacks have downloaded music and 52% have seen or
heard online multimedia. Finally, 65% of young users have sought job information on the
Web and 42% have sought information on a place to live. That compares to 43% of older
blacks who have used the Internet to look for a job, and 30% have used the Internet to look
for a new home.
Some 42% of older online blacks have sought information from Web sites run by their local,
state and federal government, compared to 32% of younger blacks who have done that. And
38% of older blacks have sought religious or spiritual information online, while 27% of
younger online African-Americans have done that.
Experience makes a difference
As Internet users become more and more comfortable using the Web, they are more likely
to expand their access and time online, to branch out to different Web activities, to access
Web activities more often, and stay online longer. African-American users follow these
patterns.
African-American Internet veterans with more than two years experience are more likely
than newcomers to go online on a typical day, more likely to spend three or more hours
online during a typical day, and more likely to have access at home and work.
Black Internet users with several years experience are substantially more likely than novices
to send and receive email, get news online, get product and financial information (such as
stock prices and mortgage rates), look for job information, seek material on places to live,
buy products, do banking online, do job-related research, get hobby information, and get
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information from government Web sites. These veterans are also more likely than novices to
report that Internet tools have helped them manage their finances better, to connect to their
family and friends, to learn new things, and to do their jobs.
How African-Americans use email
Using email is the Internet’s most popular activity for everyone. Some 88% of all black
Internet users have sent or received an email. Some 93% of white Internet users send and
receive email.
One of the attractions of email
What's in those emails?
for Internet users is its power Percentage of African-American email users
who send these kind of emails:
To Family To Friends
to strengthen relationships
with family members and
To pass along something interesting you
93%
89%
friends. Fully 89% of African- heard or read
To
pass
along
some
news
about
children,
Americans who go online have
other family members, or people you know
77
70
emailed a member of their
To
pass
along
a
joke
or
something
funny
that
family. And these Africanyou'd heard
85
84
American emailers feel
To pass along something about your job or
strongly about the positive
other things you've been involved in
73
71
effects of doing so; 92% of
50
56
To get advice about something
African-American emailers
About something you are upset or worried
who exchange email with their about
45
44
kin say that email has been
About getting together for dinner, a movie,
useful for communicating with or social activity
41
47
members of their family. More Source: Pew Internet Project March 2000 Poll
than half of African-American email users (56%) who have an email relationship with a key
family member believe the use of email has helped them communicate more often with that
family member. This is similar to the proportion of whites who feel that way.
This increased communication with family members can be ascribed to a number of reasons.
It is the ease and quickness of email that attracts black Internet users – African-Americans
most often cited that as the primary reason for using email to communicate with a family
member. Whites, on the other hand, more often say the primary reason for sending email to
a family member is that it can be done at the sender’s leisure. African-Americans also like the
fact that their use of email means that they do not have to talk as much to family members –
72% of African-American emailers say this, compared to 62% of white emailers.
Emailing friends is also a common activity among
online African-Americans – 69% of them say they
Percentage of email
have done so. However, this is proportionally less
users who say that
than the 80% of white users who email their
their email is…
Blacks
Whites
friends. While they may email their friends less
Work-related
11%
10%
than their white counterparts, African-American
Personal
36
46
users strongly believe that the email is a useful tool
Both
52
44
Source: Pew Internet Project March 2000 Poll
for communicating with their friends. Fully 89% of
black users say this, and 90% of white users agree.
Emailing friends has not made as strong an inroad into black Internet users’ behavior as
Email Use
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emailing family members. About 44% of black users who have an email tie to a key friend
say they communicate more often with that friend because of email, while 65% of white
users are communicating more because of email.
African-American emailers do not use email as much as their white counterparts to
communicate with their immediate family. While 32% of white emailers have sent a message
to their parents or grandparents, only 22% of black users have done so; over half (57%) of
white users have sent a message to a sibling, but only 38% of black users have emailed a
brother or sister. More white emailers have also used email to communicate with extended
family – 49% have ever emailed an aunt, uncle or cousin, while 40% of black email users
have done so.
However, African-American emailers have
used email to communicate with other
important people in their lives outside of
their family at about the same rate as their
white counterparts. Many AfricanAmerican emailers use email to
communicate with friends near and far
(52% and 60%). White emailers do much
the same thing, but at somewhat greater
frequency (62% and 69%). AfricanAmerican email users have also emailed
romantic partners and people with who
they work at about the same rate as white
users.

Who's getting the email?
Percentage of email users
who say that their emails
are going to a…
Parent/Grandparent
Brother/Sister
Child not at home
Aunt, U ncle, Cousin
Spouse/Partner
Roommate
Child at home
A friend who lives close by
A friend who lives far away
Romantic partner
A work colleague

Blacks
22%
38
12
40
15
4
8
52
60
15
50

Whites
32%
57
22
49
25
6
10
62
69
13
52

So urc e: Pew In tern et Pro jec t Marc h 2000 Po ll

African-American views of the Internet
Like those in other groups, many African-Americans have found that access to the Internet
has helped them in key parts of their lives. Just over half (51%) say that the use of email has
improved their connections to family members; about 55% say that the email and the
Internet has also improved connections to their friends. These sentiments echo an earlier
Pew Internet Project study that found that a little over half of all Internet users say that the
use of email has encouraged and improved communications with both their family and their
friends.
Black women express appreciation for email’s benefits more frequently than black men.
About 56% of African-American women who use the Internet say that the use of email has
strengthened their intra-family connections.
How the Internet helps
About 37% say that email has improved
The percent who say the Internet has helped
communication with family members a lot. On
them…
the other hand, only 43% of black men view
Blacks
Whites
email as having had a positive impact on their
Shop
30%
35%
familial relationships; only 20% say that email
Get health care info.
45
35
has improved these relationships a lot. These
Manage their finances
28
26
feelings reflect a pattern that is evident among
Connect to family
51
56
white Internet users: 61% of white women, but
Connect to friends
Learn new things
Pursue hobbies

55
81
57

Source: Pew Internet & American Life Project
March-August 2000 Poll

62
79
50
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only 50% of white men, agree that email and the Internet has improved their relationships
with their family.
At the same time, a little over half of all online blacks agree that the Internet and email have
helped them in their connections with friends. However, online whites are somewhat more
likely to say that than online blacks.
African-Americans also agree that the Internet has improved their lives in other aspects as
well, at about the same rate as whites. One exception is that online blacks are more likely
than online whites to report that the Internet has become a significant source of health care
information for them. About 45% of blacks agree that the Internet has helped them find
health care information, as compared to a little over a third of whites. Women are more
likely to say this than men. There is also a bit of a gap when it comes to hobbies. Online
blacks are more likely than online whites to say the Internet helps them pursue their hobbies
(57%-to-50%). Men are much more inclined than women to say this.
African-Americans and Online Privacy
Online privacy has become a significant concern for a majority of Internet users, AfricanAmericans included. In fact, African-Americans tend to be less trusting than their white
counterparts, as well as more concerned about their online privacy. A recent survey of
people's attitudes towards trust and privacy by the Pew Internet Project found that only 17%
of all African-Americans (Internet users and nonusers alike) believe that most people can be
trusted, compared to 34% of whites who say that. On the flip side, 79% of blacks say that
one cannot be too careful in dealing with other people, compared to 59% of whites who
agree. At the same time, 72% of black Americans are very concerned about businesses and
other people obtaining their personal information. Fifty-seven percent of whites are similarly
worried.
African-Americans' heightened privacy concerns are reflected in what they choose to do
online. Online African-Americans are less likely to participate in high-trust activities like
auctions or to trust their credit card to an online vendor. They are also less likely than white
Internet users to trade their personal information for access to a Web site. But AfricanAmerican Internet users don't shy away from the convenience of banking, making travel
arrangements, or trading stocks online. And black Internet users are more likely than white
Internet users to have made a friend online. These leaps of faith reflect mixed emotions that
are common among all Internet users - they are fearful of the risks, but still want to take
advantage of much of the Net's potential.
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Methodology
This report is based on the findings of a daily tracking survey on Americans' use of the
Internet. The results in this report are based largely on data from roughly six months of
telephone interviewing conducted by Princeton Survey Research Associates between March
1, 2000 and August 20, 2000, among a sample of 12,751 adults, 18 and older. This sample
included 1,501 African-Americans and 586 African-Americans who use the Internet. For
results based on the total sample, one can say with 95% confidence that the error
attributable to sampling and other random effects is plus or minus 2.5 percentage points. For
results based on all African-Americans, the margin of sampling error is plus or minus 3
percentage points; for results based on African-Americans with Internet access, the margin
of sampling error is plus or minus 5 percentage points. In addition to sampling error,
question wording and practical difficulties in conducting telephone surveys may introduce
some error or bias into the findings of opinion polls.
The sample for this survey is a random digit sample of telephone numbers selected from
telephone exchanges in the continental United States. The random digit aspect of the sample
is used to avoid “listing” bias and provides representation of both listed and unlisted
numbers (including not-yet-listed numbers). The design of the sample achieves this
representation by random generation of the last two digits of telephone numbers selected on
the basis of their area code, telephone exchange, and bank number.
A new sample was released daily and was kept in the field for at least five days. This insures
that the complete call procedures are followed for the entire sample. Additionally, the
sample was released in replicates to insure that the telephone numbers called are distributed
appropriately across regions of the country. At least 10 attempts were made to complete an
interview at every household in the sample. The calls were staggered over times of day and
days of the week to maximize the chances of making contact with a potential respondent.
Interview refusals were re-contacted at least once in order to try again to complete an
interview. All interviews completed on any given day were considered to be the final sample
for that day.
Non-response in telephone interviews produces some known biases in survey-derived
estimates because participation tends to vary for different subgroups of the population, and
these subgroups are likely to vary also on questions of substantive interest. In order to
compensate for these known biases, the sample data are weighted in analysis. The
demographic weighting parameters are derived from a special analysis of the most recently
available Census Bureau’s Current Population Survey (March 1999). This analysis produced
population parameters for the demographic characteristics of adults age 18 or older, living in
households that contain a telephone. These parameters are then compared with the sample
characteristics to construct sample weights. The weights are derived using an iterative
technique that simultaneously balances the distribution of all weighting parameters.
Throughout this report, the survey results are used to estimate the approximate number of
Americans, in millions, who engage in Internet activities. These figures are derived from the
Census Bureau’s estimates of the number of adults living in telephone households in the
continental United States. As with all survey results, these figures are estimates. Any given
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figure could be somewhat larger or smaller, given the margin of sampling error associated
with the survey results used in deriving these figures.
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