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Summary of Findings

Teens shara wide rangef informationabout themselvesn social media sitesindeed the sites

themselves are designed to encourafe sharing of informatiorand the expansion of networks

However few teens embrace a fully public approachstacial media. Instead, they take an array of steps

to restrict and prune their profiles, and their patterns of reputation management on social media var

greatly according to their gendand network sizeThese are among the key findings from a new report

based on a survey of 8@2enst hat examines teens’ privacy manageme

1 Teens are sharing more information about themselves on social medidtsiteshey did in the
past For the five different types of personal information that weeasured in both 2006 and
2012, each is significantly more likely to be shared by teen social media users in our most recent
survey.

1 Teen Twitter use has grown significantly: 24% of online teens use Twitter, up from 16% in 2011.
1 The typical (median) teeRacebook user has 300 friendghile the typicateen Twitter user has
79 followers
1 Focus group discussions witenhsshow that theyhave waning enthusiasm for Facebook,
disliking the increasing adult presence, people sharing excessively, and stredsfula ma , ” b u't

they keep using it because participation is an important part of overall teenage socializing.

1 60% of teen Facebook users keep their profiles private, and most report high levels of
confidence in their ability to manage their settings.

1 Teens t&e other steps to shape their reputation, manage their networks, and masknat@on
t hey d oathers tokmawn/74% of teen social media users have deleted people from their
network or friends list.

1 Teen social media users do not express a high éhancern about thireparty access to their
data; just 9% say they are “very” concerned.

1 On Facebookncreasinghetwork size geshand in hand with networkariety, information
sharing, and personal information management.

1 In broad measures of onlinexperience teens are considerably more likely to repodstive
experienceghan negative onesFor instance52% of online teens say they have had an
experience online that made them feel good about themselves.

Teens are shaing more information about themselveson social
media sites than they did in the past

Teens are increasingly sharing personal information on social medigaditesd that is likely driven by
the evolution of the platforms teens uses well as changing norms around sharingA t ypi cal t een
MySpace profile from 2006 waglite different in form and function from th@006 version of Facebook
as well as thé&acebook profiles that have become a hallmark of teenage life téaaythe five different

'Weuse soci al rathalumhrells tertn that refars to social networking sites (like Facebook, Linkedin,

and Google Plus) as well as to informatiand mediasharing sites that users may not think of in terms of

net working such as Twitter meldnsat augsrearns,” aamrde T uenenlsr .wh"oT eu
site(s). When we use “soci al networking sites” or “soci
original wording when reporting survey results.
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types of personal informatiothat we measured in both 2006 and 2012, eakignificantly more likely

to be shared by teen social mediaers on the profile they use most often

=A =4 =4 =

1

91% post ghoto of themselves up from 79% in 2006.
71% post theischool name up from 49%.

71% post tlk city or town where they live up from 61%.
53% post theiemail addressup from 29%.

20% post theicell phone numbey up from 2%.

In addition to the trend questions, we alssked five new questiorabout the profile teens use most
often andfound that among teen social media users:

=A =4 =4 4 =4

92% post theireal nameto the profilethey use most ofterf

84% post theiinterests, such as movies, music, or books they.like
82% post theibirth date.

62% post theirelationship status

24% posvwideos ofthemselves

(Chartbelow)

% Given that Facebook is now the dominanatfbrm for teens, and a first and last name is required when creating
an account, this is undoubtedly driving the nearly universal trend among teen social media users to say they post

their real name to the profile they use most often. Fake accounts \aitlh hames can still be created on

Facebook, but the practice is expzlicitly forbidden
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Social media profiles: What teens st ii 2006 vs. 2012
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Source:Pew Internet Parent/Teen Privacy Suyéduly 26September 30, 20124802 teens ages
12-17. Interviews were conducted in English and Spanish and on landline and cell phones.
Margin of error for results based on teen social media users-is.t/percentage points.
Comparison data for 2006 comes from the Pew Internet Par&nTeens Surve@ictober 23
November 19, 2006. #4187 teens with a profile online. Margin of error is 3.2 percentage
points.

Older teens are more likely than younger teens to share certain types of
information, but boys and girls tend to post thesame kind of content.

Generdly speaking, older teegocial media user@gesl4-17), are more likely to share certain types of
information onthe profile they use most oftewhen compared witlyounger teensdges 1213).

Older teenswho are social mediasersmore frequently share:

Photos ofthemselve=on their profile(94%older teensvs. 82%of younger teenp
Their school name (76% vs. 56%)

Their relationship status (66% vs. 50%)

Their cell phone number (23% vs. 11%)

= =4 —a A

While boys and girls generally shgersonal information on social media profiles at the same rates, cell
phone numbers ara keyexception. Boys are significantly more likely to share their numbersginksn
(26% vs14%).Thisisa difference that is driven by older boys. Variousadéhces between white and
AfricanAmerican social mediasing teens are also significant, with the most notable beingdivet
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likelihoodthat AfricanAmerican teensvill disclose their real names on a social media pr@@k2oof
white social mediaisingteensdo thisvs. 77%f AfricanAmerican teeny’

16% of teen social media users have set up theiprofile to automatically include
their location in posts.

Beyond basic profile information, some teens choose to entifd@utomaticinclusion oflocation
informationwhen they postSomel6% of teen social media users said they set ug threifile or

account so that it automatically includes their location posts Boys and girls and teens of all ages and
socioeconomic backgrounds are equaltglly to say that theypave set up their profile to includdeir
locationwhen they postFocus group data suggests that many teens find sharing their location
unnecessary and unsafe, while ote@appreciate the opportunity to signal their location fiiends and
parents

Teen Twitter use has grown significantly: 24% of online teens use
Twitter, up from 16% in 2011.

Twitter draws a far smaller crowd than Facebook for teens, but its use is rising. One in four online teens
uses Twitter in some way. While ae#l use of social networking sites among teens has teaaround

80% Twitter grew in popularity24% of online teengse Twitter, up from 16% in 2011 and 8% the first

time we asked this question iate 2009.

African-American teens are substantially more likely to report using Twitter when
compared with white youth.

Continuing a pattern established early in the life of Twitter, Afdiéamerican teens who are internet
users are more likely to use the site whemmpared with their white counterparts. Two iivé (39%)
AfricanAmerican teensise Twitter, while 23% of white teens use the service.

Public accounts arethe norm for teen Twitter users

While those with Facebook profiles most often choose privateregdt Twitter users, by contrast, are
much more likely to have a public account.

1 64% of teens with Twitter accounts say that their tweets are public, while 24% say their tweets
are private.

T 12% of teens with Twitter aheictoeetsdrspulbdicoy t hat
private.

% The sample size for Africakmerican teens who use social media is relatively small (n=95), but all differences
between white and AfricaAmerican teen social media users noted throughout this section are statistically
significant.
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1  While boys and girls are equally likely to say their accounts are public, boys are significantly
more | ikely than girls to say that they don’t
report this, compared witb%of girls).

The typical (median) teen Facebook user has 300 friendsvhile the
typical teen Twitter user has 79 followers

Overall, teens have far fewer followers on Twitter when compared with Facebook fritedypical
(median) teen Facebook user hag@0friends while the typical (median) teen Twitter user has 79
followers.Girls and older teens tend to have substantially larger Facebook friend networks compared
with boys and younger teens

Teensd Facebook friendship metwoks Sekeninl ar gel
ten say they are friends with their parents on Facebook.

Teens, like other Facebook users, have different kinds of people in their online social networks. And how
teens construct that network has implications for who can see the matiéney share in those digital
social spaces:

98% of Facebooeusing teens are friends witheople they know from school
91% of teen Facebook users diiends withmembers of their extended family
89% are connected tisiends who do not attend the sansehool

76% are Facebook friends witinothers and sisters

70% are Facebook friends with thparents

33% are Facebook friends witkher people they have not met in person
30% havdeachers or coachess friends in their network.

30% havecelebrities, musicians or athletds their network.

= =4 =4 =4 -4 A4 -8 4

Older teens tend to be Facebook friends with a larger variety of people, while
younger teens are less likely to friend certain groups, including those they have
never met in person

Older teens are more likely thayounger ones to have created broader friend networks on Facebook.
Older teens (14.7) who use Facebook are more likely than younger teend 8} 20 be connected with:

1 Friends who go to different schools (92% vs. 82%)
1 People they have never met in persorot including celebrities (36% vs. 25%)
I Teachers or coaches (34% vs. 19%)

Girls are also more likely than boys (37% vs. 23%) to be Facebook friends with coaches or teachers, the
only category of Facebook friends where boys and girls differ.

pewinternet.org 6



AfricanAmerican youth are nearly twice as likely as whites to be Facebook friends with celebrities,
athletes, or musicians (48% vs. 25%).

Focus group discussionsvith teens show that theyhave waning
enthusiasm for Facebook.

In focus groups, many teensmrssed waning enthusiasm for Facebook. They dislike the increasing

number of adults on the site, get annoyed when their Facebook friends share inane details, and are
drained by the “drama” that they descsrofineeding as hap
to manage their reputation on Facebook also contributes to the lack of enthusiasm. Nevertheless, the

site is still where a large amount of socializing takes place, and teens feel they need to stay on Facebook

in order to not miss out.

Users d sites other than Facebook express greater enthusiasm for their choice.

Those teens who used sites like Twitter and Instagram reported feeling like they could better express
themselveon these platforms, where they fditeed from the social expectatiorsnd constraints of
Facebook. Some teens may migrate their activity and attention to other sites to escape the drama and
pressures they find on Facebook, although most still remain active on Facebook as well.

60% of teen Facebook userskeep their profiles private, andmost
report high levels of confidence in their ability to manage their
settings.

Teenshave a variety of ways to make available or limit acceshdi personal information on social
media sitesPrivacy settings are one ofianytools inateen's personal datananagementrsenal.

Among teen Facebook users, moblbose private settings that allow only approved friends to view the
content that they post.

Most keep their Facebook profile private. Girls are more likely than boys to restrict
access to their profiles.

Some60% of teens ages 17 who use Facebook say they have their profile set to private, so that only
their friends can see it. Another 25% have a partially private profile, set so that friends of their friends
can see what they posfnd 14% of teens say that their profile is completely public.

1 Girlswho useFaceboolare substantially more likeljhan boysto have a privatéfriends only)
profile (70% vs. 50%).

*In 2011, the privacy settings question was asked of all teen SNS or Twitter users, prompting them to think about
the “profile they ugrap 2% seported havirgm privateArofden19% said their profile

was partially private, and 17% said their profile was public. At the time, almost all of these teen social media users
(93%) said they had a Facebook account, but some respondents auddben reporting settings for other

platforms.
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9 By contrast, boys are more likely than girls to havally public prafe that everyone can see
(20%vs. 8%).

Most teens express a high level of confidence in managing their Facebook privacy
settings.

More than half (56%) of teen Facebtedgiawsottolss say i
on their Facebobk profile, while me in three (33%¥ayi t * s “ n o t” Just®@% of tkénfFdcéboold | t

users say that managing their privacy controls is
process as “very difficult.?”
Teens’' feel i megswitlmdge:ef fi cacy i nc

1 41% of Facebook users agesi®Psay itis“not difficult at alf to manage their privacy controls,
compared with 61% of users ages14

1 Boys and girls report similar levels of confidence in managing the privacy controls on their
Facebook profile.

For most teen Facebook users, all friendand parentssee the same information
and updates on their profile.

Beyond general privacy settings, teen Facebook usgre the option tgplace further limits on who can

see the information andpdates they postHowever, few choose to customize in that wayang

teens who have a Facebook account, only 18% say that they limit what certain friends can see on their
profile. The vast majority (81%) say that all of their friends see the same thitgiomprofile> This
approachalsoextends to parents; only 5% of teen Facebook users say they limit what their parents can
see.

Teens Bke other steps to shape their reputation, maage their
networks, andmask information they do n 6 t otlweaisitatknow;

74% of teen social media users have deleted people from their
network or friends list.

Teens are cognizant of their online reputations, and take steps to curate the content and appearance of

their social media presencEor manyteens who were intervieweth focus groups for this report,
Facebook ws seen as an extensiaf offline interactions and the sociakgotiationand maneuvering

inherent to teenagelife: Li kes” specifically seem to be a stron
Facebook userwill manipulate their profile and timeline content in order garner the maximum

number of “1i kes, " and remove photos with too few
°This behavior is consistent, regardl ess of the gener al
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Pruning and revising profile content i s an
management.

Teen management dheir profiles can take a variety of formsve asked teen social media users about
five specific activities that relate to the content they post and found that:

1 59% haveleleted or edited something that they postéuthe past
1 53% havealeleted commentdrom otherson their profile or account
1 45% haveemoved their name from photothat have been tagged to identify them
1 31% havealeleted or deactivated an entire profite account
1 19% haveposted updates, comments, photos, or videos that they lateretgd sharing
74%oft een soci al media users have del eted pe

list; 58% have blocked people on social media sites.

Given he size and composition ofe e n s n e t owratiorkissalso ah integephrdof privacy and
reputation management for social medissing teensThe practice of friending, unfriendingnd
blocking serve agrivacy management techniques for daslling who sees what and when. Amotegn
social media users:

1 Girls are more likglthan boys tadelete friends from their network82% vs. 66%&@nd block
people (67% vs. 48%)

1 Unfriendingand blocking arequally common among teens of all ages and across all
socioeconomic groups.

58% of teen social media users say they share inside j@s or cloak their messages
in some way.

As a way of creating a different sort of privacyamy teen social media users will obscure some of their
updates and posts, sharing inside jokes and other coded messages that only certain friends will
understand

1 58% of teen social media users say they share inside jokes or cloak their messages in some way.
9 Older teens are considerably more likely than younger teens to say that they share inside jokes
and coded messages that only some of their friends understa2fb (6. 46%).

26% say that they st false information like a fake name, age, or location to help
protect their privacy.

One in four (26%) teen social media users say that tlosy fake information like a fake name, age
location to help protect theiprivacy.

1 AfricanAmerican teens who use social media are more likely than white teens to say that they
post fake information to their profiles (39% vs. 21%).
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Teen social media users do not express a higlevel of concern
about third-party accesstotheircéta;, j ust 9% say t hey
concerned.

Overall, 40% of teen soci al media users say they
information they share on social networking sites might be accessed by third parties like advertisers or
businesses without their knowledge. However, few report a high level of concern; 31% say that they are
“somewhat” concerned, while | uS$Anotlee60%intptaltepoett t hey
that they are “not too” concerned (38%) or “not a

1 Yourger teen social media use{k2-13) are considerably more likely than older teens-{I#) to
say that they are " very sstothecndormatomdtiey shdreo(li7®% t hi r d
vS. 6%).

Insights from our focus groups suggest thasome teens may not have a good sense
of whether the information they share on a social media site is being used by third
parties.

When asked whether they thought€ebook gives anyone else access to the information they share,

one middle sAhyoherwho ot en’ tt friends with me cann:q
except my name and ¢ ¢rFacedbmakivould do argithimg'with my iefd. ith®rv e t ha't
high schoolers shared similar sentiments, believing that Facebook would not or should not share their
information.

Parents, by contrast, express high levels of concern about how much information
advertisers can | earn abloeut their children

Parents of the surveyed teens were asked a related questidow concerned are you about how much

i nformation advertisers can | earn about your chil
“very” or “somewhat "ortirgtheyare r ‘heer y wé ¢ h c depatbe¢hdt e p Jus:
they are not tooconcernedor not at all concerned about how much advertisers could learn about their
child’ s online activities.

Teens who are concerned about third party access to their personal imfoation are
also more likely to engage in online reputation management.

Teens who are somewhat or very concerned that some of the information they share onmstaiatk
sites might be accessed by third parties like advertisers or businesses withaunbeledge more
frequently delete comments, untag themselves from photos or contand deactivate or delete their

®Recent research has described a “control paradox” that
information disclosures online. In spaces where users feel they have control over the publication of their private
information, they may “give | ess importance to control

information by mameir mar Miéaod Confaikneces PfBacy and the Control Paradox
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entire account. Among teen soci al media users

third party access are more likely thiess concerned teens to:

Delete comments that others haveade on their profile (61% vs. %49.

Untag themselves in photos (52% vs. 41%).

Delete or deactivate their profile or account (38% vs. 25%).

Post updates, comments, photos or videos that they laggrret (26% vs. 14%).

=A =4 =4 =

On Facebookjncreasingnetwork size goes hand in hand with
network variety, information sharing, andpersonal information
management.

Teenswith larger Facebook networks are more frequent users of soetslorking sites andend to
have a greater varietgf people in their friend networksThey also share a wider rangeinformation
on their profilewhen compared with those who have a smaller number of friends on thesiteeven
as they share more informein with a wider rang®f people they are also more actively engaged in
maintaining their online profile or persona.

Teens with large Facebook friend networks are more frequent social media users
and participate on a wide diversity of platforms in addition to Facebook.

Teens\ith large Facebook networks affiervent social media usensho exhibit a greatetendencyto
“di v er splaffoyniportfolioe i r

1 65% of teens with more than 80friends on Facebook say that they visit social networking sites
several times a day, compat with 27% of teens with 150 or fewer Facebook friends.

1 Teens with more than 80 Facebook friends are more than three times as likely to also dave
Twitter account when compared with those who hal&) or fewer Facebook frieng$6% vs.
13%) They are sitimesaslikely to use Instagram (12% vs. 2%).

Teens with larger Facebook networks tend to have moreariety within those
networks.

Almost all Facebook users (regardlesaetivork size are friends with their schoolmatesd extended
family membersHowever other types of peopldegin to appearasthe i z e oFaceliogke n s’
networks expand:

1 Teen Facebook users with moreath600 friends in their networire much more likelthan

t

those with smaller networks beFacebook r i ends wi t h attpng theirownwh o don’ t
school, with people they have never met in per
figures”), as well as with teachers or coaches

pewinternet.org 11



1 On the other hand, teens with the largest friend networks are actledly likelyto be friends
with their parents on Facebook when compared with those with the smallest netwjégks vs.
60%).

Teens with large networks share a wider range of content, but are also more active
in profile pruning and reputation management activities.

Tees withthe largest networks (more than 600 friends) anere likely to include a photo of
themselves, their school name, their relationship status, and their cell phondauan their profile
when compared with teens who hawerelatively small numbeof friends in their networKunder 150
friends) However, eens with large friend networks aedsomore active reputation managers on social
media.

9 Teens with larger friend networks are more likely than those with smaller networks to block
other users, to delete people from their friend network entirely, to untag photos of themselves,
or to delete comments others have made on their profile.

1 They arealso substantially more likely to automatically include their location in updates and
share inside jokes or coded messages with others.

In broad measures of online experience, teens are considerably
more likely to report positive experiences than neative ones.

I n the current survey, we wanted to uweysr stand
Facebook and Twitter. A majority tefens report positive experiences online, such as making friends

and feeling closer to another person, but someashwounter unwanted content and contact from

others.

1 52%of online teenssay they have had an experience online that made them feel good about
themselvesAmong teen social media users, 57% said they had an experience online that made
them feel good, compad with 30% of teen internet users who do not use social media.

1 One in three online teen@3%)say they have had an experience online that made them feel
closer to another persornLooking at teen social media users, 37% report having an experience
somewheae online that made them feel closer to another person, compared with just 16% of
online teens who do not use social media.

One in six online teens say they have been contacted online by someone they did
not know in a way that made them feel scared or uneamfortable.

Unwanted contact from strangers is relatively uncommon, but 17&ntifieteensreport some kind of
contact that made them feel scared or uncomfortabl@nline girls are more than twice as likely as boys

" This question does not reference sexual solicitations and could include an araytaét that made the teen
feel scared or uncomfortable.
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to report contact from someone they ditbt know that made them feel scared or uncomfortable (24%
vs. 10%).

Fewinternet-using teens have posted something online that caused problems for
them or a family member, or got them in trouble at school.

A small percentage of teens have engaged in online activities that had negative repercussions for them
or their family;4%of online teenssaythey have shared sensitive information online that later caused a
problem for themselves or odr members of thaifamily. Another4%have posted information online

that got them in trouble at school.

More than half of internetusing teens have decided not to post content online over
reputation concerns.

More than half of online teens (57%) say they have decidedanpbst something onlinbecause they
were concerned it would reflect badly on them in the futufeen social media users are more likely
than other online teens who do not use social media to say they have refrained from sharing content
due to reputatian concerns (61% vs. 39%).

Large numbers of youth have lied about their age in order to gain access to
websites and online accounts.

In 2011, we reported that close to half of online teens (44%) admitted to lying about their age at one
time or another so thy could access a website or sign up for an online account. In the latest survey, 39%
of online teens admitted to falsifying their age in order gain access to a website or account, a finding
that is not significantly different from the previous survey.

Close to one in threeonline teens say they have received online advertising that was
clearly inappropriate for their age.

Exposure to inappropriate advertising online is one of the many risks that parents, youth adyaodtes

policy makers are concerned@iit. Yet,little has beerknownuntil nowabout how often teens

encounter online ads that they feel are intended for m¢oe less)mature audiences. In the latest

survey, 30% of online teensysthey havereceived online advertisingth&ga “ c | eaolpy iiana&pgp f or
their age.

About the surveyand focus groups

These findings are based on a nationally representative phonesurveew by t he Pew Resear
Internet & American Life Projeof 802 parents and their 802 teens ages122 It was conducted

between July 26 and September 30, 2012. Interviews were conducted in English and Spanish and on

landline and cell phones. The margin of error for the full samptelis percentage points
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This report marries that data with insights and quotes fronperson focus groups conducted by the

Youth and Media team at the Berkman Center for Internet & Society at Harvard University beginning in
February 2013. The focus groups focused on privacy @itdldnedia, with special emphasis on social
media sites. The team conducted 24 focus group interviews with 156 students across the greater Boston
area, Los Angeles (California), Santa Barbara (California), and Greensboro (North Carolina). Each focus
group lasted 90 minutes, including a-biinute questionnaire completed prior to starting the interview,
consisting of 20 multiplehoice questions and 1 opeanded response. Although the research sample

was not designed to constitute representative cregetons of particular population(s), the sample

includes participants from diverse ethnic, racial, and economic backgrounds. Participants ranged in age
from 11 to 19. The mean age of participants is 14.5.

In addition, two online focus groups of teenagers aged 1®&ere conducted by the Pew Internet
Project from June 2@7, 20120 help inform the survey design. The fifstusgroup was with 11

middle schoolers ages 4121, and the second group was witine high schoolers ages 44/. Each group
was mixed gender, with some racial, seetmnomic and regional diversity. The groups were conducted
as an asynchronous threaded discussion over three days asinglineplatform and the participants
were asked tdog in twice per day.

Througtoutt hi s report, this focus group materi al i s
group quotes are interspersed with relevant statistics from the survey in order to illustrate findings that
were echoed in the foaigroups or to provide additional context to the data. In addition, at several
points, there are extensive excagoboxed off as standalone text boxist elaborateon a number of
important themes that emerged frorthe in-person focus groups conducted the Berkman Center.
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Introduction

INJune 200t he Pew Research Center’'s I nternet & Amer i ca
teenage | ife online and described the state of te

The Internet is the telephone, television, game console, and radio wrappedangifor most
teenagers and that means it has become a major
online to chat with their friends, kill boredom, see the wider world, and follow the latest trends.

Many enjoy doing all those things at the same tiduing their online sessions. Multitasking is

their way of life. And the emotional hallmark of that life is enthusiasm for the new ways the

Internet lets them connect with friends, expand their social networks, explore their identities,

and learn new thing

This description of online life is still remarkably resonant in 2013. However, the complexity of these
interactions has increased dramatically with the mass adoption of social media and mobile devices. Eight
in ten online teens now use social media sitAnd as the Project reported earlier this year, smartphone
ownershipamong American teensas increased substantiallyalf of teen smartphone owners now say

they mostlygo online using their phone.

While social media and the devices that conrteeins and their familiebave become increasingly

valuable and deeply embedded indaily life the concurrent rise in the economic value of the social

media platforms and the advertising models that support them have raised concerns among

policymakersad pri vacy advocat eBarent® Seens end Ordine @nvacerde g aair tou r
late last year, the policy community is wrestling with the new reality of the enormous amdunt o

information that is shared by children and adults in digital environments and the ways that information

can be collected, shared and sold as new form of digital currency.

Aswe also noted in the previous report, tHeederal Trade Commissioecently isued changes to the
Children's Online Privacy Protection Act (COPPA)
that have occurred sincée law was first written in 1998

These modifications, which will take effect on July 1, 2013, includevaeguirement that some third

party adverti siems” awmidl lotmew hKagvegto comply with Cf
“per sonal information” has been expanded to inclu
Persistent identifiers such as&Bdresses and mobile device IDs are also now covered under the COPPA

rule. At the samdime, these amendments also simplify thdormation that website operators must

include in their online privacy policy, and provide a range of options for obtainimegiaé consent (such

®In the U.S., websites that are collecting information abouldtbn under the age of 181ust comply with

regulations established undertt@h i | dren’ s Onl i ne Pr i va20Q0,theseouleghatei on Act .
required website operators to obtain parental consent before gathering information about children under the age

of 13 or giving them access to “interactive” features
with others. Some of the most popular web properties, such as Facebook, have opted to avoid the parental

consent framework and instead forbid all children under the age of 13 from creating accounts.
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as video conferencing and scanned forms). The Pew
does not take positions on policy issues, and as such, does not endorse or oppose any of these changes.
However, many of the findinga this report are relevant to these most recent policy developménts.

Over several years, the Pew Internet Projeastalked to teens and their parents aboute e n s’

information sharing practices and privacy management on social media, but this report represents the
Projectdeptfh rlsdcok nat teens’ privacy and reputatior
r e p oleens, Privacy and Online Social Networks Thi s st udy al so builds upc
conductedbyth8der k man Cent er ' Rojedtstudyiny yoatmtdrachbasdnithadigital

medialn par t i culYauth,Pritatyand Répdtddiion“L i t er at ur e Revi ew high
foundational research in this area.

This report covers findgs from a nationally representative survey of U.S. teens agds Bad their
parents, interspersed with focus group findings from online focus groups conducted before the national
survey, and ifgperson focus groups conducted by the Berkman Center thisgpr

What emerges is a portrait of teens who engage in a range of behaviors to manage the boundaries of
their “social privacy” online. Far from being pri
post, even if their primary focus and motfi@n is often their engagement with an awgice of peers

and family rather than how their online behavior might be tracked by advertisers or other third parties.

While some do report concerns about thipdirty access to their social media postings, anuscay
they encounter advertising online that is inappropriate for thege, privacy from businesses and
advertiserds not top of mind for mosteens. However, this generally echaztber studies of concern
among adults, which suggest that there is agigent minority of the public that expresses strong
concerns about institutional and commercial access to personal informétiarcontrast, parent
concern levels with regard to their children are relatively high overall, a finding that has been
documentd in other recent studies of parents with teenage childten.

Patterns of teen social media use change with age, and this has important implications for
understanding the evolution of teens’ oftgtn@ewsronal pr
users to social media platforms, tend to have smaller neksand do not post as much content to their

profiles. Older teenswho are more frequent users ebcial mediaites, have amassed larger networks

andtend to be friends with a wider range of peepbn sites like Facebook

% A full discussion of COPPA changes is available dhth€ '’ s .websi t e

YEor a discussion of the | ar ge body of privacy index
Kumaraguru andlorrie Faith CranordPr“i vacy I ndexes: A .Survey of Westin’ s
A survey conducted by danah boyd et al. aagortedin the November 2011 edition &first Mondayfound that

78% of parents of children ages-18 were extremely or very concerned that their child might meet a stranger

online who intends to do them harm. In the same study, 1%aoénts reported that one of their children had

actually met a stranger online who intended harm. By comparison, 44% of parents surveyed said they were

extremely or very concerned that information about their children might be used for the purposessufnadized

marketing or targeted advertising. See, also, a forthcoming artidf®iity & Internefrom danah boyd and Eszter

Hargittai which suggests demographic variance in parental concerns about online safety issues.
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Yet, me of the most striking themes that surfaced through the Berkman focus groups this sasrihe
sense of aocial burdeneensassociated with Facebook. While Facebook is still deeply integrated in
t eens’ evitissprdetdimes deeénaeasutility and an obligation rather than an exciting new
platform that teens can claim as their own.

Interestingly, teens have bucked a longstanding trend in their use of Twitter; while teens have
historically been early adopters afrange of communications activities and social media platforms
adults were the first to colonize Twitter. Howevegens are now migrating tdwitter in growing

numbers, often as a supplement to their Facebook use. Instagram (owned by Facebook) améiSnapc
also appeal to many teens, and though neither platform was used by a large number of teens at the
time of our national survey, both were mentioned repeatedly in our focus groups.

Ultimately, teens, | i ke adulctalsnediagpaortioliofor diffekénn g way s
purposes. In some cases, it helps them to compartmentalize smaller groups of friends and certain kinds

of interactions. In other cases, the newer platforare appealngfor the features (or lack thereof) and

functionalty t hey offer. And while multiple headlines he
F a c e b'dtleete wére no indications in either the national survey or the focus groups of a mass

exodus from Facebook.

?’See, f orThedeathoéFaemok” “ whi ¢ h Philadefphia Inquirealyear ago this month.
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Teens and Social Media Use

Teers dwitter use has grown significantly: One in four (24%) online
teens uses Twitter, up from 16% 2011.
Fully 95% of those ag 1217 usethe internet. Eight in teronline teensuse some kind of social media.

Twitter is stillnot in the same leaguasFacebookwhichattracts 77% of online teensStill, 24% of
online teens now use Twitter, a figure thatig from 16% in 2011 and 8% the first time we asked this

questonn | ate 20009.

Teenager s’

us e

o fl6%0fwnlirte bdrilts

are Twitter usersup slightly from the 12% who were using Twitter in 26?11

Teen and adult use of social networking sites and Twittér change over time
% of teen and adult internet users who use social networking sites or Twittetjroger

90%
0,
80% 81%
/0%
70% 73%
5% . - 67%

60% 2= B4%

—  60% R
50% 55% -7

’ L7 47%
40% s
’I
30% - 25299
- 0

20% =" 16% _~ 24%

- 16% /_ -- 16%
10% — =

8% 12%
0%
2006 2007 2008 2009 2011 2012

Teens - social networking
sites

=== Adults - social networking
sites

Teens - Twitter

=== Adults - Twitter

SourceThe Pew Research Center Internet & American Life Project Teen & Parent surveys. Source: Teen ¢
taken from surveys of teens age-1Z conducted OctobeNovember 2006, Septembé&tovember 2007,

November 2007ebruary 2008, Jur8eptember 209, ApritJuly 2011, and Julyeptember 2012 (n=802). Adult
data taken from surveys of adults ages 18+ conducted August 2006 Meyi2009, AugusBeptember 2009, July
August 2011, and Novemb&ecember 2012 (n=2,261). Methodological information for esaunivey is available

from http://pewrsr.ch/ZLGBUL

'3 Adult data comes from an August 2012 survey that was in the figlithgl the same period as the survey of
teens.http://www.pewinternet.org/SharedContent/DataSets/2012/AugusR012-CivicEngagement.aspx
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The number of teens who say they “use a soci al ne
than it is among adults; 81% of online teens say they use social networking sites such ask;adeit®o

67% of all online adults use these sites. However, the gap is now only due to adults ages 50 and older.

Online adults under age 50 are now just as likely as teens to use the sites (79% V8. 81%).

~

Teens dondt al ways t hiwaorkingsite. Twi tt e

Whil e Facebook and Twitter are often grouped toge
sites, ” veshawn rdpedtedly thaha small segment of teens and adults think of Twitter

differently. When we ask a standalone quest@bout Twitter use, there is consistently a group of users

who say theyare notusers of social networking sites, but they do use Twittenking more closely at

the 24% of online teens who use Twitter, 3% say they do not use a social networkingestadabook.

Looking at the full universe of teen social media users, we find that 82% of online teens say they are
eitherusers of social networking sites like Facebook or users of TWiffénis group will be referred to
asteen social media userthroughout the report.

Older teens (those ages 1) are significantly more likely than younger teens to use both social
networking sites and Twitter, with older girls in particular standing out from both older boys and from
younger teens of either gende

(Table below)

“Questonwor ding for teens and adults was slightly differer
networking site |ike Facebook?” I n a separate survey,
Il i ke Facebook, Li nuWteatacomenfrom Beo201P Pastedddn Uirackirig Sukvey.

®*That translates to 78% of all teens agesli?2and remains essentially unchanged since 2011.
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Twitter and social networking site usage demographics
Among teen internet users, the % who use a SNS or Twitter, by demographic

Use a social Use Twitter

networking site

All teen internet users (n=778) 81% 24%
Gender

aBoys (n=395) 79 19
b Girls (n=383) 84 31"
Age

al12-13 (n=234) 65 13
b 14-17 (n=544) 89" 30"
Age/Gender

aBoys, 1213 (n=118) 64 11
b Girls, 1213 (n=116) 66 14"
cBoys, 1417 (n=277) 85" 22"
d Girls, 1417 (n=267) 93¢ 39™°
Race/Ethnicity

a White, nonrHispanic (n=535) 81 23
b Black, norHispanic (n=115) 88 397
c Hispanic (n=84) 77 19
Annual Household Income

a Less than $50,000 (n=292) 83 24
b $50,000 or more (n=440) 78 24

SourceThe Pew Research Centdrigernet & American Life TedRarent survg,
July 26September 30, 20124802 for teens 147 and parents, including
oversample of minority families. Interviews were conducted in English and Spe
The margin of error for teen internet users is 4/6 percentage points.

Note: Columns marked with a superscript letté) indicate a statistically significar
difference between that row and the row designated by that superscript letter.
Statistical significance is determined inside the specific sectioeritmveach
demographic trait.

African-American teensare substantially more likely to report using
Twitter when compared withwhite youth.
Continuing a pattern established early in the life of Twitter, and reflected in our earlier data, African

Americanteenswho are internet userare more likely to use the site than their white counterpaiia.o
in five (39%) AfricarAmerican teens use Twitter, while 23%udfite teens use theesvice™® In 2011,

®The sample size for Hispanic teen internet users is low (n=84). When there are significantcfdretween
Hispanic teens and nedispanic white and black teens, they are noted. However, for questions that were asked of
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AfricanAmericanteens were three times as likely to Bevitter users when compared with white teens
(34% vs. 119%.

The frequency of teen social media usage may have reached a
plateau; three in four teen social media users visit the sites on a
daily basis.

Since 2011, the number of teen social media users
changedn any significant way; 40% said thegve visitedhe sites several times per day in 2011 and
42% reported that in the current survey. In2011,24% t een soci al media users

once a day,while 25% reported doing so the current survey

Girls and older teens continue to be the heaviest usesoofal mediaites. Among teen girls who are
social media users, 48% say thesitdocial networking sites several times per day, compared with 36%
of teen boys. Looking at younger teens aged 2226% use the sites several times per day, while nearly
twice as many teens ages-14 (47%) use the sites that often.

(Chart below)

teen social media users and other subgroups of users, the sample size is too small to report findings for Hispanic

youth.
7 hitp:/mww.pewinternet.org/Reports/2011/Teensnd-sociatmedia/Part1/Sociaimediademographics.aspx
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Daily use of social nedia
% of teen social media users who visit social networking sites, by frequency

100%

0 0 0 10%
90% |— 12% o 11% 12% 1%

80%
70%

60%

50% Less often

20% m Weekly

m Dalil
30% y
20%

10%

0%
All teen social Boys Girls 12-13 years 14-17 years
media users old old

SourceThe Pew Research Center's Internet & American Life-Paesnt survg, July 26September
30, 2012. r802 for teens 147 and parents, includingversample of minority families. Interviews
were conducted in English and Spanish. The margin of error for teen social media usesslis +/
percentage points.

Facebook and other platforms have almost entirely displaced
MySpace;relatively few teens saythat Twitter is the profile they use
most often.

In addition b asking about their general usage of social networking,siteslsoasked the 82% of

teens who use sociahediatwo follow-up questions about their social media use. First, we asked them

to tell us on which site(s) they maintain a profile or account; next, we asked them to tell us which profile
or account they usenost often AlthoughTwitter use among teens hasogvn across several measures
(such as general usaged forthose who maintain aaccount), few teens point to Twitter as their
primaryor mostusedaccount.

When asked where they maintain profiles or accounts, some 94% of teen social media yseey sa
have a Facebook profile, and 81% say that Facebook is the profile they use most oftémf@in€26%)
teen social media usersysthat they have a profile or account on Twitter (with 7% saying that Twitter is
the profile they use most ofterij, and 11% &ve a profile or account on Instagram (3% say that
Instagram is the profile they use most often). By comparison, only 7% of teen social media users say

“®When comparing this to the question about Twitter “us:¢
Twitter,” but do not report maintaining a Twitter prof.i
passively consume or search conteritheut creating an account and posting their own tweets.
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they maintain a Myspace account, and none of slievey respondentsaid MySpaces the account they
used most often. Thais in stark contrast to the 85% of teens who said in 2006 that MySpace was their
most frequently used profile.

Where teens have social media profiles or accounts
22 2F (GSSy a20Alft YSRAIF dzASNR 6K2 dza

2011 2012

Facebook 93% 94%
Twitter 12 26
Instagram n/a 11
MySpace 24 7
YouTube 6 7
Tumblr 2 5
Google Plus n/a 3
Yahoo (unspecified) 7 2
myYearbook 2 *
Pinterest n/a 1
Gmail n/a 1
Meet Me n/a 1
Other 8 6
Don’t know / Don’ 2 1

SourceThe Pew Research Center's Internet & American Life-Paesnt survg,
July 26September 30, 2012.4802 for teens 117 and parents, including
oversample of minority families. Interviews were conducted in English and Spe
The margin of error for teesocial media users is-#3.1 percentage points.

Note: This chartisbasedonanopennded question t hat

networking site or sites do you hav
anyone who had answered yesto oneorbothoffwo evi ous ques
ever use an online social net wor kin
ever use Twitter?” Sites |isted for

2012 by at least one respondent.

Asterisks (¥)indicate that less tan 1% of respondents gave the corresponding
answer.

As was the case with the general Twitter usage figures discussed easiegitlsvho are social media
usersare much more likelthan boys to maintain an accouah Twitter (31% vs. 21%) and older teens
ages 1417 are more likely than younger teens to have a Twitter account (31% vs. 13%). Among older
teen girls who are social media users, 37% have Twitter profilesnilar pattern emerges among those
who use Twiter most often; older teens are more likely than younger teens to say Twitter is their
primary social media account (9% vs. 2%).
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Which social media profiles or accounts teens use most often
% of teen social media usewho use the following sites mostibS y X

2012

Facebook 81
Twitter

Instagram

YouTube

Tumblr

Google Plus

Yahoo (unspecified)
myYearbook
Pinterest *
Gmail

MySpace

Meet Me

Other

Use all my social network profiles/accounts equa
DonKntow/ Don’'t hayv 1

L N N = I RN

*

*

N B O O

SourceThe Pew Research Center's Internet & American Life-Paeent survg, July
26-September 30, 20124802 for teens 147 and parents, including oversample of
minority families. Interviews were conducted in Enghstd SpanishThe margin of error
for teen social media users is-&.1 percentage points.

Note: This chartisbased onanopenn d e d q u e st Wbich sdcihl agtworé s
site or account do you use most othdredsn
no yearto-year comparison available.

Asterisks (¥)indicate less than 1% of respondents gave the corresponding answer.
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Platform Adoption and Shiftsii Facebook and the Worlds of
Instagram, Snapchat, Twitteyand Texting

Simply having an account on a social media site does not necessarily reflect liking or caring about the
For Faceboloin particular, while soméobcus group participants enjoyed using it, far more associated it
with constraints through an increasingatpresence, higipressure or otherwise negative social
interactions (dvetwhalmea by)othersomho shaeedoo mucly

Female (age 19% , SI K= GKIFI d4a ¢gKé ¢S 3I2 2y ¢oAdaGSN
Y2Y R2Saydid KI@S GKI{o¢

Female (age 15A L ¥ @2dz I NB 2y ClF 0So6221% &2dz aSS |

Female (age 14)'OK, here's something | want to say. | think Facebook can be fun, but also it'
drama central. On Facebook, people imply things and say things, even just by a likegyhat t
wouldn't say in real life."

Male (age 18)a L 1 Qa 0 SOl dzaS wCl 0S062216 AiGUa BKSNB
unnecessary things, like saying he has a girlfriend, and a girl will go on and tag him in the pic
like, me and himinth& dzy KI @Ay 3 Fdzy ® 2 K& ¢g2dzZ R &2dz R2

Consequently, many reported maintaining multiple profiles or accounts on Facebook and using differe
sites for different purposes, or migrating wholesale away from Facebook to other platforms or to offlin
interactions in which they felt more free.

Female (age 154 L KI @S G662 wClF O0S062216 | 0O02dzyiad h

Female (age 164! YR &2 y2¢ L Y olFaArxlOltfte RAGARAY
Twitter is mostly for just sayinghat you are thinking. Facebook is both of them combined so

you have to give a little bit of each. But yes, so Instagram, | posted more pictures on Instagra
GKFy 2y ClF0S06221® ¢6AGGSNI A& Y2NB yI {dzNI £

Female (age 1564 L KI @S | CI OS 0A2(](=S NI ¢LdzYFo2 yNEG | dyaRS
YdzOK® L NI GKSNJ dzaS ¢dzyot NJ G2 €221 F2N Ayd.
LINBaSyid || AaLISOAFAO 2N FLftasS AYlr3IsS 2F vyeas:

necessarily want to tallet ® ¢

Female (age 174 L R2y QG 32 2y ClI 0S0622132 ¢ogAldG§SNI 2
faceto-F I OS & [ dlhddesly thRiethaQli LINR G+ 6f& fA1S 2yfa f
NBIffte Of2alsS (2Xx¢

In contrast to the widespread negaeé feelings about interactions on Facebook, the focus group
participants who used Instagram expressed particular excitement about this social media site. In addi
to being free of drama, they find Instagram a place that ties more directly into cresglexpression
and sharing one’'s perspect i v e overdlhaad fewertnteraatoms h
with known friends, but the interactions for many are generally supportive and encouralgieg.
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presence or absence of high socialkea seems to be less about the specific features of the site, and
more about the way in which people use it.

Female (age 143 L 320G YAYS &ClFO0S6221 | 002dzyi68 I N
with it for a while. Then towards eighth grade, I&kiof just- once you get into Twitter, if you
YE1S F ¢6A0GSNIFYR 'y Lyadl3aNrYI GKSy &2dz

Male (age 17)d GLy adF INF Y6 LGQa Y2NB al TSood LiGQa

Female (age 16Ya oL y & { Is BxéNdnly'l8nd [ofisocial media] | have, but | would do it
because I'm more into photography, and | love to look at nature, and those are one of my
FIL@2NAGS GKAy3a G22¢

Female (age 15%A L YSIy LyadrkaNIyY A& 2dzaild owhayodre f ¢
aSSAyIdé

Female (age 131 , SI KX &a2YS 2F (KS LIS2LX S GKIG F2f
GKS2UNB 2dzaid NBFritfte yAaoS (2 YSI IyR G4KS& |

Female (age 13Ya L TS St A | feopR ¢ad day vhht€y& theyavant to. They can

message you. And on Instagram you can delete the comment really easily, and you don't hav
live with it, kind of. Whereas Facebook, if they say something mean, it hurts more. | don't kno
it does. Andhlso [Instagram] it's not public, so people tend to not come off so mean. Because
GKSe NBlIffte glyd Aa F2NJ LIS2LXS wiz26 tA1S |

Twitter holds a different kind of attraction as an alternative or supplement to Facedagkrevious
year s’ focus groups, participants seemed to e
current on celebrity updates, news, and concerts. However,imi s  ypergaonfocss groips we saw

a shift, with participants posting #ir own content, and followinddeing followed by friends and people
they know personally rather than celebrities or strangers. Much of the attraction of Twitter now comes
from this personal element. Additionally, focus group participants saw theché@ader limit as

preventing the type of excesses found on Facebook.

Male (age 18)a C+ OS6221 R2Sayudid KF@S + tAYAG G2 O
much you can say. On Facebook, they say so many details of things that you don't want to kr
2dzdR 06S tA1ST NS &82dz aSNA2dzaK b2 2yS NB

Male (age 16)a! f 284 2F FNASYyRa O2y@PAyOSR YS G2 Y
Ch 0S62214a RSI R®¢

Female (age 151 L YSFy> L O2dzZ R 2dzad G ¢S SdiCafise bl 39S
CHAGGSNI £fA1S L SELINBaa vYeasStF Y2NB: odzi |

Female(age 134 [ A1 S &2YSiiAYSa &2dz 2dzaad tA1S SEL
fA1S 22dNBSE T o

Female (age 15\t L U Y 2 ymore dftanij an@itdJeasier. | mean Facebook is easy skmeu
K2g (2 R2 AlGX odzi ¢6A0GSNIAa L GKAY]l Y2NB
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Female (age 13 hy ¢ gA GG SNI e@2dz t A1 ST IS4G G2 areée ¢
like a limit to what you tweet and everything. But whatever you tweet it's like random things o
what's on your mind. And like she said, like, you could express yours2liyNo 2 dzR3 S a

A popular new application brought up repeatedly in the focus groups is Snapchat, anrimeagaging

app where sent pictureand videosare displayedor only several seconds and then are deleted by the
platform (receivers can take a screshot, but the senderisustial y al erted to thi s
attractions is simply that pictureand videosare sent thraugh it much faster thathroughemail ortexts.
Another is that the platform is so new many schools have not yet blocked accgssite. But the
primary attraction of Snapchat is its central feature, the limited time a recipient sees a patuidea
Focus group participants reported using this feature to send silly or embarrassing pictures.

Female (age 134 ! YR w{ ¥l Q®DKNBIBt f & FlLad tA1S AT &2
YAydziSa (G2 f2 Roé

Female (age 16Y4 , SI KX o{ y I LJOKI(G8 AdUa FlLradagSN®» ! yR
website-6 SOF dzaS L KI @S GKS oFaAaAld LIK2yS> L dza$s

Female (agel3):ad o{ y I LIOKI G486 Ld4Y4a NBFffe INBFrio L K
most embarrassing photo, and know that they'll [the recipient will] see it for 10 seconds, and t
LYY R2ySodé

CSYLI f S OAndI just kind Wf fud. Becausss iike texting, but you get to use your face a:
GKS SY2GA02y AyaidSIFR 2F Iy | Oddz f Sy2i4Ax02"

Female (age 1642 St t = 06SOlF dzaS Cl 0S062213> SOSNER2YS
one person, unless they're a jerk and they screenshot it artdtmsFacebook. But mostly it's jus
GKS LISNBR2Y (KF(G @82dziNB &aSyRAy3a AG (23 &2

Lastly, some focus group participants mentioned using Google Plus, perceiving that adults see it as n
related to Google and homework and hermansider it more acceptde than other social medisites.

Many focus groupparticipants who have a Google Partount, though, expressed some frustration or
unfamiliarity with its functionality.

Male (age 13)d L G KAYy]l LI NBydGa ®ESt al FSNJ 6A0K D2

Female (age 13)02 AGK D223fS tfdza Al 6l a tA1SzT @&2d
AG Fdzi2YlFGAOFffE&@ ONARY3IA dzlJ GKSANI LINRPTFAL Sa

Female (age 13)a . dzi a2 YSGAYSa A 0yihgbecals? thefiefs § lottoffsplagn. ARc
so | don't use it that much. | like Facebook way more. And also it's kind of like on Google Plus
LIS2LX S 2dzad 1AYyR 2F F2ff2¢ @&2dzpé

Yet, despite the overwhelmingse of social media among teenge found among focugroup participants
that text messaging and offline conversations are still the preferred method of communication for very
sensitive, personal, or significant information.

Male (age 18)a ¢ SEGAY 3 A& ltolea GKS ol Oldzd F2NJ |
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Interviewer: & [ &isay you go partying or drinking, smoking, things like that, how would you ¢
GK2aS LIAOGdINBa ¢AGK 22dz2NJ TNASYRaKE
Male (age 17)8 ¢ SE( ®¢

Interviewer:ad { 2 AF e2medBENBYy I@2¢28K GAGK &2 dzNJ FNR
Female (age 16)x L ualtizéext them or blow up their phone by calling, but if it's an emergency,
g2dzft R 6S tA1S O2YYSydAy3a 2y GKSANI LA Ol dzNB .

Overall, a picture emerged where changing teenage social media preferences are driven as much by
type of interactions take place on a given site as by the features of the site itself. It also may be seen
extension of underlying teenage social dynamics, where teens seek out spaces free of adults, and tes
want to avoid the drama of teenagid try to inhabit alternative social spaces.
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Information Sharing, Friending , and
Privacy Settings on Social Media

Teens have become more likely to share certain kinds of
information on social media sites.

Teens shara wide rangef informationabout themselvesn social media site#ndeed the sites
themselves are designed to encourage sharing of informatiorand the expansion of networks
However, few teens embrace a fully public approach to social medaur 2012 surveywe asked

about ten different categories of personal information that teen social media users might post on the
profile they use most ofterand found that:

92% post theireal name

91% post ghoto of themselves

84% post theiinterests, such as movies, migs or books they like
82% post theibirth date

71% post theischool name

71% post theeity or town where they live

62% post theirelationship status

53% post theiemail address

24% posvwideos of themselves

20% post theicell phone number

=A =4 =4 =4 -4 4 4 -4 -4

Since 2006, the act of sharingrtain kinds opersonal information on social media profitébas

become much more common. For the five different types of personal information that we measured in
both 2006 and 201%, each was significantly more likelylie shared by teen social media users in our
most recent survey.

*The guestion wording does not specififere on a tees profile or account particular type otontent is posted

—it could be posted to a prominent part of a profile that is constantly visible or accessible, or it could be posted as
a status, comment or tweedhat isnot asreadily accessible.

2|1 our 2006 survey we did not ask whether teens postedrthezl name, interests, birth date, relationships

status, or videos of themselves to their social media profiles.

pewinternet.org 30



Social media profiles: What teens pst i 2006 vs. 2012
22 2F GSSy a20Alf YSRAI dzaSNB ¢K2 aleée GKSe
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yourself where you live number

Source:Pew Internet Parent/Teen Privacy Swyyéuly 26September 30, 20123802 teens ages 12
17. Interviews were conducted in English and Spanish and on landline and cell phones. Margi
error for results based on teen social media usersi%4/ percemage points. Comparison data for
2006 comes from the Pew Internet Parents & Teens Su@etpber 23November 19, 2006. =487
teens with a profile online. Margin of error is-8.2 percentage points.

Generally speakingjaer teens(those 1417), are more likely to share certain types of information
online than younger teensgesl2-13. Older teens more frequently share a photo of themselves, their
school name, their relationship status, and their cell phone number. While boys and girls besieaad
personal information on social media profiles at the same rates, cell phone numbers are the sole
exception. Boys are significantly more likely to share tbgirphonenumbers than girls, a dérence

that is drivenby older boys. Various diffences between white andfricanAmericansocial mediausing
teens are also significant, with the most notable being the lesser tenden@&frioanAmericanteens to
disclose their real names on a social media prdfile.

Many factors could be influencing this increase in information sharing among teens fighiftsne

platform to another(e.g. MySpace to Faceboop#jamatic changes in the devices teens use to connect

to their networks as well as neaconstant changes tthe interfaces teens engage with have all
undoubtedly had some influence on the likelihood that teens will post certain kinds of information to
their profile. The technological landscape has changed radically over the last six years, and many of
these infamation sharing practices map to the evolution of the platforms that teens use. Certain pieces
of information are required at signup while others are actively solicited through the interface désign.

“ The sample size for black teens who use social media is relatively small (n=95), but all differences between white
and black teen social mé&dusers noted throughout this section are significant.
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the same time, the ad uwdntesuchmoretlikely to e socialimedasisers,a v e
further normalizing many of these sharing behaviors.

Personal info posted to social media profiles: Gender andge

% of teen social media users within each group who say they post the following to thdir so¢i& RA I LJIN.
Te&r;;gma Boys Girls Teens 1213 Teens 1417
T (@) (b) (@) (b)
Your real name 92% 92% 92% 89% 93%
A photo of yourself 91 89 94 82 oq4”
Your interests, such as movies, 84 84 85 81 85
music, or books you like
Your birthdate 82 81 83 79 83
Your school name 71 73 69 56 76"
The city or town where you live 71 73 69 67 72
Your relationship status 62 62 61 50 66"
Your email address 53 57 49 53 53
Videos of you 24 27 21 25 24
Your cell phone number 20 26 14 11 23

SourcePew Internet Teens and Privacy Management Syrdely 26September 30, 2012 4802 parents of teens
ages 1217 and 802 teens ages-lIZ. The margin of error for teen social media users-i%$4/percentage points.

Note: Rows marked with a superscript letter (a) indicate a statistically significant difference between that col
and the column designated by that superscript letter. Statistical significance is determined inside the specific
section covering each demograptrait.

What follows next is a more detailed analysis of who shares what information on social networking sites.

Most teens use their real name on the profile they use most often.

More than ninein-ten (92%) teens who use social networking sites or Twitter shareréradinameon

the profile they use most oftefi’ Given that Facebook is now the dominant platform for teens, and a

first and last name is required when creating an account, this is undoubtedly driving the nearly universal
trend among teen social media users to say they post their real name to theepttadif use most often.

Fake accounts with fake names can still be created on Facebook, but the practice is explicitly forbidden
in Facebook' s?®Hbwevem3witerfandS@ne utiecsecial network sites have no such
restrictions.

%2 A related finding is discussed in Part 3 of this report: One in four (26%) teen social media users say thst they p
fake information like a fake name, agelocation to help protect theiprivacy
2 https://www.facebook.com/legal/terms
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Regardless ofge or gender, teen social media users are equally likely to say that they post their real
name to their profile. However, white teens who are social media users are more likeAfticam
Americarnteens to say that they post their real name to their pl@{95% vs. 77%].

Nearly all teens post photosof themselvesto their online profile, a
feature that is integral to the design and functioning of the most
popular social network sites.

Among teen social media users, 91% say that they have pogthdta of themselveson the profile or

account they use most often, up from 79% in 20BBoto sharing is a central function of social media

engagement and expression for teens. As increasing numbers of teens acquire hu@nnetted

smartphones with higliesdution cameras, the act of sharing photos has become a seamless part of

shapinpo neo’'nsl i ne identity and sswihfiems® one’s offline e:

Older teens ages 147 are more likely than younger teens ageslBXo say that they include a pto
of themselves on their profile (94% vs. 82%). Girls and boys are equally likely to include a photo of
themselves, and there are no significant variations by race or ethnicity.

The sharing of interests is fundamental to social media participation astdieh, mare than eight in ten
(84%) teen social media users share their persoaiestson their profile, such as movies, music or
books they liké® There are no differences by age, gender, race/ethnicity or socioeconomic $tatus
this question

Anather piece of information that isften required at signup iat e e birth date. Eight in ten (82%)
teen social media users posted their birthdate to the profile or account they use mostdftérere are
no differences by age, gender, race/ethnicitysocioeconomic status for this question.

Seven in ten (71%) social medising teens say they have posted th@hool nameto the profile they
use most often, compared with just 49% who reported doing so in 2006. Older teens are more likely
than younger tens to publish their school name on their profile (76% vs. 56%), which is the only
significant demographic variation for this behavior.

Similarly, 71% of social mediaing teens say they post tloity or town where they liveto their profile,
upfrom61% n 2006. One’ sbabiopee dfinfbmatibnsthatsiasked ohaecuser during
the process of signing up for an account on Facebook.

*The sample size for black teens who use social media is relatively small (n=95), but all differences between white

and black teen social media users noted throughout this section are significant.

%1n our earliereport Teens and Technology 2Q1@e reported that 37% of teens now have smartphones.
http://www.pewinternet.org/Reports/2013/Teensand-Tech.aspx

*The 2012 survey was the firstrte this question was asked.

“Someimper son focus group respondents noted that the prac
year, was common. Some popular platforms, such as Facel
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The lack of variation by gender, age, or any other key demographic variablaany of these activities
suggests a pattern of disclosure that maps to the design of the intedaned t he si t es'’
teens encounter when creating their accounts.

pol i c

Sharing aelationship statusis slightly less common, althougtis still posted by a majority of social
networking teens. Sin-ten (62%) share a relationship stafii®lder teen social media users are mo
likely than younger teens to disclose their relationship #$a66% vs. 50%), but girls and boys do so at
the same rateWhite teen social media userseamore likely thamAfricartAmericanteens to share their
relationship status (65% vs. 448%).

The practice of posting samail addresshas also become more common; 53% of teen social media
users now report posting that information to their profile, whiles§ 29% reported doing so in 2006.
Teen social media users are equally likely to say that they post their email address to their profile,
regardless of age or gender.

One in four social mediasing teens (24%) posideos of themselveso the profile theyuse most often.
Teens whose parents have higher levels of education and income are somewhat more likely than teens
whose parents have lower levels of educational attainment or annual incomes to say they share videos
of themselves on the social media ptefthey use most oftera finding that may be influenced by the

tech assets of the family. However, there are no significant variations according to the age or gender of
the teen.

Cell phone numberswhich were veryarely included on teeprofilesin 2006 (only 2% of teenmsted
them at that time), are now shared by 20% of teen social media ugéis.increase is likely influenced
by a concurrent rise in cell phone ownership among teens. Older teenshawehigher cell phone
ownership when comg@red with younger teensarealso more likely to post their celumber to their
social medigrofile (23% vs. 11%).

While boys and girls generally share personal information on social media profiles at the same rates, cell
phone numbers are the sokxception. Boys are significantly more likely to share their nustten

girls (26% vs. 14%). This difference is driven entirely by older boys; 32% of boys hgeedttheir

cell phone number to their profile, compared with 14% of older girls. Jdqisis notable, given that

older boys and older girls have the same rate of cell phone ownership (83% vs. 82%).

16% of teen social media users have set up their profile to
automatically include their location in posts.
Beyond basic profile informationpsie teens choose to enable updates that automatically include their

location when they postsomel6% of teen social media users say thaye done thisBoys and girls
and teens of all ages and socioeconomic backgrounds are equally likely to say tHatheset up their

*The 2012 survey was the first time this question was asked.
*The sample size for black teens who use social media is relatively small (n=95), but all differences between white
and black teen social media users noted throughout this section are significa
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profile to include their location when they podteens who have Twitter accounts are more likely than
non-Twitter users to say they enable location updates (26% vs. ¥3%).

Teens in ouonlinefocus grougwere for the most part quite w of sharing their location, witsome

teens citing concerns over crime “1 never share m
info and find out where you are or if you are not
middle sclool aged boy. Others were concerned that postirigcatonwa s “annoyi ng, ” whi |
thought that | ocation shari:fijo wWals doum’'nte csehsasraer ymy' |
because it seems unnecessary. If someone wants to know where yolhageyt can as k. I 7 d s
l ocation if | was at my friend’'s house because so
Il m not somewhere that”!|l want people to know |’ m

Ot her teens don’t mind hayv i—pagticulatlyavhen thdy wanttdsenein br o a

signals and information to friends and parents. *
my parents know where | am” said one high school

my location. Isar e my | ocation to show where | am if | ' m .
if I"m just out to eat or home."”

¥ These activities were asked as part of a battery of questions about social networking sites. Teens who have
Twitter profiles may be reporting this activity for other platforms.
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Trends in Teen Facebook Practices

Among focus group participants, Facebook was the social media site with the greatdstmoinusers,
and thus the main site to consider for social media practices. Even those focus group participants
claiming they did not have a Facebook account made comments indidatiliarity with the site. Many
said their friends were a primary motivation for creating a Facebook account, while others said they
created one to find out about events for school or extracurricular activities through Facebook.

Female (age 154 ! YR a2 | FGSNJ a0OK22f GKS RIFI& o0S¥2N
32Ay3 G2 0SS FdzydQ !''yR LUY fA1ST WgKIG | aa.
LISNF2NY¥AY3I AyoQ W2KFEG aaSyofte GKIFG g8 NB
because they had only posted it on Facebook. So after that | just got a Facebook to know wh
A2Ay 3 2y ¢

Teens don’t think of their Facebook use in te
what is most important about Faceboakhow it is a major center of teenage social interactions, both
with the positives of friendship and social support and the negatives of drama and social expectations
Thinking about social media use in terms of reputation management is closer to thexperience.

Female (age 15 L G KAYy (1 &a2YSGKAy3I (GKIFIG NBFrtfte OKI
Facebook is really about popularity. And the popularity you have on Facebook transmits into"
LJ2 LJddzf F NAGe @2dz KI @S Ay fATFTSdE

For many, Facebookds extension of offline social interactions, although the online interactions take o
forms specific to the features of Facebook. Focus group participants described (mostly implicit) stand
relating to photos, t aggi rci§calyscemmtonke a streng praxy fdr “ |
social status, such that some teen Facebook users will try to upload photos of themselves that garnet
maxi mum number of “likes,” and remove photos

Male(age17)a L ¥ L €221 SA2 Rt A yLMzi LA OGdzNI w2y CI O
Female (age 14 wL ¥ | LIK2:G2 KFae fSaa GKIYy wn ofA

Profile pictures are particularly critical, with some focus group participants participating in elaborate
rituals to maximize the visibility inothes° newsf eeds and hence numbe
As one focus group participant described it, when pictures are posted, at first individuals do not tag
themselves. Only when some time has elapsed, and the picture has already accursutatece  “ | i k
will a user tag themselves or friends. The new tagging causes the photo to once again show up in ne
feeds, with the renewed attention being anoth

Female (age 14¥x L R2 L2 ad | 32 2 RFatehoRkjzitiink. BdmetirdeOtis dané.
stressful thing when it comes to your profile picture. Because one should be better than the le
it's so hard. So | will message them [my friends] a ton of pictures. And be like which one shot
make my pofile? And then they'll help me out. And that kind of takes the pressure off me. And
fA1S I @SNE o0A3T GKAYy3IODE

Female (age 15)a XA G4&a a2 O2YLISGAGAGS G2 3ISG GKS Y
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Even as teens engagethese practices, they may perceive them as inauthentic and be embarrassed b
their participation.

Female (age 151! YR G KSNBUa a2YSiKAy3a GKIG 68 OF ¢
RSALISNFrGSte ySSR Wi A1l S aheyda Firstish&SnNapictirdNdsa prime0 :
GAYS® ''yR LUY y20( I2Ay3 (2 tASET L R2 GKI 4.
Male (age 16)a L G RSLISYR& K2g¢ RSSLIX e (KSe& (1S 6K
on your Facebook. Because a lot of people either glorify thenssetvBacebook or post stuff that
R2Saydid akKz2e¢g oKFd GKS@UNB NBFHftfte Fo2dziz 2

Female (age 154 , 2dz Yy SSR (2 LINBGSYR GKIF{d &2dz2iNB a
There are other reasons besides not. enough *“|

Male (age 16)a L KIF R (KA & LIA QyiilfdeNd | deléfed i e calis¢ IRe wé évereS E
R2y Soé

Male (age 16)d L U S RSt SGSR 2f R LA OGdzNBaxzX o6SOF dza$s
But now that I'm a little older, I've noticed th&tS & UNB 2dza i O2Y L) SG St &

When trying to regulate the photos of themselves posted by others, focus group participants cited a v
of strategies for communating about unwanted content.

Female (age 141 , SI K oL Q@S {1l 1 S yacéb@ok tifnelinif, Boing émbarrdkRing
pictures that me and my friend took, and sometimes | don't like that photo. And | just wanted
take it down so people won't see the@bviously they should ask fikst.

Female (age 124 L ta&kedififthe photo R2 y Qi ¢ yi 2K SWHE dRY KK

Uploading photos is closely linked to tagging, and focus group participants described the social delice
tagging others:

Male (age 13)4 ! y R (iql @3aly gedple. But I've definitely had people freakabout a
LAOGdzNBE® {2 (GKSYy L 2dzaid SAGKSNI dzyidl 3 GKSY

Similar to “likes,” postings and tags are use
positions come in the form of trying to use those toatginst people:

Female (age 14¥1{ 2 YS062R& NBOSyidfesx (GKSe ¢Syid ol O]
from when | was in sixth grade. And | look so terrible, and it was kind of malicious. They were
making comments on it [which puts it at thept of the Facebook News Feed]. | mean, | do that, -
odzi AlGUa Fdzyye ¢KSYy L R2 Al odé

The threat of such an attack is one motivation for regulating content. Another is potential consequenc
from authority, which for older focusrgup participants often inludesparents, other family members,
college admissions officers and employers.
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Male (age 16)d wL Q@S (I 1 Sy R2 ¢y T Nt revealingloAsyntethihg/ S
annoying, stuff like that. Nothing really mean...[but] If someone else sees itenyaytre going to
3SG Ay GNRBdzot Sz tA1S I LINBYyd 2N I FFYAfe

Female (age 18¥a L ¢2dz2A R 2y fé& OKIFIy3aS gKI G LIS2LA S 4
really bad stuff. | email a lot of people and it is just like | do nolyrealderstand; that is not
ySOSaalNEd . SOlIdzaS L R2 y2id glyd GKIG (2

Male (age 18)a ¢ KS 2yf & GAYS LUBS SGHSNI RSt SGSR |

Male (age 17)4 , S| KX A o Ka Fackh6ak frighd] adiualods [itfldence what |
Ll2aiexr 0SOlFdzasS 6KSYy &2dz2OQNB g2NJAy3 &2dz R2:
GKIGQa ¢Ké NRIKG y2¢6 tA1S LQY Y2NB Ol NBTdz

Overall, a picture emerges where Faceboak isproduction, reflection, and extension of offline dynamic
While “drama” is the result of nor mal teenage
are sometimes resentful toward Facebook from this negative association. Leaving thkcgitther is
viewed by some as an effective way of distancing oneself from the drama.

dzy = 0 dzi

Female (age 14¥a L G KAy]1 Cl OSo221 OFy o6S ¥
@ OKAy3az eS@aYy N&Bdzi il taoer
K

AYLX & GKAy3a |yR &l @
Aada LRAYyGE:

Female (age 154 | 2y Saidft ez CIl O0So622 Fa a

—

(Vs

Female (age 134 [ A1 SZ L RSIOGAGIFIGSR Al wClk OSo2218
Female (age 16Ya . SO dza S L { K Fatdbook acdodhf] ehérS Ras A5] becaiyse | tt
it [Facebook] was just too much for me with all the gossip and all the cliques and how it was ¢
important to be- have so many friendsl was just like it's too stressful to have a Facebook, if th
what it has to take to stay in contact with just a little people. It was just too strong, so | just de
AGd 'yYR LU@PS 6SSy aANBIIG SOHSNI aAyOSoé
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Compos ition of Teens 00nline Social Networks

Gradations of privey and publicityarise from the numerous choices that teens make as ttumstruct

their networks In addition to choosingrivacy setting, they choose (and sometimes even fpe¢ssure

to add) different people to their friend networRhe size and compositionofanindi dual " s fr i end
net work has great beari ng ocanbeamwasopa mediadite a “fri en

Older teenstend to be Facebook friends with a larger variety of
people, while younger teensare less likely to friend certain groups,
including thosethey have never met in person

Teens, like other Facebook users, have a variety of different kinds of people in their online social
networks, and how teens construct thosetworks has implications for who can see the material they
share inthose digtal social spaces. School frienfisends from outside school and extended family
memberstop the list of Facebook friends for teens

98% ofFacebookusing teens are friendsith people they know from school
91% of teen Facebook users arerids withmembers of their extended family
89% are connected tisiends who do not attend the same school

76%are Facebook friends witbrothers and sisters

70% are Facebook friends witteir parents

33% are Facebook friends witkher people they tave not met in person
30%haveteachers orcoachesas friendsn their network.

30% havecelebrities, musicians or athleteis their network

= =4 =4 =4 -4 4 A 4

Older teens are more likely than younger ones to have created broader friend networks on Facebook.
Older teens are more likely to be friends with kids who go to different schools (92% compared with 82%
of Faceboolusing teens 12.3), to be friends with pgae theyhave never met in person (36% 2599,

and to be friends with teachers or coaches (3494.9%0) Girls are also more likely than boys (37% vs.
23%) to be friendwvith coaches or teacherthe only category of Facebook friemdhere boys and girls
differ. AfricanAmericanyouth are nearly twice dikely as whites to be Facebook friends with

celebrities, athletes or musicians (48% vs. 25%)

31 N=86 for AfricamAmerican Facebook users.
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Types of Facebookriends

% of teen Faceboalsers who are friends with the following types of people ...
100% —98%

91% 89%

90%

80%

70%

60%

50%

40%
30%
20%
10%

0%

SourcePew Internet Parent/Teen Privacy Swyduly 26September 30, 20124802 teens ages 1P7.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for rest
based on teen Facebook users is®8 percentage points.

Rural, suburban and urban youth also have somewhat diffexgres of people in their Facebook

networks. Suburbateensare more likely than urban or rural teens to be Facebook friends with their
parents 79% of suburban youtbay theirparentsare part oftheir online social network, compared with
63% of rural yath and 60% of urban teens. Rural youth are more likely than all other teens to be
Facebook friends with a brother or sister (90% of rural youth, compared with 75% of suburban and 70%
of urban youth), and more likely than urban youth to be Facebook faevith members of their

extended family (98% v87%).

Teens with parents with lower levels of education (a high school diploma or less) are more likely than
teens with college educated parents to be friends on Facebook with their sifihgsvs. 6%).

Teens construct their social networks in a variety of different ways. lowline focus groups, we asked
middle and high school students about who was in their online social network and hgwi¢oeled
who to friend (or noj.
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Many teens say they mustk now” someone before they will accept
them, butteens expressed different thresholds for friending

As one middle school gi rl noted “I know everyone
someone beforelm f ri ends with them on Facebook.” A middl
“My friends on Facebook are about 90% all people | know, friends, family, and classmates. My rules are

only people that | know can be my friends.

But“knowindg someone an be defined a bit more broadly in social media one high school girl

describes her network: “They are al/l peopl e who |
therefore are people that should know Most of my close friends, my sister, andslasat e s . I don’
accept friend requests from people who | don’t kn
Facebook apps and games, |ike Farmville.”

Parents are another challenging group for teens to manage on Facebook, and as such, youth have a
number of different strategies.

Some are friends with their parents on Facebook and share their profiles fully with them. One high

school boy describes his network: “My Facebook fr
not add peopleldont real ly know. My parents can see every
A middle school boy describes his tactics for man
friends but they cannot see my full profile becau
And still other teens are not Facebook friends wit
friends although my mom has a Facebook. I f she w

because she comments onnmogimhnyg. hudls enhesyplirngcip
teens do not want to be friends with parents as much for netiquette reasons as for privacy protection.

Some teens cope with managing their different Facebook constituencies by having two different

profiles.Said one middle school gitl | have a Facebook for friends and
[ profile for friends] much because | don(.t) enjoy
But | also have a Facebook for family so they canseewha” m doing with my | ife.
Facebook, it's all c¢close family and family friend
A high school girl uses two profiles to manage he
two Facebo k s : one for family/friends | know in person,
Facebook is | ess secure but also much | ess person

Privacy Settings

Teens and adults have a variety of ways to make available or limit access to their personal information
online. Within Facebook, the dominant social network among American youth, they can choose which
people to friend and when to unfriend. They can chotzsase default privacy settings or finely tune the
privacy controls to limit who can see certain parts of their pragevell as restrict who can view
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individual posts. Retroactively, they celmange the settings for content they have posted in the jpast
delete material from their timelin@ltogether.Among teen Facebook users, most restrict access to their
profile in some way, but few place further limits on who can see the material they post. Twitter, by
contrast, is a much more public platform foretes.

Most teens have checked their Facebook privacy settings relatively
recently.

Three in ten (30%FFaceboolusing teens have checked their Faceb@oivacy settings in the last seven
days and close to another third (31%) have cleedkeir privacy sdings in the last month. A smaller
percentage(17%) checked their Facebook privacy settings in the last year. About 6% said they checked
them last when they created their profile and another 5% said they have never checked their Facebook
privacy settingsAnd 12% said they could not remember or do not know the last time they checked their
privacy settings.

Last time teens checked Facebook privacyettings
Among teen Facebook users, the % who have checkggtheacy settings in thé
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SourcePew Intenet Parent/Teen Privacy Sugyeluly 26September 30, 20124802 teens ages
12-17. Interviews were conducted in English and Spanish and on landline and cell phones.
of error for results based on teen Facebook users-i% -8 percentage points.
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Boys are slightly more likely than girls to say that they never check their settings (8% vs. 1%) or that they
only check their settings when creating their profile (9% vs. 3%) Younger teens are also slightly more
likely to say that they only checked thegttings when establishing their profile (8% vs. 5%).

The bulk of teens keep their Facebook profile privateGirls are more
likely than boys to restrict access to their profiles.

In findings virtually unchayed from when we first asked a simitgwestion in 2011, 60% of teens ages
12-17 who use Facebook say they have their profile set to private, so that only their friends can see it.
Another 25% have a partially private profile, set so that friends of their friends can see what they post.
And 14% of teens say that their profile is complteublic.*

Girls are substantially more likely to have a private profile than boys, while boys are more likely than

girls to have a completely public profile. For private profiles, 70% of girls report Facetuditds set to

be visible to friends only, while 50% of boys say the same. On the flip side, 20% of boys say their profiles
are public, while just 8% of girls report completely open Facebook profiles.

White teen Facebook useere just aslikely asAfrican-Americanteensto havepublic profiles. However,
white teen Facebook users are more likely thEfnicanrAmericanteens to have at leagiartially private
Facebook profiles 29% of white youth, compared with 16%/AfricanAmericanyouth have profiles

visible to friends of friend® Youth who live in urban areas are more likely than suburban dwellers (67%
vs. 55%) have their profiles setftiends only.

%|n 2011, the privacy settgs question was asked of all teen SNS or Twitter users, prompting them to think about
the “profile they use most often.” Among this group
was partially private, and 17% said their profile wabljmu At the time, almost all of these teen social media users
(93%) said they had a Facebook account, but some respondents could have been reporting settings for other
platforms.

% nh=86 for black teen Facebook users.

pewinternet.org 43

62



Facebook privacy sttings
Among teen Facebook users, the % with the following privacy settings ...

Don't know.
1%

Public
14%

Partially Private
Private 25%
60%

Source:Pew Internet Parent/Teen Privacy Swyéduly 26September 30,
2012. =802 teens ages 1P7. Interviews were conducted in English and
Spanish and on landline and cell phones. Margin of error for results bas
on teen Facebook users is-5.3 pacentage points.

Most teens express a high level of confidence in managing their
Facebook privacy settings.

More than half (56%) of teen Facebook useolss say i

on their Facebook profile, whilene n three(33%)say t *' s “not too di fficult.” J
users say that managing their privacy controls is
process as “very difficult."”

Teens’' feelings of ef 41% of&acebook users agesldd swd W hi ta’gse . n oAth
difficult at all to manage their privacy controls, 61% of users agds’ képort thatsame level of

confidenceBoys and girls report similar levels of confidence in managing the privacy controls on their
Fa@book profile.

Yet relatively few take steps tocustomize what certain friends can
see. For most teen Facebook users, all friends see the same
information and updates on their profile.

Beyond the genel privacy settings on their profil&acebooluserscan place further limits on who

(within their network of friendsgan see the information and updates they pddsawever, anong teens
who have a Facebook account, only 18% say that they limit what certain friends can see on their profile.
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The vast majority81%) say that all of their friends see the same thing on their prdfiles. behavior is
consistent, regardl ess of t he Bgysanegirla &re aiso dquallycy s et
unlikely to restrict what certain friends can see on thmiofiles, andthere are no significant differences

between younger teens ages-13 and older teens ages 14.

One high school girl iour onlinefocus groups described how she curates the content that different
individuals will see as she addsthenht@ r net wor k or as she adds a part

change them [privacy settings] when | add new fri
statuses and things. I f o don’t wantt heewr.t ailn dforni’
use group function and it [privacy settings on Facebook] is different [from privacy settings on other

sites] because on other sites | don’t really care

Thisone-sizefits-all approach extends toparents; only 5% of teen
Facebook users say they limit what their parents can see.

The vast majority of teen Facebook users (85¥g)tlsat their parentsee the same content and updates
that all of theirother friends see. Just 5%ay that they limit what their parents can seehile 9%
volunteered thattheir parents do not us€acebookTeens are equallynlikely to limit across alges,
racial and soci®@conomic groups

In ouronlinefocus groups, teens were divided in theiriattles towards having their paresas

Facebook friends and in the actions they did (or did not) take to limit their pdractgss to their

postings.At one end of the spectrum are the opdwok youth, who as this high school boy describes;

“ i e r e any mfarmdtion that | would hide from my parents and not my friends, and vice Versa.

Another high school boy distillsitthiswdyl t *' s al |l t he same because | don
Other youth are more concerned about having their parents segyking they postwith more

worries around parents violating norms of communication “ My fami ly isn’t abl e t

things | post, mainly because they bother me, s a
information is shared witltheir parents by limiting parentalccess to certain content

Other teens observe that there are times when thersfsrmation thatisfine for parents to know, but

not friends. A high school girl explaifisl t hi nk t hat t her e atdwoaldbdénei ni t el
with my parents knowing about that | wouldn’t wan
couches the difference ame thatrevolveas r ound trust: “Friends and par el
levels of trust associated with them fordie r ent t hi ngs . ”

The majority of teen Twitter users have public accounts.

While there are many similarities in use of social media across platforms, each platform also has its own
affordances that shape how youth use the technology and the types of preediiggs that are available
to them. As noted in Part 1, Facebook is still the most poadaial networking platform foAmerican
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teens,but use of Twitter has grown rapidly in the last year. Today, one quarédt)df teensocial
mediauserssay theyhave aTwitter account®

Teens whdaveTwitter accountsgenerally report that their accounts are public; 64% of teen Twitter

users say that their tweets are public, while 24% say their tweets are prividealso notable that 12%

of teens with Twitteraccountss ay t hat they “don’t know”"Thef their t
number of teen Twitteaccountownersis too small to report significant differencesprivacy settings

across various racial and socioeconomic grotjasvever, whileboys and girlare equally likely to say

their accounts are public, boys are significantly more likey girlst o s ay t hat they don’
boys whohaveTwitter accountsreport this compared withb%of girlg.

Teens in oupnlinefocus groug reported a variety of practices around frequencyusfeand privacyon

Twitter. Some teens check multiple times a day, like this middle schadl dirl use Twi tter a coc
a day, just to see what other people are daing My t we e t otheamiddle pchobléfdcuses” A

his less frequent, more private usa following celebties (a recurring theme amortgen Twitter

users)“ | use my Twitter about twice a week to check
al way s @nrthe vtlzetered of'the spectrumthereare more modest users of the serviceidsane

hi gh s c ho ol Twitieoaccount, but | rarely wse itand it is not privdtdnother high school

boy reports“ | use Twitter about 3 tifolewersiaugmdiytweetsand | u
are public."”

¥ Twitter use (K5b) and having a Twitaccount (K6) were measured separately. Full question wording is available
in the Methodology section of this report.
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Tweets: Public or pvate?
Among teen Twitter users, the % whose tweets are public or priv

Don't know
12%

Private
tweets
24%

Public
tweets

64%

SourcePew Internet Parent/Teen Privacy Swyéduly 26
September 30, 20124802 teens ages 1P7. Interviews were
conducted in English and Spanish and on landline and cell phon
Margin of error for results based on teen Twitter users 9+
percentage points.

Teends Confidence i n Their C

Teens interviewed in focus groupserwhelmingly expressed confidence in their ability to manage anc
regulate their privacy online and feel their online disclosure of personal information is under control.
However, much of this comes through regulating what content they post and not reetiggerough
their use of privacy settings, which some participants saw as irrelevant.
Male (age 16)a L K| @S LINA @l Oe aSiéiliAy3a L 2dzaid R2
Fy@dKAY3a (GKFG L FAYR LINAGE (S b

Female (age 15\A L R2y U {i { K Aofilé or dccolnk] & Privatel ik mindN.public.
L NBlIftfe R2yQiG OFINB® L R2yUi NBFrHtfte KI@S

Female (age 13¥a L F¥SSf tA1S L {AYyR 2F 2dzaid KIF @S |
ARSI w2 LRaid NBGSIftAy3a O02yiSyidesdé

Male (age 13):d w2 KSy A G 0O02YSa (2 LINAGIFOezZ8 =2dzal
GKAy3a 2y Ald® .dzi &2dz R2ydid KI @S G2 06S G:

Male (age 13)¢ . dzi G KSNBUaA y2iKAYy3 LISNBR2YlFE 2y
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LIS2LX S ak g Adodé

Female (age 14¥a L FSSt tA1S lyedkKAy3a (KIFG ¢2dzZ R
a2YSGKAY3 GKFEG L g2dzZ Ryud olyd G2 L2ad Iy

Female (age 155 , SF Ko L YSIy:z LUY y20i 32Aihdadode f
gyt GKSY (G2 (1y2¢d hNILUY y284 F2Ay3 G2 G

Male (age 13)a L G KAYy]l Y& dzyRSNEGIYRAY3I Ay 3ISySN
322 RDé

Among those who did discuss their engagement with pristiings, there was a great deal of
variation. Some found them straightforward; others found them confusing.

Female (age 13ta Ay S Aa O2YLX SiSfe LINAGIGS® L YS!
I OOSLIi @& 2dzpé

Female (age 18A L 1 Qa {AYyR 2F O2YLIX AOFGSR 2y CI OS.
@2dz 6NAGS GKSANI ylIYSa R26yd ,2dz Oly O2yil
dzi PG GKS AFYS GAYSI AGQ& KIFNR 0S@hodza S ¢
FNBYy QG Y& FTNASYR&a G2 adAatft asSsS vye (KAy3Ia
Lzt AOX y202Réx 2NJ FNASYR&a 2F FNASYyRao L

Female (age 18y , SI K odzi |G (KS @priva& seitingy &n e anmi&ingh
,2dz sAff aSh Al G2 &2YS{KAnSIwantyRrivaiek/S gastit i
KFra R2yS GGKIFIG G2 YS 0ST2NBobé

Male (age 16)a2 St ft = L GNASR (2 YIS Al od The@o 2
Fy 2LWGA2YyZ (K2dzAK®DE

The source of many privacy and content concerns was indirect parental influence.

Female (age 18 L G KAyl Ad A& 02YY2y (y2sfSR3IS 0

because then someone else can look &khiere are creepers that might want to do something
with you. And so they [parents] tell us that. But it is like we already know that, because we \
G2 0S alr¥S 2dNESt 9Sa ¢

Female (age 13¥a L FSSt tA1S Y& Y2Y 2dAG | &@apsSa |
implied that you're not posting inappropriate stuff. And I'm always afraid that one day, my m
J2Ay3 (2 3F2 GKNRIZAK Yeé LXK2ySed {2 LUY oSl

Female (age 15 a@ Y2Y R2Sa GStft YS {audénltkn@kvhasK |
looking at your status. So that's what she always tells me, every time I've had her walk in at
sees me on Facebook. She's like, don't put nothing stupid because you don't know whao's Ic
at your profile and because youadd mdstl  y&@62R&® ! yR L gl a fA]

In other cases, there was direct parental regulation, often through participants being friends with the
parent(s) on Facebook. Much of this seemed to result in participantesetforing, although we found
one case of poishment for online actions. There were mixed opinions about explicit regulation, with
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some being appreciative, and others being resentful.

Female (age14ya@ RIFIR a4l AR WAT @2dz2UNB 3JI2Ay3 (2
mesolcanseewhia € 2dzdNB R2Ay3IdQ ' yR KS FRYAGE G

Male (age 16)6 , S Kddd aé& Y2Y | yR Y& dzy Ot S | NB 2
Facebook, so they can kind of keep an eye on me. | mean, they tell me I'm a good kid, but |
theyrel £t g1 84 g GOKAYy Adé

Male (age 16)a , S KX wL Q@S 3J2G4Sy Ay GNRdzmtS T2
posted a really, really provocative picture [on Facebook] and | called her a not very nice wo
the comments]. And | mean, | shouldretvie called her that word, and | was being a little bit to
0201@ L 3JdzSaas FyR @SIKxX L 328G Ay GNRdzof ¢

J KSNJ wYe Y

Male (age 16)d L RARYy UG gl yiG G2 F OOSLI
L 2dzAlG RARy Ul d¢

because | would've gotten a lot of crapfoK I G A F

Male (age 17)a L G adz0l addd . SOl dzaS GKSy GKSé wYe
82dz R2Ay3 (KA&AZ ¢Keé | NB &2dz R2Ay3 GKIFdGod 1
least, | think, | should g&tINRA @ O& 2y | &a20Alf ySig2N)] o¢

I n many cases, focus group participants wunde
concerns. Sometimes focus group participants were even more worried than their parents about the
online privacy. But sympaitting with parental concerns did not necessarily translate into agreeing wit
them. Some participants were confident they were more competent at regulating their content than
parents or other adults give them credit for.

Male (age 16)a& Y2Y (y2¢a LUY y20i JI2Ay3 (2 32
AYF2NNIGA2Y YR &aidzZF¥r a2 &4KS R2Saydid g2t

Female (age 12 a @& LJ NByda FFNB LINBGlGe OKAff az2 L

Male (age 16)612 S | NB LINJvdiafiedn high sdhdzNBdults they know we are growin
up. They give us that permissiethey trust that we are not going to [post something bad] (i Q
on us pretty much. It is like you get in trouble, it is on us. We are responsible for our ownéc

Male (age16)612 St t = L GKAYy|1 1AR&AX G t£SIrad O02vyLl
to change the privacy settings a lot better than them. But the problem is, a lot of my friends
me, including me, sometimes post things that probablyneillbe the best to see in the future, c
have a college or a boss see. So | think it can be argued both ways. Like, we know how to 1
- fAGGES Y2NB LINAGI GST odzi F €284 2F GKS ¢

Female (age3):a! & FTANRGZ ¢KSy L 3I2G F+ Cl OSo221=
my parents were too. And then, after | had it for a while, | wasn't really worried as much. So
G221 Yz2ald 2F GKSY 2FFo¢

Male (age 13)612 St f = L ( KA yot carg QuitelaB®uohl-as duparéhs in general
about our privacy. But | think we can do a lot to make it private, which | don't think everyboc
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As mentioned earlier, what is most important to teens about social media sites is socialitinpers
and those with shared interests. When they have bad experiences, they adjust their practices accor
While teens are influenced by parents and other adults to think about social media use in terms of
information sharing and privacy, theydorn al ways prioritize that p
for and allow normal socializing. When teens do engage with privacy, it becomes a matter not just c
engaging with privacy but also the world of adult expectations and responsibilitiessttedling them the
concept is important. Dealing with privacy, then, is more than just about privacy; it is about the proc
being socialized into adult concerns and, ultimately, thereby becoming an adult.

The typical (median) teen Twitter user has 9 followers.

Overallteens have far feweollowerson Twitter when compared with Facebobiends the typical

(median) teen Twitter user has 79 followéPsLooking at the data another wa§4% of teen Twitter

users have more than 50 followemshile44% have 50 or fewer followerdust me in three(34%) say

that they have more than 100 followers on Twittdhl so not abl e i s the fact tha
know how many foll owers they have. Thatircompares
tweets are public or privatdn general, girls who are Twitter users are more likely to have a larger

number of followers when compareditht boys who are Twitter users; 68% of girls have more than 50

followers, compared with 36% of bo§f§.-|owever, thenumber of teen Twitter users is too small to

report significant differences in followers across various racial and socioeconomic groups.

Within ouronlinefocus groups, most teens reported a small number of followers, and a focus on

following friends,anggpar t i cul arly cel ebrities, athletes or ot
about.” Few teens reported that their parents fol
“Yes, my mom does [follow mg].

Theonlinefocus group data also sheds light teens experiences of the differences between Facebook

and Twitter. Some teens use theda sites in very similar wayss Ane middle school girl descrihésl

have a Twitter and | use it almost every day. | put the same things on it like IlBcébro o k . ” S o me
teens haveheir various social media accounts linked so that material posted to one account
automatically cross posts to the other, while others more finely curate which images and posts go to
which site.

Other teens describe how they use atiihk of Twitter and Facebook quite differently. A middle school
girl explained “I use it [Twitter and Facebook] differently. Twitter is more for me to see what my
favorite celebrities are doing. Facebook is more for family and friends. Twittenieet¢spublic to

®Twitter separates an individual's au-hhdeheseavogroupso f ol | o\
do not necessarilyhasveo over |l ap. On Facebook, both parties must ac
made. For the purposes of this study, we have only asked respondents about their Twitter followers.

% n=74 for teen boys who are Twitter users.
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me” Ot her teens suggested that Twitter felt more c

feels more public,” said one high school girl .
everything more ‘“open.’”

Andwvhi |l e many teens echoed that Twitter Ficebeoks mor e
is more public because | think more people taeebook! Anot her hi ghlteinkho ol boy

Facebook is more public than Twitter because there is morerivdton on Facebook than Twittér.

On Facebook, network size goes hand in hand with network

diversity, information sharing, and also personal information
management

In order to fully understand the implications of the content that teens share on social media, it is vital to
understand the size and composition of their online social networks. Sharing information about yourself

with a select group of 100 4person friends is very different from sharing the same information with
1000 people including adults and peers of varying degrees of closeness anriebtontact.

Facebook network sze

Among teen Faceboaksers, the % with the following number of friends in thei
network ...

Don't

151-300
27%

Source:Pew Internet Parent/Teen Privacy Swyéduly 26September 30, 2012.
n=802 teens ages 1P7. Interviews were conducted in English and Spanish al
on landline and cell phonesMargin of error for results based on teen Faceboc
users is +/5.3 percentage points.
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The typical (median) teen Facebook user has 300 friends. Among
older teens and girls, the median increases to 350 friends.

Teen Facebook users have an aver@eannumber)of 425.4 friends, with the typical (median) teen
Facebook user having 300 friends noted aboveTwitter networks tend to be substantially more
compact by compariserteen Twiter users have an average of 13Tollowers, with the typical
(median)teen user having 79 followers on Twitter. Girls and older teens tend to have substantially
larger Facebook friend networks compared with boys and younger t&ens.

In addition to being older and more heavily femakens with larger Facebook networks also tend to
have a greater diversity of people in their friend networks and to shavelar arrayof information on
their profile. Yet even as they share more information with a wider range of people, they are akso mo
actively engaged in maintaining their online profile or persona.

Facebook friends and Twitter followers
Mean/median number of Facebook friends and Twitter followers in each group

Facebook Twitter

Mean Median Mean Median
All teen Facebook/Twittensers 425.4 300 1715 79
Gender
Boys 346.9 300 n/a n/a
Girls 507.4 350 149.7 100
Age
12-13 262.1 200 n/a n/a
14-17 476.7 350 1904 100

Source:Pew Internet Teens and Privacy Management Syrdely 26September 30, 2012 4802
parents of teens agek2-17 and 802 teens ages-1Z. Margin of error is +/4.5 percentage points.

For the analysis it follows, we will divide the teen Facebopkpulation into quartiles based on the
number of friends they have on the sitehose with 150 or fewer friends (this group makes up 25% of
the teen Facebook user population), those with 480 friends (25%), those with 3@DO friends (23%)
and those wih more than 600 friends (199%).

" Due to the relativelymall number of Twitter profile owners in our survey we are unable to do detailed
demographic subgroup comparisons for Twitter networks, and the analysis that follows will focus exclusively on
Facebook users.

® These groups only add up to 92% of the tdtetause not all teens could provide an estimate for their number

of Facebook friends.
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Teens with large Facebook friend networks are more frequent social
media users and participate on a wide diversity of platforms in
addition to Facebook

Teens with a large number of Facebook friends exhibit social netwakangsage patterns that differ
sharply from those of teens with smaller friend networks, starting with the fact that these teens spend
more time using social networking sites in general. Some 65% of teens with moreOhémedds on
Facebook say that #y visit social networking sites several times a day. By comparison, just one quarter
(27%) of teens with 150 or fewer Facebook friends visit social netwpsities with similar frequency.

Teens with large Facebook networks visit social networking sitesith

greater frequency than those with smaller networks
%of teens in each Facebook friend count quartile who visit social networking sites with the following

FNBIjdzSy Oe X
100% 8% 7% 4%
90% - 21% 16% 13%
80% - 23%
70% -
60% -
50% -
40% -
30% -
20% -
10% -
0% -

1-150 friends 151-300 friends 301-600 friends 601+ friends

m Several times per day m Once per day =~ Weekly Less often

SourcePew Internet Teens and Privacy Management Syrdely 26September 302012. =802 parents of
teens ages 117 and 802 teens ages-llZ. The nargin of errorfor teen social media users is-#.1
percentage points

In addition to using social networking sites of any kind with greater frequency than teens with relatively
small friend networks, teens with a langeumber of Facebook friends also tend to maintain profiles on
a wider range of platforms outside of Facebook itself.

This is especially true for Twitter use, as teens with more tlf#@nF&cebook friends are motlean three
times as likely to also have a Twitter account as are those with 150 or fewer Facebook friends. Indeed,
some 18% of teens with more tha@®friends on Facebook say that Twitter is the profile they use most
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often (although some 73% of these teegay that Facebook is their masted social networking
profile).

Teens with large Facebook networks have profiles on a wider
range of social media platforms

%2F (SSya Ay SIFOK CIF0S06221 FTNASYR O2dzyi |
100% of teens in each category have a Facebook profile)

80% -
60% -
46%

40% -

20% -

0% -

1-150 friends  151-300 friends 301-600 friends 601+ friends

m Have Instagram profile m Have Twitter profile

Source:Pew Internet Teens and Privacy Management Syrdely 26September 30, 20124802
parents of teens ages 127 and 802 teens ages-1Z. The margin oferror for teen social media
users ist/-5.1 percentage points

Teens with larger Facebook networks tend to have monreariety
within those networks.

Almost alteenFacebook users (regardless of whether they have a small or large number of friends) are
friends with their schoolmateandextended family memberdRegardless of network sizeen

Facebook users are equally likely to say they have siblings as friends in their neWWithkhe

exception of thosavith the smallest friend networks, most teens aisoequally likely to be fends

with public figures such as celebrities, musicians or athletes.

However, certain groups become more prominens t he si ze of teens’ net wor k
users in the largest network size quartile (those with more than 600 friends in thiword are more
likely to be friends on Facebook with peers who d

never met in person (not including celebrities an
coachesMost strikingly teens wih more than 600 Facebook friends are nearly twice as likely as the

next quartile to have teachers or coaches, or oth
networks.

pewinternet.org 54



On the other hand, teens with the largest friend networks are actledlyikelyto be friends with their
parents on Facebookhen compared withthose with the smallest networksalthough a majority of
teens are friends with their parents on Facebook acedlssetwork size groupings.

Network size vs. etwork variety
% of teen Faebook users with the following number of people in their Facebook network who are friends witt

Allteen  1-150 151-300 301-600 601+
Facebook friends friends friends @ friends

users n=152 n=152 n=150 n=123
n=588 (@) (b) @) (d)

Friends at school 98 94 99 100" 100"
Extended family 91 90 91 92 93
Ot her friends that 89 78 94° 90" 99
Brothers or sisters 76 76 71 79 80
Parents 70 79’ 70 69 60
Other people you have never met in perso 33 19 31 32 59"
Teachers or coaches 30 18 31° 28 49°°
Celebrities, musicians, or athletes 30 18 39 29 38"

SourcePew Internet Parent/Teen Privacy Swyduly 26September 30, 20124802 teens ages 127.

Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for rest
based on teen Facebook users is®8 percentage points.

Note: Rowsmarked with a superscript lettef)(indicate a ststically significant difference between thablumn

and thecolumndesignated by that superscript letter. Statistical significance is determined inside the specific
section covering eactow and column grouping in that raw

Teens with larger friendnetworks tend to share a wider variety of
personal information on their Facebook profile.

Along with expanding their networks todlude a greater varietgf friends, teens with larger friend
networks also tend to share a wider variety of personal infoiorabn their Facebook profile. Teens

with an aboveaverage number of friends are more likely to include a photo of themselves, their school
name, their relationship status, and their cell phone number on their profile compared to teens with a
below-averagenumber of friends in their network.
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Network size vs. shared personahformation

% of teen Facebook users with the following number of people in their Facebook netwa&wtheprofile they
use most ofterk y Of dzR S a X

All teen 1-150 151-300 301-600 601+
Facebook friends friends friends @ friends

users n=152 n=152 n=150 n=123

n=588 (a) (b) (c) ©)
Your real name 93 89 94 94 95
A photo of yourself 92 83 92 97" 96"
Your interests, such as movies, music, or ba 85 82 81 87 90
Your birthdate 83 80 81 87 86
Your school name 73 59 72 81° 80"
The city or town where you live 72 67 70 74 81"
Your relationship status 63 48 58 757" 82"
Your email address 54 53 49 53 65’
Videos of you 25 16 27 27 33"
Your cell phone number 21 8 19" 30" 32

SourcePew Internet Parent/Teen Privacy Swyduly 26September 30, 20124802 teens ages 127.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for rest
based on teen Facebook users is58 percentaggoints.

Note: Rowsmarked with a superscript lettef)(indicate a statistically significant difference between that columi
and the column designated by that superscript lett8tatistical significance is determined inside the specific
section covering &hrow and column grouping in that raw

Concern s about third party access on social
media

Most teen soci al media users say
third-party access to their data.

Social media siteare often designed to encowge sharing oihformation—both to keep users engaged
and returning to ind new contentandalsoto gather more information to share with advertisers for
better adtargeting andother forms ofdata mining. There is an ongoidgbate oer these practices-
overhow much uses are aware that their information is being shared, whether minors should be the
subject of data collection that is ultimately shared with and sold to third pgriiedwhether users
appreciatethat targeted adsand other forms of data collecticallow themfree access to certain
websites andservices. T h e  Qdnling RiivaeyriProtection Act (COPPA) even as it is thought of

today as a | aw built t o-being beganasan attempthtd protbat childrers p hy s
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under 13 from havinghtei r per sonal information coll ected for
permission.

Overall, 40% of teen social mediauseray t hey ar e “ wencepedtha some oftbeme what ”
information they share on social networking sites might beessed by third parties like advertisers or
businesses without their knowledge. However, fea@nsreport a high level of concern; 31% say that

they are“somewhat concerned, while just 9% say that they &very’ concerned Another 60%n

total report that they are“not too” concerned (38%) dnotat al | 7 (22%).nYouagemesm

social media users ages-13 are considerably more likely than older teens-1I3 to say that they are

“very concerned” about t hir dharp@mvy. 69%8).cGaleacdboytso t he
report the same levels of concern.

Third party access oncern: Demographics

Among teen social media users, the % who express concern over third party access to their person
information, by demographic group

Very Somewhat Not too Not at all
Concerned Concerned concerned concerned

All teen social media user@=632) 9 31 38 22
Sex

a| Boys (r308) 9 30 36 25

b| Girls (=324) 10 33 39 19
Age

a| 1213 (n=151) 17 20 37 24

b| 14-17 (n=481) 6 35" 38 21
Income

a| Less than $50,000/yedn=241) 12° 24 34 29’

b| More than $50,000/yea(n=351) 6 37 43 14

SourcePew Internet Parent/Teen Privacy Suyyvduly 26September 30, 20124802 teens ages 1P7.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of erro
results based on teegocial mediaisers is +/5.1 percentage points.

Note: Columns marked with a superscript lettéy ¢r indcate a statistically significant difference
between that row and the row designated by that superscript letter. Statistical significance is deterrnr
inside the specific section covering each demographic trait.

Teens from lower income families are mditeely toexpressstrongviews about third party access to
data thanteens living irhigher incomehouseholdsTeens living irower incomehouseholds (those with
parents earning less than $50,000 annually in household incareanore likely than thoskving in

YRecent research has described a “control paradox” that
information disclosures online. In spaces where users feel lasg control over the publication of their private
information, they may “give | ess importance to control

information by ot her s. " M$lkod Cobhflences PrBacyaandithe Bantrdl Ratadoe t a |
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higherearningfamilies (earning $50,000 or more per yetarsaythat they are very concerned (12% vs.
6%) However, teens living in lower income householdsae® more likelghan those living in higher
income familiego say they arénot at all’ concerned about third parties accessing their personal
information (29%vs.14%). In contrast, éensfrom in higher income families are more likelyan those

in lowerearning households 0o s ay that they are “somewd7%\Hs.” conce.l
24%)Teens’ c o folloveasmilar pattem lof variation according to thparents education
level.

As might be expected, teens who have public Facebook profiles are more likely to say they are not

concerned about third parties accesgitheir personal information onlinevhen compared witheens

who havemore locked down Facebook profilesnéngteens with public profilesA1l% aré not at al |

C 0 n c e abouttdird party access to their informatiooompared with13% of teens with paially

private profiles and 20% of teemith private profilesvho are notat allconcerned about third partie¥.

Teerswith partiallypr i vat e profiles are more I|likely to say t
concerned” about tednswitd mopegubticyracebook grafiles. t h a n

Teen Twitter users are more likely than those who do not use Twitter to express at least some level of
concern about third party access to their data; 4
“ v e r ncérnea about third party access, compared with just 37% of teens who do not use Twitter.

Looking at network size, there are no clear increases or decreases in concern level relative to the
number of friends a teen has in his or her Facebook network.

*0n=77 for teens with public Facebook profiles.
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Third party access oncern: Rivacy settings and network &e
Among teersocial media usershe % who express concern over third party access to the infornsitioad
on the social network site they use most oftegprivacy settings and netwowize

Very Somewhat Not too Not at all
Concerned Concerned concerned concerned
All teen social mediaisers (r=632) 9 31 38 22
Privacy Settings
a| Public (%77) 10 21 26 41°°
Partially Private (a143) 5 38" a4’ 13
c | Private (+359) 10 31 39 20
Network Size
a | 1-150 friendg(n=152) 13° 33 35 20
b | 151-300 friends(n=152) 7 32 34 28
¢ | 301-600 friendg(n=150) 5 33 42 19
d| 601+ friendgn=123) 9 27 41 21

SourcePew Internet Parent/Teen Privacy Suyyvduly 26September 30, 20124802 teens ages 1P7.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error fo
results based on teegocial mediausers is +/5.1 percentage points.

Note: Columns marked with a superscript lettéy indicae a statistically significant difference between tha
row and the row designated by that superscript lettBtatistical significance is determined inside the
specific section covering eacbw and column grouping in that raw

Insightsfrom ouronlinefocus groups suggest thabmeteens do not have a good sensevdietheror
not the information they sharen a social media site is being used by third parties.

When asked whether they thought Facebook gives anyone else access to the information théy share

one middle sAhyoherwho ot €en’ tt friends with me cannq
except my name and g ¢racebmakivould do argithimg'with my iefd.i ©@v b et hat
high schoolers shared similar sentiments, believing Batebook would not or should not share their

information:

“1 don’t know if Facebook gives access to othe

Anot her Hi gh Sc hool[Fadelooghksheuldgiveeanyorie actesato profile h i n k
information."”

*The full text of the two online focus group questions asked that underpin the responses discussed in this section

are: “Besides ‘friends,’ is there anyone else who can
information? Do you think Facebooky es anyone el se access to the informat
Facebook is a free service, do you think it would be fair if they gave advertisers or other companies access to some

of your profile information-in order to show you certain kinds ofia or help businesses know better what you

l i ke?”
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“1't depenkdisndonofwhpartof i Il e i nformation they’ d sh:
only my age and gender, I wouldn’”t mind. I f t
woul d mind!"”

Anot her high school boy st aausedismyinfornratomand t hi nk
should not be shared with others, unl ess | dec

Other teens were more knowledgeable about information sharing with third parties, and were often
philosophical about the reasons why that information might be sharedetlone high school boy |

think that Facebook gives apps and ads info to tr
school boy understood why a soci al media site mig
happy abouthatRateboolilv ksnoawccess to my info to other
do it, but they have tHWe right to so you cannot h

Similar findings were echoed in ourperson focus groupgelow)

2 Other surveys that look at the behaviors and attitudes of young adults have suggested that young adults may
expect greater protections than cur r enHowDiffeiestare y | aws a
Young Adults from Older Adults When it Comes to Information Privacy Attitudes and RoficiesST he st udy f oun
thatthoseages12 4 “ bel i ev e i n cpootectseheit grivacy ortiree ind offfine madreathvan it

actually does.”
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Advertisers and Third Party Access

Advertisements and online tracking by companies does not appear to be a major concern for most 1
group participants, although a few find them annoying, and others see these company practices as
inevitable.

Male (age 13)a L R2y U i ¥ S S[focating thabkihgSaRd akcésa wzdontdntiby
O2YLI yASae dé

Male (age 17)8 ¢ K243 T R& I NB Fyy2eiy3o ¢KSNBQE vy

Male (age 13)6, 2dz Ol y wof 201 | Ra6X odzi L R2yUi
more useful to me, thamugt random ads that | don't really want to look at. So if the ad is goin
be useful, then it's OK. And also, they already know what my computer is, what web browsc
using, and my IP, just by going to the website. So most of my personal informegiem private,
0K2dAKEZ 2y (GKS LYGSNYySaoé

Some teens even enjoy the benefits of “Ilikin
allowing apps to access private information to use certain features. Those participants expressed tr
feelingthatt he ri sks are mini mal, or that they hav

Male (age 16)a L 1Ua Yzadfeée 2dzad oFyR&a | yR YdzaA OA
O2YLI yASa GKFG L WEiA1SQY 6KSGKSNI (i KSad&ebB
what they're up to, whether they're posting videos or new products... [because] a lot of time
don't hear about it as fast, because | don't feel the need to Google every company that | wa
keep up with every day. So with the news fedtlgt | £ £ NAIKG GKSNBI |

Male (age 13)a L dzadz £ £ & 2dzald KAG lft26 2y SOHSNE
would get more features. And a lot of people allow it, so it's not like they're going to single o
stuff,L R2y4did NBFfte FSSt 62NNASR Fo62dzi Al dé

Without having experienced negative consequences or seeing what those negative consequences |
be, teens do not seem to be overly concerned about advertisers and third parties having access to
information. Ifthey see that they can get benefits from sharing information, they are often willing to ¢
So.

81% of parents are concerned about how much information
advertisers can | earn about their

Even as teens report a relatively modestd| of concern about third parties such as advertisers or
businesses accessing the personal information they post online, parents show much greater levels of
concern about advertisers accessing information about their cRaédents of the surveyed teengere

asked a related questiofiHow concerned are you about how much information advertisers can learn
about your child’"s online behavior?” A full 81%
concerned, wh 46% reporting thattheyarée ver y ¢ 0 n c & u some dndiveghents (19%)
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report that they aré‘not too” or “not at all' concerned about how much advertisers could learn about
their child s online activities.

Parental concern over child's online pesence
% of parents with online teens wineported varying levels of concern for their child abaut

m Very concerned Somewhat concerne " Not too concerned

Not at all concerned = Does not apply (VOL)

Interaction with Strangers Online

Reputation Management

Information Available to Advertisers 35 12 7
Impact on Future Opportunities 26 18 11
R
0 20 40 60 80 100

SourcePew Research Center Internet & American Life Project Teens and Privacy Suw2g-
September 30, 20124802 parents of 147 year olds, including an oversample of minofésnilies.
N=781 for parents of teen internet users. Interviews were conducted in English and Spanish and on
landline and cell phones. Margin of error is 45 percentage points for the total sample of parents anc
+/- 4.6 percentage points for parentd$ teen internet users.

Note:A f ul | report that examines parents’ attidt
available herehttp://www.pewinternet.org/Reports/2012/Teensand-Privacy.aspx
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Reputation Management on Social Media

Teens bke steps to shape their reputation, mamge their networks,
andmaskinfor mat i on t h eotherdtokmawvt wan-t

Teens are cogrant of their online reputationand take steps to curate the content and appearance of
their social media presence. Teemanagement of their profiles can take ariety of forms—we asked
teen social media users about five specific activitieds relate to the content they posind faund that:

59% havealeleted or edited something that they posteth the past

53% havealeleted comments from other®n their profile or account

45% haveemoved their name from photoshat have been tagged to identify them

31% havealeleted or deactivated arentire profile or account

19% haveposted updates, comments, photos, or videos that they later regretted sharing

= =4 =4 4 =

Overall, there are relatively few demographic differences between groups arthese kinds of
reputation management behavisrolder and younger teens afer the most partequally likely to
prune or edittheir profilesin theseways as are boys and girls (wisome modesexceptiors as will be
discussed in more detail below).
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Teen reputation management activities on ecial media
% of teersocial mediaisers within each groupwho doK S F2f ft 2 6Ay 3 (2 Y2y Ai2NJ

Delete or Delete Regret
: Untag Delete .
edit own comments something
photo account
post others make you posted
Total teensocial mediausers
59 53 45 31 19
(n=632
Sex
Boys(n=308) 59 48 33 27 20
b | Girls(n=324) 58 58 58" 35 18
Age
a | 12-13(n=151) 64 52 39 31 22
b | 14-17 (n=481) 57 54 48 31 17

SourcePew Internet Parent/Teen Privacy Swyduly 26September 30, 20124802 teens ages 127.

Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for res
based on teersocial mediausers is +/5.1 percentage points.

Note: Columns marked with a superscript lettéy indicae a statistically significant difference between that row

and the row designated by that superscript letter. Statistical significance is determined inside the specific se
covering each demographic trait.

Amongteen social mediaisers nearly six irten teens (59%) haveeleted or edited something that

they posted to their profile in the pastChildren of collegeducated parents are more likely to have
cleaned up something posted in the past than youth whose parents have a high school diploma.(66% v
51%).

Abouthalf of teen social media usefs3%) haveleleted comments that others have maden their
profile or accountOlder girls ages 14 to 17 are more likely to delete comments on their profile than
boys of the same age. Six in ten (60%) oldds gave deleted comments on their profiles, while 48% of
boys ages 14 to 17 have done the saifieens with Twitter accounts are more likely than flowmitter
users to delete comments (63% vs. 50%).

Just under half (45%) of teen social media ukereremoved their name from photoghat have been
tagged to identify them. Girls are more likely than boys to untag themselves from photos posted on
social media, with 58% of girls reporting engaging in this behavior compared with a third (33%) of boys.
Teens wih Twitter accounts are more likely than ndiwitter users to untag photos (59% vs. 41%).

About one in three(31%)een social media usetsavedeactivated or deleteda social medigrofile or
account AfricanAmericanteens who aresocial media users amaore likely to report deactivating or
deleting a profile44% ofAfricanAmericansocial media usensavedeactivaed or deleted a social

*3The activities in this section were asked as part of a battery of questions about social networking sites. Teens
who have Twitter profiles may be reporting this activity for otheatfdrms.
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media profile, compared with 26% of white teefis.ower income teens from families earning less than
$50,000 a year armore likely to have deactivated or deleted an account or profile teans from

wealthier households37% of lower income teens have deletad account, comared with 26% of

those living in households earning $50,000 or more per.yddvan youth are ab more likey to have

deleted a profile when compared with suburban teens; 38% of urban teens have deactivated or deleted
a profile or account, compared wi7% of subtban youth There are no differences in deletion or
deactivation of a profile betweebhoys and girlsHowever, teens with Twitter accounts are more likely

than nonTwitter users to say they have deactivated or deleted a social media account (41% vs. 27%).

One in fiveteen social media use(d9%) say they haygosted an update comment,photo or videoto
a social media sité¢hat they later regretted sharingYounger boys are more likely to report regretting
content they posted than older boys (30% vs. 16%).

Teens who are concerned about third party access to their personal
information are also more likely to engage in online reputation
management.

Teens who arésomewhat or “very’ concerned that some of the information they share on social

media sites might be accessed by third parties like advertisers or businesses without theedgmwl

are more likely to engage in various reputation management activities when compared with teens who
do not share these concernrSome61% have dele@comments while 4%% of less@ncerned teens

have done so. Similarl$2% of teens who are very or semhat concerned about third pags

accesmgtheir data without their knowledge have untagged themselves in photos, while 41% of less
concerned teens say the same. And 38% of concerned teens have deleted or deactivated a profile or
account, compared witR5% of less concerned or unconcerned teens. Teemsed about third party

access to their personal information are also more likely than less concerned teens (26% vs. 14%) to say
they have regretted something that they shared in the past on social media.

Teens who hae been contacted online by someone they did not
know in a way that made them feel scared or uncomfortable are
substantially more likely to engage in many reputation managing
behaviors on social media.

As will be discussed further in Part #tlis report,17%online teens say they have been contacted
online by someone they did not know in a way that made them feel scared or uncomforiaieles

who haveexperiencedunwantedor uncomfortable contact are more likely to delete comments on their

profile (69% vs. 50%), to untag themselves from photos (62% vs. 41%) and to say that they have posted
photos or content that they later regretted sharing (30% vs. 16%).

“The sample size for Hispanic teen social media users was too small to report comparisons here.
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Reputation management: variations by concern and>gerience
% of teen social medissers who manage their reputation in the following ways

Teenconcern dout 3° Ever received

party access to infolsared uncomfortable or
on social nedia unwanted contact?
Very/ Not too/not

somewhat at all Yes No

concerned concerned (9)

I N (0)

Delete people from your network 77 71 89’ 70
Share inside jokes or coded messages 57 58 71° 55
Delete or edit something previously posted 63 55 63 58
Delete comments others make on your prof 61’ 49 69’ 50
Block people 62 55 77 53
Untag photos 52° 41 62" 41
Delete account 38’ 25 39 29
Post fake information to help protect privacy 35’ 20 37 24
Regret content you have posted 26IO 14 30b 16
Automatically include location on your posts 17 16 12 18

SourcePew Internet Parent/Teen Privacy Suyvduly 26September 30, 20124802 teens ages 1P7.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error
results based on teegocial mediaisers is +/5.1percertage points.

Note: Rows marked with a superscript letté) (ndicate a statistically significant difference between tha
column and the column designated by that superscript letBtatistical significance is determined inside
the specific section covery eachrow and column grouping in that raw

Friend management and network c uration

Network curation is also an important part of privacy and reputation
management for social mediausing teens.

As noted above, most teens do not have puBliceboolprofiles. However, they typically maintain
large networks of friends on sites like Facebook, and few take steps to limit what certain friends and

parents can see. The practice of friending, unfriendamgl blocking serve agt another set oessential
privacy management techniques for controlling who sees what and when.

Three in four (74%) teen social media users have
Network pruning is most common among giB2% of teen girls who are social media ssdglete
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friends from their networkcompared with66% ofboys whodo so. Unfriending is equally common
among eens of all ages argbcioeconomic groups.

In addition, nearly six in ten teen social media users (58%) have blocked people on these sitgslsTeen

are once again more likely than boys who are social media users to say that they have blocked someone
on the sites they use (67% vs. 48%). Teens of all ages and socioeconomic groups are equally likely to say
that they block other people on social madsites. However, teens who use Twitter are more likely to

report blocking, when compared with nefwitter users (73% vs. 53%).

Teen social media users who have experienced unwanted or uncomfortable contads@meore likely
than those who have not teeport unfriending (89% vs. 70%) and blocking people (77% vs. 53%).

Unfriending and Bocking
% of teersocial mediausers within each group who dioe following to monitor their online
NB LIzl GA2Yy X

Delete people from
your network Bl [peel

Total teensocial mediausers(n=588) 74 58
Sex
Boys(n=308) 66 48
b | Girls(n=324) 82" 67"
Age
a | 12-13(n=151) 74 55
b | 1417 (n=481) 74 59

SourcePew Internet Parent/Teen Privacy Swyaduly 26September 30, 20124802 teens ages
12-17. Interviews were conducted in English and Spanish and on landline and cell phones. N
of error for results based on teesocial mediaisers is +/5.1 percertage points.

Note: Columns marked with a superscript letté) indicate a statistically sigigaint difference
between that row and the row designated by that superscript letter. Statistical significance is
determined inside the specific section covering each demographic trait.

Other privacy protecting and obscuring
behaviors

Many teen social mediusers wilmake the content they share more private dlgscuing some of their
updates and posts, sharing inside jokes and otleetedmessageshat only certain friends will

understand 58% of teen soal media users say theshare inside jokes arloaktheir messages isome
way*Older teens are considerably more likely than younger teens to say that they share inside jokes

®The concept of users relying o
t

a certain level of p
limited activities mentioned here. Seke,o r instance, r

n ri
he work of WheoGhseow Har t :
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and coded messages that only some of their friends understand (62% vsGifi%@nd boys are
equally likely to post inside jokeand coded messages, as are teens across all socioeconomic groups.

In addition, me in four (26%) teen social media users say that thesg fake informatior—such as

fake name, ager location—to help protect theirprivacy Boys and girls and teensailf ages are equally
likely to do thisHowever AfricanAmericanteens who use social media are more likely than white
teens to say that they post fake information to their profiles (39% vs. 21%).

Joking, coding, and posting fakeriformation
% of teersocial mediaisers within each groupwho oK S F2f f 2g6Ay 3 X

Share inside jokes Post fake
e or coded message information

Total teensocial mediausers(n=588) 58 26
Sex
a | Boys(n=308) 54 24
b | Girls(n=324) 63 29
Age
12-13(n=151) 46 33
b | 14-17 (n=481) 62" 24

SourcePew Internet Parent/Teen Privacy Suyrvduly 26September 30, 20124802 teens ages
12-17. Interviews were conducted in English and Spanish and on landline and cell phones. |
of error for results based on teen socimédia uses is +/ 5.1 percentage points.

Note: Columns marked with a superscript letté) indicate a statistically significant difference
between that row and the row designated by that superscript letter. Statistical significance is
determined inside e specific section covering each demographic trait.

Teens with large friend networks are more active reputation
managers on social media.

Teens with larger friend networks also tend to be more active when it comes to managing and
maintaining their onlingersonas® They are more likely than those with smaller networks to block
other users, to delete people from their friend network entirely uiatag photos of themselves, and
delete comments others have made on their profile. They are also substantially more likely to
automatically include their location in updates and share inside jokes or coded messages with others.

Interestingly, some of these reftion management actities exhibitspikes at different points in the
network size spectrum. For example, blocking people, deleting comments, and automatically including
one’'s location sees a Bacebaokftiends.Heiact of sharmgiresidekds ar ound

for Online Obscurity” Thi s and ot her research posits thadas i nterne
to protect their privacy onl isogtial steg8negaphyal so, danah boyd"’
**These findings echo other recent studies that suggest network size tivplystorrelated with disclosures on

soci al media sites, but also with vari olheimpaetpfut ati on m:
context collapse and privacy on social network site disclosufes
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or coded messages becomes ma@mmonamong those with more than 150 friendsnd untagging
photos follows a similar pattern.

Network size and reputation management ativities
% of teen Facebook users with the following number of people in their Facebooldetwas K 2 S @S NJ

All teen 1-150 151-300 301-600| 601+
Facebook| friends friends friends | friends

users n=152 n=152 n=150 n=123

(n=588) (a) (b) ©)
Delete people from your network 74 66 77 76 83"
Share inside jokes or coded messages 59 39 61" 65 76"
Delete or edit something you previously poste 58 49 67" 60 62
Block people 58 48 55 60 75"
Delete comments others make on your profile 54 45 54 53 687
Untag a picture 46 31 44 58 53"
Delete or deactivate an account 29 21 31 31 35"
Post fakenformation to help protect privacy 26 19 31 30 24
Post content you later regret sharing 18 11 26 21 18
Automatically include location on your posts 17 13 11 19 27"

SourcePew Internet Parent/Teen Privacy Swyduly 26September 30, 20124802 teens ages 127.

Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for rest
based on teen Facebook users is®8 percentage points.

Note: Rowsmarked with a superscript lettef)(indicate astatistically significant difference between that column
and the column designated by that superscript letter. Statistical significance is determined inside the specific
section covering eactow and column grouping in that raw

More than half ofinternet-using teens have decided not to post
content online over reputationconcerns

Social media platforms are by no means the sole site of personal information sharing antirteere

are many places where teens make daily decisions about what te sima who to share it witiMany

teens have decided not to post something online out of concern that it will reflect poorly on them later.
More than half ofonlineteens(57%) say they have decided not to post something onlieeause they
were concernedt would reflect badly on them in the futuré.Teen social media users are more likely
than other online teens who do not use social media to say they have refrained from sharing content
due to the future impact it might have on their reputati¢®l1% vs. 3%).

The oldesyouth—onlineteensages 16 and +aremor e | i kel 'y t han younger tee
decided not to post content online over concerns about how it will reflect on tH&ffo obnlineteens

*"This number is virtually unchanged from the 55% of teens who refrained from posting something online when
we first asked the question in 2011.
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ages 1617 say they have withheld content, coamed with 52% of 145 yearolds. In addition, \uite
andAfricanAmericanyouth are more likely to decide not to post somethioder reputational concerns
when compared wittHispanic youtH? Just about two thirds of white anélfricanAmericanyouth (61%
and 63% respectively) say they have decided not to share some content online, while BiiSparfic
youth say the same.

Rural youth are more likely (67%) than urban youth (5®%gay that they have refrained from posting
something over reputational concerns.

In ouronlinefocus groups, teens told us that often they limihat they post due to previous
experiencs andregrets Sai d one middle school boy: “I1 make s
but I did put a vide@n Yodube([fively ear s ago that i s embarrassing no\

Some teens find themselves in the role of policing or advising their friends when they post sensitive or
personal information online. One high school boy descrdressuch situation® | h ad hatwdsr i end t
al ways putting his personal info on Facebook, and
everyone. "’

Certainly, this policing of friends is delicate and not without consequences. One high school girl

describes her friend reaction toher comment aboutthe pessn al nat ur epost Ih edri df rdioe n
that- tol d someone they were sharing too much stuff
struggle with how close they need to be to a person before treycomfortable laving this type of
conversation. A high school Dboy relates: “No | ha
too much online, I probably should say somet hing

In our inperson focus groups, the influencéadults was also discussed:
How Adults I nfluence Teensao

Much of teen social media behavior is driven by the ways in which they socialize with peers online.
However, teens have a sense of the watchful and potentially judgmentalfeagudts, and this is a key
influencer of the choices they make online. There is a common attitude among focus group particip:
that as soon as something is posted online, there is a risk that it is no longer private.

Female (age 17)d L Y S| y ¥eel like ii [AdyItRecriirily] does teach you to watch what you
post at the same time. Obviously, it is a little invading of the privacy, but | feel like it has tau
me to watch what | post. What you post does represent you, whether you like it or neatl)yit

does. And if you post something, middle finger up or swearing constantly, they're going to tl
GKFidda ¢gK2 &2dz FNB® {2 L GKAY]l AlG KFa Gl ¢

Male (age 13)a , S Kd L NBIFf AT S GKI G &KL Gabl@vdtiNavdryorie
AY GKS g2NIR aSSAy3a Al odé

Some focus group participants discussed the importance of creating a good presentation of themse

*®The n=84 for Hispanteen internet users.
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online in order to maintain positive iperson relationships with adults.

Male (age 18)4 , SI KX L KIF @S &d2YS (SIFOKSNER 6K2 KI
the future, so | feel like you always have an image to uphold. Whether I'm a person that like
have fun and go crazy and go all out, but | don't let people see that side bécause maybe it
OKIy3aSa (KS 2dzZR3IYSyYyld 2y YSo {2 @&2dz LIaid «

Most focus group participants are keenly aware that their online content is visible to the adults in the
lives. This visibility raises multiptencerns. Certainly, many teens fear negative judgments and
sometimes repercussions from adults in positions of authority.

Female (age 16a ! Y R 2 dzNJ { wh &{ OK22f wSaz2dz2NOS h¥¥F.
anything that we do, basically, becseihe's part of the police department. And so he's talked
my friends and | before. And he was like, anything you do, | can pull up. So if y'all tweet abc
LI Nliezx ¢gKAfS @2d2UNB GKSNB>X 2dzad R2ydid oS

Female (age 15) { & judt those things that it would be really awkward for your teacher to
out. Even if it's not a bad thing, it's just really, really awkward. One of my friend's boyfriends
posted a picture well, a bunch of people posted a picture of him, hi§ bud &

Other worries for teens stem from adults seeing a different side of them than what they project, whic
teens feel adults would take out of context and not be able to be able to appropriately interpret. Thu
many focus group participants employ aiedty of strategies to regulate their content, knowing that
adults may be watching.

Male (age 18)a , SI KX L 32 (G2 OKdz2NOK FyR Fffx &z
want the preacher looking at my Facebook. Because | go to church witBdthen if she sees
me, yeah, baby, and yeah. | feel like it does affect the way you use social. You have that re
for something or for a group that you're into or anything, like...yourself, because maybe thai
who you are, but at the same time, ytove that group and you never want to disrespect them
So at that point, | feel like it does affect you. Sometimes affecting you doesn't always mean
negatively. It can sometinigl6 S L2 aA A GBSt &> &2dz 1y26KE

Female (age 14¥i L G KA Y] L ¢ 2axoRfyedds with mpbt€aghers. JBt-because
I'm such a different person online. I'm more free. And obviously, | care about certain things,
I'm going to post what | want. | wouldn't necessarily post anything bad that | wouldn't want t
to see, buit would just be different. And | feel like in thesdeoom, I'm more professional [at]
school. I'm not going to scream across the room oh my God, | want to dance! Or stuff like tt
| feel if they saw my Facebook they would think differently of md.that would probably be
1TAYR 2F dzyO2YF2NI+lofSd {2 L LINRolofe ¢2dz

Female (age 15 L ¥ L LJdzi | & { ¢ bécdsemymintskhe'd béNiRepoh bwiaso
your Facebook, you're all sad and depressed. I'm lilgt Wjite nice, good stuff and smiley face:
a2 akKSuUftt o0S KFLILER:ET 06SOFdzaS ¢S ftAQGS Ay RJ

The pressures of college admission and employment, in particular, seem to have a big influence on
behavior.

Male (age 13)d L  FS St frdally®ind BuslFeetiikR §idy fcollege admissions officer:
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should just take into consideration that it's just kids being kids. Just having a picture of you
82dzNJ FNASYRAX |yR (KS@UNB tA1ST 22KI (GKS¢

Male (age 16)d . &€k, well, in an interview you can maybe lie to a person like a boss but:
O2dz RyQii NBlIffte& tAS 2y Cl O&enghhgyowdDit stags heré
{2 @2dz OFlyQdG NBIFffe aleé L RARionthéjRddlé Yol K/
OF yQliconsXI[ffxt ®2dz OFy GNEB (G2 SNI&S AG odzi A
YR GKSy (KSe&Qff 2dz2R3IS @2dz OFdzaS 2F GKI G¢

Male (age 18)a { 2 K2y Saitfex G(KS 2yfeée G4AYS LU@S S
for colleges. You know what? Colleges might actually see my pictures and | have pictures li
my fingers up, my middle fingers up. Like me and my friends have gictumecent fun. We're
not doing anything bad, but innocent fun. But at the same time, maybe I'm applying for colle
now. Possibly an admission officer's like, you know, this kid's accepted. Let's see what his
everyday life is like. They're like, ¢gn

Othersactively hide things, or employ complicated strategies for selectively displaying centent
especially maintaining multiple accounts.

Female (age 154 , S KX L 2dzad KARS d(GKAy3a FNRY Y&

Female (age 15 L KI @S G g2 | OO2yahd aramy hieid...BuritNhoYlike |
KFIoS yeldKAy3a (2 KARSIZ AdUa 2dzaid GKSe@UNB

The vast majority of teen Facebook users say that their parents and other adults see the same cont
and updates that all of theifriends see, suggesting that having multiple Facebook accounts is not a

common practice. Still, focus groups show th
social media use is indeed that teens are inspired to go to great lengthaitttain their reputation.
Teens have a ‘reputation’ with their parents

to protect it because losing this reputation can have immediate negative consequences (whether m
embarrassment or gettigin trouble).

The net effect of teens protecting the reput
reputation: if a teen’s tactics are successf
may well also be effeaté at preventing other potentially judgmental adults from seeing parts of the
teen’s private |ife and discriminating again
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Putting Privacy Practices in Context: A
Portrait of Teens0O Expe

Inthecurrens ur vey, we wanted to understand the broader
Facebook and Twitteand the context in which teens wrestled with all the privacy options before them

And while many teens report positive experiences online, such as migiends and feeling closer to

another person, some encounter unwanted content and contact from others.

Half of online teens say they have had an experience online that
made them feel good about themselves

Looking at some of the exgences teens have dnk, manyreport positive outcomeé’ In a broad

guestion about all online activity that was asked of all teen internet users, 52% of online teens said they
had an experiencenlinethat made them feel good about themselvésnong teen social media users,
57% said they had an experience online that made them feel good, compared with just 30% of teen
internet users who do not use social mediakeeping with the ageelated findings we reported in

2011, older teens are much more likely to report a positixpezience of this kind; 58% of those ages
14-17 said this compared with 39% of those aged.32Girls and boys are equally as likely to report
feel-good experiences, and quite strikingly, these positive experiences are universally felt across all
socioecmomic groups. However, youth living in urban areas (44%) are less likely than those living in
suburban (55%) and rural (61%) areas to say that they have had an experience online that made them
feel good about themselves.

One in three online teens say theyave had an experience online
that made them feel closer to another person.

Many online teens also say they have had online experiences that made them feel closer to someone
else; in our current survey, 33% of all online teens reported a deepened comméztsomeone because

of something that happened onlineooking at teen social media users, 37% report having an

experience somewhere online that made them feel closer to another person, compared with just 16% of
online teens who do not use social mediaa similar question asked in 2011, 58% of social reslizg

teens said they had an experienge a social network sitinat made them feel closer to someone else.

“91n 2011, we asked teen social media users if they ever had an experience speoifieatigcial network sitthat

made them feel good about themselves, and 65% said they had this kind of positive interaction. Full report,
“TeenkKkindness and Cruelty on Soci al Net work Sites,” aveze
http://www.pewinternet.org/Reports/2011/Teensind-sociatmedia.aspx
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Again, a teen’s age is closely ass ocxpai¢eneedWhiei t h
37% of online teens ages-1Z reported having an experience online that made them feel closer to
another person, just 23% of online teens agesl®Zaid they had this experience. Girls and boys are
equally as likely to report online expences that made them feel closer to someone else, and once
again, there were no notable differences across socioeconomic groups.

Online teens living in urban areas are less likely than those living in suburban areas to say they had an
online experience that made them feel closer to another person (28% vs. 39%).

39% of online teens say they have met someone online who
became a goodfriend.

Four in ten online teens say they have met someone online who later became a good friend-African
American teens are more likely than white teens to report meeting good friends online; 54% of African
American teen internet users say they have megbad friend online compared with 35% of white teens.
Boys and girls are equally likely to report meeting good friends online, but older online teens &gés 14
are more likely than younger teens to say they have met a close friend online (42% vs. &&)ivire

in the lowestincome households (earning less than $30,000 per year) are more likely than those living in
the higherincome households (earning $50,000 or more per year) to say that they have met a good
friend online (53% vs. 30%). Interagding teens living in rural areas are more likely than those living in
suburban areas to say that they have met a good friend online (50% vs. 36%).

Positive experiences aline
% of teerinternetusers K 2 Kl @S KIR (GKS F2ff26Ay3a LIRaAAGASBS SE

Sex Age Urbanity
Boys | Girls 1213 1417 Urban Suburban| Rural

395 \383 234 544 268 399 \
@ (b (a (@ |

Had experience that made you N R R
feel good about yourself 2 < o3 39 58 44 55 61

Met someone online who a b
becamea good friend 39 40 36 32 42 39 36 50

Had experience that made you a

feel closer to someone < e 32 23 37 28 39 27

SourcePew Internet Parent/Teen Privacy Suyvduly 26September 30, 2012.4802 teens ages 127.
Interviews were conducted in English and Spanish and on landline and cell phones. Margin of error for rest
based on teerinternet users is +/4.6 percentagepoints.

Note: Rowsmarked with a superscript lettef)(indicate a statistically significant difference between thalumn
and thecolumndesignated by that superscript letter. Statistical significance is determined inside the specific
section covering each demographic trait.
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4% of teens have posted somethig online that caused problems for
them or a family member, or got them in trouble at school.

Teens’ experiences online are not always positive.
activities that had negative repercussions for them or ttiamily.

Teens post an enoraus amount of content online-on social media sitesn forums, on blogs, and in
comments. In a small percentage of cases, the posting of that content has unfortunate conseqiiences.
Four percenof teen internet userdetweenthe ages of 12 and 17 s#yey have shared sensitive
information online that later caused a problem for themselves or other members of their family. A
similar number of teen§4%)have posted information online that got them in trouble at school.

Olderteensages14 7 are more | i kely than younger teens (6%
sensitive information that later had consequences for them taraily member. Older girls are the most

li kely to report this, witddmatefidothat dausedpmldems fgrithemh s s ay
or their family, compared with 1% of younger giAéricanAmericanyouth (10%) are more likely to

report that theyhaveposted something that got them in trouble at school than white youth, of whom

3 % s a ye gottnanytrouble at school because of an online posting. Teens with parents who use

soci al net work sites are also more |ikely to say
something posted online. Note that we do not know whether the pargas using social media or was

friends with the child aithe time of the incidenthe teen describes.

(Table below)

*%1t should also be noted here that thereay be consequences of sharing that the teen is unaware of. For

instance,datd r om Kap | an FBuwvsyofcdlagegurission? Offic&t's reported thathools are
“im"'ncreasingly discovering information on Facebook and G
chances.
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Other experiences aline
% of teerinternetusers K 2 K|l @S KIFR (KS F2ff26Ay3 SELISNASYyOSa

Urbanity
Girls 12-13 1417 Urban  Suburban | Rural

383 234 544 268 399 99
(o) (3@ (b) (@ ® ©

:raeld you were older than you 39 46" 32 38 40 34 43 35
Received inappropriate 30 29 | 30 | 24 32 29 29 26
advertising

Been contactedn a waythat

madeyou scared or 17 10 247 15 17 14 17 24
uncomfortable

Shared information that causec 4 4 5 2 62 4 4 6
a problem for yourself or family|

Posted something that got you 4 4 3 4 3 4 5 7
in trouble at school

SourcePew Internet Parent/Teen Privacy Swyéuly 26September 30, 20123802 teens ages 127. Interviews
were conducted in English and Spanish and on landline and cell phones. Margin of error for results based ol
internet users is +/4.6 percentagepoints.

Note: Rowsmarked with a superscript lettef)(indicate a statistically significant difference between tbatumn
and thecolumndesignated by that superscript letter. Statistical significance is determined inside the specific
section covering each demographicitra

Large numbers of youth have lied about their age in order to gain
access to websites and online accounts.

In 2011 we reported that close to half of online teens (44%) admitted to lying about their age at one
time or another so they could access a i or sign up for an online account. In the latest survey, 39%
of online teens admitted to falsifying their age in order gain access to a website or account, a finding
that is not significantly different from the previous survay.

Age falsification waseported among teens of every age, with no statistically significant variation across
age groups? However, there is special interest in the activities of the youngest teen internet users, who
are subject to special protections affordedtoyh e  C h Onlling Privaty Psotection AGEOPPA).

Under COPPApmpanies lhat have knowledge of usetmderagel3 on their siteare required to get
verifiable parental consent for the collection of any personal information from that dhadthis

reason, manyeneral audience websitélhat collect personal information from their usefsuch as
Facebook and YouTube) require that userableast 13 years oldn the current survey, 36% of online

* For more context regaling our prior research on this topic, see:
http://www.pewinternet.org/Reports/2011/Teensand-sociatmedia/Part3/COPPA.aspx

*21n the current survey, boys were more likely than girls to admit to lying about their age to access a website or

account (46% vs. 32%). This represents a departure from the findings in our 2011 survey, in which there were no

notable differences by gendédlowever , the question asked in 2011 incluc
soci al net working site,” which may have influenced thi:
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teens who are 12 years old admitted to falsifying their age ireotd gain access to a website or
account.

Across all socioeconomic groups and geographic locations, teens are equally as likely to report lying
about their age to gain access to websites and online accounts.

Lying about age, by age

% of teen internet use who have lied about their age online, by age

39%

Age 12 Age 13 Age 14 Age 15 Age 16 Age 17

SourcePew Internet Parent/Teen Privacy Suyyéuly 26September 30, 2012.4802 teens
ages 1217. Interviews were conducted in English and Spanish and on landline and cell
phones. Margin of error foresults based on teeimternet users is +/4.6 percentage points.

Close to one in three online teens say they have received online
advertising that was clearly inappropriate for their age.

Exposure to inappropriate advertising online is one of the nréskg that parents, youth advocatesnd

policy makersare concerned about, but littlés known about how often teens encounter online ads that

they feel are intended for moréor lessymature audiences’® In the latest survey, 30% of online teens
saidtheynad received online advertising that was “cl e
constitutes inappropriate content was defined by the teen respondent. Teen respondents could have
encountered something as innocuous as an advertisement intefategtirees or it could have been

something that they deemed was too violent or sexually explicit. Teens are equally as likely to say they
encounter inappropriate advertising, regardless of ttagje, sexsocioeconomic statysr geographic

location.

*3 For a more detailed discussion of the risks that youth advocates and policy makers have been focused on in
recent years, see: “Youth Safety on a Living |Internet,"’
Group. Available ahttp://www.ntia.doc.gov/legacyreports/2010/0STWG_Final Report 060410.pdf
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Previously released findings from this survey show that parents are broadly concerned about
advertisers’ access t o t8Ieof parertstofiohliderteens say théyaré or mat i
concerned about how much information advertisers can learruabo t hei r chi l d’ s onl i n
some 46% being> very” concerned.

One in six online teens say they have been contacted online by
someone they did not know in a way that made them feel scared or
uncomfortable.

Another major concermaroundthe safetyof teensonline reldes to the extent to which theyeceive
unwanted contact from people they do not know. In the current surv@yp of parents of online teens
said they wereconcerned about how their child interacts online with people they do not knaitt, w
some 53% of par ent sUnwaniechcgntatt franrstyahgersiielativelg uncommaon
but 17% of online teengeport some kind of contact that made them feel scared or uncomfortable.

Gender is strongly associated with unwanted contadinan online girls are more than twice as likely as

boys to report contact from someone they did not know that made them feel scared or uncomfortable
(24% vs. 10%). Teens from all socioeconomic backgrounds and geographic areas are equally as likely to
report contact from an unknown person that made them feel scared or uncomfortable.

Among social media users, teens who have experienced some kind of unwanted contact online that
made them feel scared or uncomfortable are among the most likely to say thatithiéyvhat certain

friends can see on their profile. These teens are more likely than those who have not had experienced
unwanted contact to say that they limit what certain friends can see on their profile (35% vs. 14%).

> Findings for the questions that were asked of parents in this survey were released in the November 2012 report,
“Parents, Teens and otpl/wwwepewmternetagiReports/2G 2/ Teéntaradb | e a't :
Privacy.aspx

**This question does not reference sexual solicitations and could include an array of contact that made the teen

feel scared or uncomfortable. However, studikat do examine trends in unwanted sexual solicitations point to a
decline in unwanted sexual solicitati dresmsib¥ttween 2000
Internet Vttimization: Findings From Three Youth Internet Safety SurveysZ000D ”
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Method s

Focus Groups

In collaboration with the Berkman Center for Internet & Stcet Harvard, this repoiincludes quotes

gathered througha series of exploratorin-person focus group interviews abopttivacy and digital

media, withafocus on social medisites conductecby t he Ber kman CenProgat’ s Yout
between February and April 2013. The team condu@4docus group interviews with a total 056

participants across the greater Boston area, Los Angeles, Santa B@h#éfarnia) and Greensboro

(North Carolina) beginning in February 2013. Each focus group interview lasted 90 minutes, including a
15-minute questionnaire completed prior to starting the interview, consisting of 20 multiptEce

guestions and 1 opeended response.

Although the researchasnple was not designed to constitute representative cresstions of particular
population(s), the sample includes participants from diverse ethnic, racial and economic backgrounds.
Participants ranged in age from 11 to 19. The mean age of participai$isGroups of three to eight

participants were divided into age cohorts of-14, 1416, and 1619 for interviews. Females comprised

55% of participarg, males 4% and 4% chose not to replpalf of the focus grouparticipants (8%)

were Hispanic, lteo, or of Spanish origjr83% were white; 13% were black or Afrigamerican; 2%

were Asian or AsiaAmerican; 1% were American Indian or Alaskan Native; and 19desatified as

otherr Al t hough we tried to assess doaselfidentificgiiannft s’ soci ¢
their parents’ highest educational achievement, t
knowledge of this to allow for confidence in this metric. However, as we recruited from schools serving
students primarily of lowesociceconomic status in Los Angeles and Boston, we estimate that at least

half of our sample draws from underserved populations.

In addition, two online focus groups of teenagers aged 1®&ere conducted by the Pew Internet

Project from June 2@7", 2012to help inform the survey design. The first group was with 11 middle

schoolers ages 124, and the second group was with 9 high schoolers agds 1Each group was

mixed gender, with some racial, so&@oonomic and regional diversity. The groups wasaeducted as

an asynchronous threaded discussion over three days using the Qualboard platform and the participants

were asked to log in twice per da.l | references to these findings ar
groups” throughout the report.
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2012 Teens and Privacy Management Survey

Prepared by Princeton Survey Research Associates International
for the Pew Research Center’'s Internet and Americ

October 2012

SUMMARY

The 2012 Teens and PrivddgnagementSurvey sponsored by the Pew Resec h Cent er ' s | nt e
American Life Project obtained telephone interviews with a nationally representative sample of 802

teens aged 12 to 17 yeaodd and their parents living in the United States. The survey was conducted by
Princeton Survey Resear8lsociates International. The interviews were done in English and Spanish by
Princeton Data Source, LLC from July 26 to September 30, 2012. Statistical results are weighted to

correct known demographic discrepancies. The margin of sampling error foothelete set of

weighted data is +4.5 percentage points.

The Berkman Center at Harvard Law School lead the qualitative data collection effort for this project.
Berkmanstaff (sometimes jointly with the Internet Projeatdnducted 24 focus group interviewsth a

total of 137 participants across the greater Boston area, Los Angeles, Santa Barbara, and Greensboro
North Carolina beginning in February 2013. Each focus group interview lasted 90 minutes, including a
15-minute questionnaire completed prior to sting the interview, consisting of 20 multiptehoice
guestions and 1 opernded response.

Although the research sample was not designed to constitute representativeseosiens of particular
population(s), the sample includes participants from divertfic, racial and economic backgrounds.
Participants ranged in age from 11 to 19. The mean age of participants is 14.8. Groups of three to eight
participants were divided into age cohorts of-14, 1416, and 1619 for interviews. Females comprised

58% d participants and males 42%. A majority of participants (54%) were Hispanic, Latino, or of Spanish
origin. Of the participants not of Hispanic, Latino or Spanish origin, 66% were white, 27 %fricne
Americanor AfricarAmerican, 2% were Asian or Asidmerican, 2% were American Indian or Alaskan
Native, 2% selidentified as other, and 1% left the question unanswered. Although we tried to assess
participants’ socioeicomomifti catitos bdhsetlkheion pat én
achieement, too many patrticipants indicated uncertainty or no knowledge of this to allow for

confidence in this metric. However, as we recruited from schools serving students primarily of lower
sociceconomic status in Los Angeles and Boston, we estimate theast half of our sample draws

from underserved populations.

Details on the design, execution and analysis of the survey are discussed below.
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DESIGN AND DATA CECILION PROCEDURES
Sample Design

A combination of landline and cellular random digit §RIDD) samples was used to represent all teens
and their parents in the United States who have access to either a landline or cellular telephone. Both
samples were provided by Survey Sampling International, LLC (SSI) according to PSRAI specifications.

Bothsamples were disproportionately stratified to increase the incidence of African Americans and
Latinos. The same stratification scheme was used for both sample frames and was based on the
estimated incidence of minority groups at theuctty level. All counties in thenited States were

divided into ten strata based on the estimated proportion of African American and Latino populations.
Strata with higher minority densities were oversampled relative to strata with lower densities. Phone
numbers were drawn with equal probabilities within strata. The disproportionate sample design was
accounted for in the weighting.

To supplement the fresh RDD sample, interviews were also completed among a sample of parents who
recently participated in the 8RAI Weekly Omnibus survey. Table 1 shows a breakdown of the number of
interviews completed by sample segment.

Table 1. Sample Segments

Segment # of ints.
Fresh RDD landline 267
Fresh RDD cell 134
Callback landline 265

Callback cell 136

Contact Procedures

Interviews were conducted from July 26 to September 30, 2012. As many as 7 attempts were made to
contact and interview a parent at every sampled landline telephone number and as many as five
attempts were made to contact and interviewparent at every sampled cell number. After the parent
interview, an additional 10 calls were made to interview an eligible teen. Sample was released for
interviewing in replicates, which are representative subsamples of the larger sample. Using repdicates
control the release of sample ensures that complete call procedures are followed for the entire sample.
Calls were staggered over times of day and days of the week to maximize the chance of making contact
with potential respondents. Each telephone numieceived at least one daytime call in an attempt to
complete an interview.
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Contact procedures were slightly different for the landline and cell samples. For the landline sample
interviewers first determined if the household had any 12 to 17 y@dresidents. Households with no
teens were screenedut as ineligible. In eligible households, interviewers first conducted a short parent
interview with either the father/male guardian or mother/female guardian. The short parent interview
asked some basic heahold demographic questions as well as questions about a particular teen in the
household (selected at random if more than one teen lived in the house.)

For the cell phone sampginterviews first made sure that respondents were in a safe place tatalk

that they were speaking with an adult. Calls made to minors were screeueds ineligible. If the

person was not in a safe place to talk a callback was scheduled. Interviewers then asked if any 12 to 17
yearolds lived in their household. Cases whaoeteens lived in the household were screermd as
ineligible. If there was an agdigible teen in the household, the interviewers asked if the person on the
cell phone was a parent of the child. Those who were parents went on to complete the passataw.

Those who were not parents were screenaat as ineligible.

For allsamples, after the parent interview was complete an interview was completed with the target
child. Data was kept only if the child interview was completed.

WEIGHTING AND ANALS'S

Weighting is generally used in survey analysis to compensate for patterns of nonresponse and
disproportionate sample designs that might bias survey estimates. This sample was weighted in three
stages. The first stage of weighting corrected for the disprigpnate RDD sample designs. For each
stratum the variable WT1 was computed as the ratio of the size of the sample frame in the stratum
divided by the amount of sample ordered in the stratum. For the callback samples, the weights from the
original surveysvas brought in and used as WT1.

The second stage of weighting involved correcting for different probabilities of selection based on
respondents’ phone use patterns. Respondents who
greater chance of being sangpl than respondents with access to only one kind of phone. To correct for

this we computed a variable called PUA (Phone Use Adjustment). The PUA was computed using the
following formula where nl is the number of respondents having only one kind of preomdifle or

cell, but not both) and n2 is the number of respondents have both a landline and a cell phone.

D'YOMQQQI NécRNOEEd QQREME ¢ Q
CEPp &Q

roamgn EP O EC e X v e s

0] YOC‘Sp—éCQQQI nSSm@&:mQS&ﬂQSQ
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WT1 and PUA were then multiplied together to use as an input weight (WT2) fesipattication
raking

The interviewed sample was raked to match national parameters for both parent and child

demographics. The parenethographics used for weighting were: sex; age; education; race; Hispanic

origin; number of 1217 year olds in household; number of adults in the household; phone use and

region (U.S. Census definitions). The child demographics used for weighting were gjeshdge. The
parameters came from a speci al analysis of the Ce
Supplement (ASEC) that included all households in the United States. The phone use parameter was

derived from recent PSRAI survey data.

Raking waaccomplished using Sample Balancing, a special iterative sample weighting program that
simultaneously balances the distributions of all variables using a statistical technique call2ehtiveg
Algorithm Weights werdrimmed to prevent individual intengws from having too much influence on

the final results. The use of these weights in statistical analysis ensures that the demographic
characteristics of the sample closely approximate the demographic characteristics of the national
population. Table 2 copares weighted and unweighted sample distributions to population parameters.
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Table 2: Sample Demographics

Census Region
Northeast

Midwest
South
West

Parent's Sex
Male
Female

Parent's Age
LT 35

35-39
40-44
45-49
50-54
55+

Parent's Education
Less than HS grad.
HS grad.

Some college
College grad.

Parent's Race/Ethnicity
White~Hispanic
Black~Hispanic
Hispanic, native born
Hispanic, foreign born
Other~Hispanic

Parent's Phone Use
Landline only

Dual Users

Cell Phone only

# of 1217 Kids in HH
One

Two

Three+

# of adults in HH
One

Two

Three+

Parameter

Unweighted Weighted

17.8
22.2
36.0
24.0

43.3
56.7

10.3
18.1
25.6
24.4
14.6
7.1

12.7
33.5
23.3
30.5

63.0
11.2
6.7
12.5
6.5

7.8
59.8
33.1

70.2
25.2
4.6

10.5
58.6
30.9

13.8
21.2
36.9
28.1

35.5
64.5

6.5

12.7
21.4
24.2
21.1
14.2

6.4
24.2
24.0
45.4

68.0
15.3
4.5
7.0
51

6.7
78.4
14.8

64.5
27.4
8.1

13.0
58.6
28.4

17.1
21.0
36.8
25.1

41.2
58.8

9.9
17.7
24.6
25.0
15.0
7.8

11.7
31.8
24.2
32.2

63.3
12.0
6.4
11.8
6.6

8.0
62.4
29.6

69.0
25.9
5.1

115
57.7
30.8

(Continued..)
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Table 2: Sample Demographics (continued)
Parameter Unweighted Weighted

Kid's Sex

Male 51.3 50.5 51.0
Female 48.7 49.5 49.0
Kid's Age

12 16.7 14.1 15.6
13 16.7 16.6 17.1
14 16.7 15.6 16.0
15 16.7 16.8 17.3
16 16.7 19.3 17.4
17 16.7 17.6 16.6

Effects of Sample Design on Statistical Inference

Postdata collection statistical adjustments require analysis procedures that reflect departures from
simple random sampling. PSRAI calculates the effects of these design features so that an appropriate
adjustment can be incorporated into tests of statsti significance when using these data. Thealted
"design effect" odeff represents the loss in statistical efficiency that results from systematie non
response. The total sample design effect for this survey is 1.69.

PSRAI calculates the compositesige effect for a sample of simewith each case having a weight,
as:

>
QJ: >
=

deff = =
formula 1

° go-
" s
1 ooy,

In a wide range of situations, the adjustethndard errorof a statistic should be calculated by
mul tiplying the wusual f or mul a Oeyf) Thbsethesiagmukr foe r oot
computing the 95% confidence interval around a percentage is:

A [B1- B0
& gg/deffsl.ge e 8 formula 2
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where E is the sample estimate andlis the unweighted number of sample cases in the group being
considered.

T h e s unargireof erraris the largest 95% confidence interval for any estimated proportion
based on the total sample the one around 50%. For exala, the margin of error for the entire
sample is £4.5 percentage points. This means that in 95 out every 100 samples drawn using the same
methodology, estimated proportions based on the entire sample will be no more than 4.5 percentage
points away from tkir true values in the population. It is important to remember that sampling
fluctuations are only one possible source of error in a survey estimate. Other sources, such as
respondent selection bias, questionnaire wording and reporting inaccuracy, majbcoe additional
error of greater or lesser magnitude.

Response Rate

Table 3 reports the disposition of all sampled callback telephone numbers ever dialed. The response rate
is calculated according to American Association of Public Opinion Researmdardsan

Table 3:Sample Disposition
Landline  Cell

Fresh Fresh LL Cell

RDD RDD Callback Callback

267 134 265 136 I=Completes

17 9 9 10 R=Refusal known to be eligible

11197 14226 501 448 UOg=Refusal eligibility status unknown

4733 8666 56 63 NC=Non contact known working number

211 108 2 3 O=0Other

54721 17757 126 98 OF=Business/computer/not working/child's cell phone

4960 1043 10 1 (L)JtﬁéJrONC:Non-contact - unknown household/unknown

3383 3475 89 101 SO=Screenout

031 061 0.88 0.89 elz(l+R+UOR+_NC+O+SO)/(I+R+UOR+NC+O+SO+OF) -
Assumed working rate of non-contacts

0.08 0.04 0.75 0.59 e2=(1+R)/(I+R+SO0) - Assumed eligibility of unscreened
contacts
AAPOR

0 ) 0 9
16.1% 12.4%  37.7% 30.2% RR3=I/[I+R+[e2*(UOR+NC+0)]+[el1*e2*UHUO\]]
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Survey Questions

Teens and Privacy Management Survey 2012 EXCERPT
Data for July 26September 30, 2012

Princeton Survey Research Associates International for
the Pew Research Centero6s Internet & Amer.i

Sample: n= 802 parents of 12-17 year olds and 802 teens ages 12-17
Interviewing dates: 0 7.26.2012 i 09.30.2012

Margin of error is plus or minus 4.5 percentage points for results based on total parents [n= 802]

Margin of error is plus or minus 4.5 percentage points for results based on total teens [n= 802]

Margin of error is plus or minus 4.6 percentage points for results based on total teens [n= 781]

Margin of error is plus or minus 4.6 percentage points for results based on teen internet users [n= 778]

Margin of error is plus or minus 5.1 percentage points for results based on teen SNS or Twitter users [n=632]
Margin of error is plus or minus 5.3 percentage points for results based on teens with a Facebook account[n= 588]
Margin of error is plus or minus 9.4 percentage points for results based on teens with a Twitter account [n= 180]

PARENT INTERVIEW

[READ TO ALL PARENTS:] this survey, we'd like to first briefly interview you, and then, at a
convenient time, interview [your teenager / one of you r teenage children]. This nationwide
survey is being conducted by a non-profit organization to learn more about some important
topics facing American families today. Your family's opinions are very important to us, and the
survey only takes a few minutes. We are not selling anything.

Here’'s my first question.

Q1 Do you ever use a social networking site like Facebook or Twitter?®®
CURRENT ;
PARENTS JULY 2011
%
66 Yes 58
33 No 28
* Do not use the internet (VOL.) 13
0 Donét know *
0 Refused *

®July 2011 questi on woDodoureger useas onliné sogahnetiorkingliebsitedikee n t :
LinkedIn or Facebook? Tr end was asked of ]prendeasdltsshown hemre areldasedaer s [ N
Total parents.
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Q2 Generally speaking, would you say that most peopl e
careful in dealing with people?

CURRENT
PARENTS
%

23 Most people can be trusted
72 You candét be to
4 It depends (VOL.)
1 Donét know
* Refused

[READ TO ALL PARENTS:] And now | have some questions about your [AGEY}ear old child...

Q3 Does your [AGE}year old [INSERT: (boy) / (girl)] use the internet, either on a computer or a cell

phone?’
CURRENT " - .
PARENTS JULY 2011 NOV 2007 NOV 2006" NoV 2004"
%
96 Yes 93 85 80 80
4 No 6 15 20 20
0 Donét know 1 1 1 *
0 Refused * - - -
Q4 Does this child use a social networking site like Facebook or Twitter?®

Based on parents of teen internet users

CURRENT

PARENTS JULY 2011 NOV 2006
%
78 Yes 75 49
20 No 22 45
November 2007 and ear | i e bgesthigchildevergse thelntérnetror gwantindtong wa s :

send and receive emafl?

®July 2011 que s Ddesthis childuselan angrsosiehretworklike Facebook or MySpdce?
November 2006 g u eDBotydubappewto know ifryaur child Isas a personal profile posted
anywhere on the internet, like on a social networking site like MySpace or Fac&book
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2 Dondt know 3 6

0 Refused * 0
[n=781] [n=759] [n=790]
Q5 Still thinking about your childds use of technology
YES NO DONO&6T K REFUSED

Items Athru C Based on parents of teénternet users

a. Read a privacy policy for a website or social
network site your child was using

Current Parent§N=781] 44 55 1 *

b. Searched for your <chil
information is available about them

Current Parents 42 57 * 0
c. Used parental controls or other means of blocking

filtering or monitorin

Current Parents 50 50 0 0

July 201IN=759] 54 45 1 0

Q5continued...
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Q5continued...

Q6

ItemsD & E Based on parents of te€NSusers

d. Helped your child set up privacy settings for a

social network site
Current Parent§N=595]
e. Talked with your child because you were

concerned about something posted to their profile

or account

Current Parents

ItemF: Based on parent SNS users whose teen also t

SNS

f.  Commented or responded directly to something
I d’

posted on chi

account
Current ParentfN=415]

your

YES NO DONGT REFUSED
39 60 * 0
59 41 * *
50 50 0 0

In addition to the ways the internet and cell phones are useful for teens like yours, some parents
have concerns about technology. For each of the following, please tell me how concerned, if at
all, you are about these issues. (First,) what about... [INSERT ITEM; RANDOMIZE]?

[READ FOR FIRST ITEM, THEN AS NECESSARY: Are you very, somewhat, not too or not at all

concerned?]

Based on parents of teen internet users [N=781]

(vVoL.)
SOME NOT AT DOESN DONOG T
VERY WHAT NOT TOO ALL APPLY KNOW REFUSED

a. How your child manages their

reputation online 49 20 16 15 n/a * *
b. How much information advertisers

can |l earn about vy

behavior 46 35 12 7 n/a * *
c. How your child interacts online with

people they do not know 53 19 10 9 8 * *
d How your child’s

affect their future academic or

employment opportunities 44 26 18 11 n/a 1 1
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[READ TO ALL PARENTS:] Just a few more questions for statistical purposes only...

The demographic questions are not reported in this topline.

Those are all the questionslhave for you. We would also |ike to
some of the things wedbve been tal ki ngeandddout . May
[INSERT: son/daughter] now?

[IF PARENT ASKS WHO IS SPONSORING SURVHYs R&#By is sponsoreg b nonprofit

organi zation, the Pew Resear ch (reNEEBED:Asepdrtoritidsr n et
survey will be issued by the Pew Internet Project in a few months and you will be able to find the results

at its web site, which is wwywewinternet.org.)]

kipso2za How old is this child who is between the ages of 12 and 177

kipsoz2b  Thinking about the (YOUNGEST/OLDEST/MIDDLE) of the children living in your home who are
between the ages of 12 and 17, how old is this child?

CURRENT
PARENTS

%

16 12 years old
17 13 years old
16 14 years old
17 15 years old
17 16 years old
17 17 years old

kipsoza And is this teenager a boy or a girl?
kipso3b Is this child a boy or a girl?

CURRENT
PARENTS

%
51 Boy

49 Girl
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TEEN INTERVIEW

Hello, my name is and | am calling for Princeton Survey Regéaarie. conducting a

short survey about things you do every day, from using the Internet to school activities and talking with
friends. Your opinions are very important to us. Ahere are no right answers or wrong answers.
Everything you say is completely confidential: wk mot use your name in any wagrn(d we will not

share your answers with anyone, including your parerts NECESSARM have talked to one of your
parentson (INSERT PARENT INTERVIEW DATE) and they have given us permission to talk to you.]

kKINTUse Do you use the internet or emalil, at least occasionally?
kiNTMoB Do you access the internet on a cell phone, tablet or other mobile device, at least occasionally?®

USES INTERNET DOES NOT USE INTERNE
Current Teens 95 5
July 2011 95 5
Sept 2009" 93 7
Feb 2008" 93 7
Nov 2007 94 6
Nov 2006 93 7
Nov 2004 87 13
K1 Generally speaking, would you say that most peopl e

careful in dealing with people?

CURRENT
TEENS
%
25 Most people can be trusted
65 You canoé6t be to
7 It depends (VOL.)
3 Dondét know
* Refused
*Trend questionpriot o 2006 was “Do you ever go online to access
and receiTve nadmaiulead™ i on fr om N duyoREdtke intetmet, @tledset pt 2009 wa
occasionally? Do you send or receive emall, at least occasign@ll” Tr end quest iDoyouusenm Jul y 2

the internet, at least occasionally, for example on either a computer or a cell pidbe¥ou send or receive
email, at least occasionally?
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K2 As | read the following list of items, please tell me if you happen to have each one, or not. Do
you have...[INSERTITEMSIN ORDER]?

A cell phone... or an Android, iPhone or other

device that is also a cell phofie

CurrentTeens
July 2011
September 2009
February 2008
November 2007
November 2006
November 2004
A desktop or laptop computé&t
Current Teens
July 2011
September 2009
February 2008
November 2007
November 2006
November 2004

A tablet computer like an iPad, Samsung
Galaxy, Motorola Xoom, or Kindle Fire

Current Teens

K2a_1 Somecellphones are calll
phone a smartphone, such as an iPhone or Android, or are you not sure?®

Based on teen cell phone owners

CURRENT
TEENS
%
47 Yes, smartphone
49 No, not a smartphone
“Prior to 2009, trend wordi

ed

YES

78
77
75
71
71
63
45

80
74
69
60
59
79
75

23

NO

22
23
25
29
29
37
55

20
26
31
40
41
21
24

7

DONOT

O O O O o o o

O O O O O O

Asmartphoneso

JULY 2011

ng

30

56

wa s

phone... or a Blackberry, iPhone or other device that is also a cell phone
20p6tetUewkt epasbhepuasr
items. Results shown here have been recalculated to combine the two items.
2011 \sohatd snmagphoweaos not... or are you not sure?

61
I

62July
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4 Not sure/ Donodt 14
0 Refused 0

[n=637] [n= 642]

K2b_1 Is there a computer that you can use at home?
Based on teens who do not have a computer

CURRENT

TEENS JULY 2011
%
67 Yes 63
33 No 37
0 Dondt know 0
0 Refused 0
[n=161] [n=175]
K3 Thinking about the computer you use most often, do your parents, siblings or other members of

your family share that computer with you?

Based on teens who have a computer or have access to one[N=764]

CURRENT
TEENS
%
71 Yes
29 No
0 Donodt know
0 Refused

There is no K4.
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K5 Wedre interested in the kinds of things you do when

these things. Please just tell me whether you ever do each one, or not. Do you ever...[INSERT

ITEM; RANDOMIZE]?

Based on teen internet users

(VOL.) CA
THAT |/ D( DONO® "
YES NO KNOW HOW KNOW REFUSED
Use asocial networking site like Facebddk
Current Teens [N&/§| 81 19 0 0 0
July 2011 [N=770] 80 20 0 * 0
September 2009 [N=746] 73 27 n/a 0 0
February 2008 [N=1,033] 65 35 n/a 0 0
November 2007 [N=664] 60 40 n/a 0 0
November 2006 [N=886] 55 45 n/a 0 0
Use Twitter
Current Teens 24 76 0 0 0
July 2011 16 84 0
September 2009 8 91 n/a
Share videos of yourself online
Current Teens 15 85 0 * 0
Share photos of yourself online
Current Teens 62 37 * 0 0
®For Feb. 2008, Se pt. 20 0 9Usaandnhd andialnet@dking site liketMgSpace&wor di n g

or Facebook
In November 2007, teens were asked whether they personally had an SNS profile, rather than if they ever use an

SNS

site.

ltem wor di

ng

wa s

“A prof il eoookn.

of Total Teens. Results shown here are for teen internet users only.
In November 2006, teens were asked whether they personally had ever created an SNS profile, rather than if

they ever use an SNS site. Question wording ‘Wis/e yolever created your own profile online that others can

see, like on a social networking site like MySpace or Facebook?
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[READTOTEEN INTERNET USBR TEENS WHO HAVE A CELL PHONE OR NaAB|&T another

subject...

K6 On which social network site or sites do you have a profile or account?*

Based on teen SNS or Twitter users

CURRENT

TEENS

% 94
26

11

7

7

n/a
n/a

n/a

[n=632]

Facebook
Twitter
Instagram
MySpace
Youtube

Tumblr
Google Plus

Yahoo-unspecified
Pinterest

Meet Me
Gmail

My yearbook
Foursquare

Spotify

Flickr
Skype

Google Buzz
UStream

Other (SPECIFY)

Donot have
network site
Donot know
Refused

myr accoumt onmisaxiél i | €

Note: Total may exceed 100% due to multjple responses.

#July 2011

pewinternet.org

JULY 2011
93
12
n/a
24
6

2

n/a

n/a
n/a

n/a

n/a

n/a

[n=623]

W whith sncipl neiwaosking site or sites do you have an accbunt?
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K7 Which social network site or account do you use most often? [PRECODED OPERND; FIRST
RESPONSE ONLYf®

Based on teen SNS or Twitter users

CURRENT

TEENS

% 81
7
3
1

= NPk O

*

[n=632]

Facebook
Twitter
Instagram
Youtube

Tumblr
Google Plus

Yahoo-unspecified
My yearbook
Pinterest

Gmail

MySpace
Foursquare

Spotify
Meet Me

Flickr
Other (SPECIFY)

Use all my social network profiles/accounts equally
profile

Donot have

network site

Donot know

Refused

my

own

NOV 2006
7
n/a

n/a
*

n/a
n/a

n/a
0
n/a

n/a

85
n/a

n/a
n/a

0
6
n/a
n/a

[n=487]

% Question was asked only of those who gave tw more responses in K6. Results shown here include teens who
only gave one response in K6.

Nov 2006

guestion

the profile you use or update most ofteh?
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K8 About how often do you visit social networking sites? [READ 1-6]°°

Based on teen SNS or Twitter users

CURRENT
TEENS JULY 2011 NOV 2006
% 42 Several times a day 40 22

25 About once a day 24 26
12 3 to 5 days a week 13 17
9 1 to 2 days a week 12 15
5 Every few weeks 6 9
7 Less often 5 11
* (DO NOT REAkMYy Dc 0 *
0 (DO NOT READ) Refused * --

[n=632] [N=623] [N=493]

KFB1  Thinking only about your Facebook profile... How many friends do you have in your network? [IF
NECESSARY: Just your best guess is fine.]

Based on teens who have a Facebook account{N=588]

CURRENT
TEENS
%

* No friends
19 1-100
24 101-250
28 251-500
27 More than 500
2 Donot know
* Refused

% Nov 2006 question was asked of teen SNS users
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KFB2

KFB3

Thinking about who is in your Facebook network, are you friends with or otherwise connected
to... [INSERT ITEM; RANDOMIZE;ITEM h ALWAYS LAST]? How about [INSERT NEXT ITEM]?

[READ IF NECESSARY: Are you friends with or otherwise connected to [ITEM] on Facebook?]

Based on teens who have a Facebook account{N=588]

- 0o 2 0 TP

7 Q@

%

(VOL.)
DOESN¢ DONOT
YES NO APPLY KNOW REFUSED
Your parents 70 29 n/a 1 *
Your brothers or sisters 76 18 6 0 *
Extended family 91 n/a 1 *
Friends at school 98 n/a * *
Other friends that dc 89 11 0 0 *
Teachers or coaches 30 70 n/a 0 *
Celebrities, musicians or athletes 30 70 n/a 0 *
Other people you have never met in person 33 66 * 1 *
Still thinking about Facebook... When, if ever, was the last time you checked your privacy
settings on that profile? [READ CATEGORIES ONLY IF NECESSARY]
Based on teens who have a Facebookaccount [N=588]
CURRENT
TEENS
30 Sometime in the past 7 days
31 Sometime in the past 30 days
17 Sometime in the past 12 months
6 When you first created your profile
5 You have never checked them
12 You dondt know or you
* Refused (VOL.)
99
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KFB4  Still thinking about your Facebook profile... Is your profile set to public so that everyone can see
it... is it partially private, so that friends of friends or your networks can see it... or is it private, so
that only your friends can see?®’

Based on teens who have a Facebook account

CURRENT
TEENS
% 14 Public

25 Partially private
60 Private (friends only)
1 Dondt know
* Refused

[n=588]

KFB7  On your Facebook profile, do you limit what certain friends can and cannot see, or can all your
friends see the same thing?®®

Based on teens who have a Facebook account

CURRENT
TEENS
% 18 Limit what certain friends can see
81 All friends see the same thing
Donobt know
* Refused
[n=588]

“Jul y 2011 question was asked of t eenTh8kh&abouttheTwi tt er
profile you use most often... Is your profile set to public so that everyone can see it... idatlpantivate, so that

friends of friends or your networks can see it... or is it private, so that only your friends cdn see?

% July 2011 question was askedteén SNS or Twitter users whose SNS prisiht least partially private, with the
following wo r d i Gngaur pfivate profile, do you limit what certain friends can and cannot see, or can all your
friends see the same thing?
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KFB8  What about your parents? Do you sometimes limit what your parents can see on your Facebook
profile, or do your parents and friends always see the same thing?

Based on teens who have a Facebook account{N=588]

CURRENT
TEENS
% 5 Limit what parents can see
85 Parents and friends see the same thing
9 Parents do not use Facebook(VOL.)
* Dondt know
1 Refused

KFB9  Overall, how difficult is it to manage the privacy controls on your Facebook profile? Is it very
difficult, somewhat difficult, not too difficult or not difficult at all?

Based on teens who have a Facebook account{N=588]

CURRENT
TEENS
% * Very difficult
8 Somewhat difficult
33 Not too difficult
56 Not difficult at all
2 Do not use privacy settings (VOL.)
1 Donét know

*

Refused
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[READTOTEEI$S WHO HAVE A TWITTER ACCONNTY | ' d | i k equéstionsesgekificalllo u s o me
about Twitter...

KTw1 How many people follow you on Twitter? [IF NECESSARY: Just your best guess is fine.]

Based on teens who have a Twitter account [N=180]

CURRENT
TEENS
%

4 No followers
22 1-10
18 11-50
20 51-100
34 More than 100
2 Donodt know
* Refused

KTW2  Are your tweets currently private or public?

Based on teens who have a Twitter account [N=180]

CURRENT
TEENS
%
24 Private
64 Public
12 Dondt know
* Refused

There is no K9.
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K10 Thinking about the ways people might use social networking sites... Do you ever... [INSERT

ITEMSIN ORDERP

Based on teen SNS or Twitter users[N=632]

a. Delete people from vy
list

b. Remove your name from photos that have
been tagged to identify you

c. Delete comments that others have made on
your profile or account

d. Delete or edit something that you posted in
past

e. Post updates, comments, photos vdeos that
you later regret sharing

f.  Set up your profile or account so that it
automatically includes your location on your
posts

g. Post fake information like a fake name, age
location to help protect your privacy

h. Shareinside jokes or coded messages that o
some of your friends would understand

i. Block people

j. Delete or deactivate a profile or account

pewinternet.org

YES DO THIS NO,DONOT  DONGT REFUSED
74 26 0 0
45 54 * 0
53 46 1 0
59 41 1 0
19 81 0 0
16 82 1 0
26 74 0 0
58 42 * *
58 42 * *
31 69 * 0
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K11 Next, wedd | i ke to kn

o} you have posted the foll
account you use most o
I

i f
ten, or not. You can just te
1

you, just say so and 0 nxd). V[INSERT ITEM) RANDGMIZE]dsx t i t e m.
this posted to your profile or account, or not?
Based on teen SNS or Twitter users
(VoL.)
YES NO DA%ELSYN ° Il:()l\?O':l/\/(J T REFUSED

a. A photo of yourself

Current Teens [N5327] 91 9 * 0 0

Nov 200§N=487] 79 21 * * --
b. Yourreal name

Current Teens 92 8 * * 0
c. Your birthdate

Current Teens 82 18 * * 0
d. Your relationship status

Current Teens 62 37 1 1 0
e. Your school name

Current Teens 71 27 1 1 0

Nov 2006 49 50 1 * --
f.  Your cell phone number

Current Teens 20 76 3 1 0

Nov 2006 2 96 2 * --
g. Your email address

Current Teens 53 44 * 2 1

Nov 2006 29 70 * 1 -
h. The city or town where you live

Current Teens 71 27 1 1 0

Nov 2006 61 39 0 1 --
i. Videosof you

Current Teens 24 75 1 0 0
j.  Your interests, such as movies,

music or books you like

Current Teens 84 15 * 1 0

®Nov 2006 question was asked of teens who hamMee da profil
like to know f the following kinds of information are posted to your profile, or not. You can just tell me yes or no.

I f something doesn’t apply to youFirstiNaxs){INSERTYITEMS, and | ' | |
ROTATEIs this posted to your prdé, or not?
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K12

K13

Thinking again about the social network site that you use most often, how concerned are you, if

at all, that some of the information you share on the site might be accessed by third parties, like
advertisers or businesses without your knowledge? Are you very concerned, somewhat
concerned, not too concerned or not at all concerned?

Based on teen SNS or Twitter users[N=632]

%

CURRENT
TEENS

9 Very concerned

31 Somewhat concerned
38 Not too concerned

22 Not at all concerned

* Donét know

* Refused

Have you ever done or experienced any of the following? (First,) Have you ever... [INSERT ITEM,;
RANDOMIZE]?

Based on teeninternet users

Said you were older than you are so you
could get onto a website or sign up for an
online accoun?

Current Teens [NA§
July 201IN=77q
Dec 2008 [N=754]

Shared sensitive informatioonline that
later caused a problem for you or others in
your family

Current Teens

Posted something online that got you in
trouble at school

Current Teens

PJul

networking site? Decenber2 0 0 0

coul

y

d

2011 was asked as

a

guestion

YES NO DONOT KN  REFUSED
39 61 0

44 56 *

15 85 * --

4 95 * 0

4 96 0 *

st an daHaveerya ewgnsaicsypbuweraolderi t h t he
than you are so you could get onto a web site or sign up for an online account, such as for email or a social

wor di

get onto a web site?”
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d. Received online advertising that was clearl
inappropriate for your age

Current Teens 30 70 1 0
K13continued...

YES NO DONOT KN REFUSED
e. Been contacted online by someone you did
not know in a way that made you feel scarec
or uncomfortable

Current Teens 17 83 0 0
f.  Met someone online who became a good

friend

Current Teens 39 61 * 0

g. Had an experience online that made you fee
good about yourself

Current Teens 52 46 2 *

h. Had an experience online that made you fee
closer to another person

Current Teens 33 66 1 0

i. Decided not to post something online
because you were concerned that it might
reflect badly on you in the futuré

Current Teens 57 42 1 0
July 2011 55 44 1 *

K15 Overall, when you use the internet, do you do that mostly using your cell phone or mostly using
some other device like a desktop, laptop or tablet computer?

Based on teen mobile internet users [N=600]

CURRENT
TEENS
%
33 Mostly on cell phone
63 Mostly on something else
3 Both equally (VOL.)
* Depends (VOL.)
* Donét know
* Refused

71July 2011 was asked as a standalone question.
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[THANK TEEN RESPONDHNGsE are all the questions | have for you. Thank you very much for your

time. This survey is sponsoredbyepr of it research organization call
Internet and American Life Project. [IF NEEDED: A report on this survey velldat liy the Pew

Internet project in a few months and you will be able to find the results at its web site, which is
www.pewinternet.org].

Thanks again for your time. Have a nice (day/evening).

"July 2011 trends based on the AParents aAprl9T duynsd 20DLi[ng799 a | Citize
parents of 12-17 year-olds, n=770 internet teens and 29 offline teens].

"TNov 2007 trends based on the fAParents and T-HMovember 5200V ey on Wr i ti
[n=700 parents of 12 -17 year-olds, n=664 internet teens and 36 offline teens].

iNov 2006 trends based on the fAParents adiNovenberdn2006nedMBH Survey, 0 c
parents of 12-17 year-olds, n=886 internet teens and 49 offline teens].

¥ Nov 2004 trends basedonthe i Panrtes and Teens 2004 Sur v-&gvenber 28 200Hnc1160d Oct ober 2
parents of 12-17 year-olds, n=971 online 12-17 year-olds and 129 12-17 year-olds who do not use the internet].

YSeptember 2009 trends based on te eSuirPvag \eh tlone 260 Geptdnabdr 24s Ce | | Phon
2009 [n=800 parents of 12 -17 year-olds, n=746 internet teens ages 12-17 and 54 offline teens ages 12-17].

February 2008 t r é&aming& BidicsEaghgement Stirvep of Tieens/Parentd ¢ o n dNpwemteerdl, 2007
i February 5, 2008 [n=1,102 parents of 12 -17 year-olds, n=1,033 internet teens ages 12-17 and 69 offline teens ages 12-
17].

Vi Dec 2000 trends based on the fParents, Kids and the Internet Survey,d conducted November 22-December 15, 2000
[n=754 parents of online 12-17 year-olds and 754 12-17 year-olds who go online].
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