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Internet Evolution
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The Internet in 2000

Slow, stationary connections
built around a desktop
computer

A 46% of adults used internet

A 5% had broadband connections at
home

A <20% watched video online

A 53% owned a cell phone

Ve

A 0% connected to internet wirelessly

Ve

A 0% used social network sites
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% of Each Age Group Who Use the Internet

100 93% .
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Change in internet use by age, 2000-2010

100%

75%

i anline
.
Oup online

5 50%
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== Teens 12-17" 3%

All adults
18 and older 79%

e Adults 18-29 95%

Adults 30-45 87%

== Adults 50-64 78%

Adults 65
== and older 42%

Pew Internet

Faw Inbereat & Smacices Life Project

* Teens data is from Sept-09.
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Stage One in Internet Evolution: Broadband

By 2010, 65% Have Broadband at Home

T—

A High-speed connection brings greater overall
engagement in online activities

A Content creation meets the masses:
Blogging (14% of online adults)
Commenting (26%)
Downloading music (37%) or video (27%)
Watch online video (66%)

A Search becomes the norm (87%)

—_ &
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Home Broadband Adoption, 2000-2010

Important to

Dial-up - Broadband

80% - remember:
so
60% One

g o In three

g 0% adults have

b not been part
of the
broadband
0%

June April March March April March March March April April  May reVO|UtIOn

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

Source: Pew Internet & American Life Project surveys 2000-2010. Based on
all American adults 18 and older.
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Internet access is highest among
U Whites
U College graduates

U Those with incomes of $50,000+

!

Home broadband access is also most
common in white, highly educated and

more affluent households
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Less Visible Digital Divides

2% of U.S. adults
(able to
participate in a
telephone survey)
have a disability
or illness that
makes it harder or
Impossible for
them to use the
Internet

At least 1in 4 U.S.
adults live with a
disability that
Interferes with
activities of daily
living

Of those, 54% use the
Internet I compared
with 81% of adults
who report none of
these disabilities

U.S. adults
living with
chronic disease
are significantly
less likely than
healthy adults
to have access
to the internet
(62% vs. 81%)
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Comedy or
humorous videos

Mews videos

Educational videos

Maovies or TV shows

Music videos

Political videos

Animation or cartoons

Sports videos

Commercials or
advertisements

Adult

Other

% of online adults who say they watch each type of video, by year

* indicates a significant
increase across years.
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69% of internet users (half of all
US adults) watch videos online
I and not just funny cat videos

14% of internet users have
uploaded their own video
content (up from 8% in 2007)

Video sharing as likely to occur
on social networking sites as
on specialized video sites
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% of internet users in each age group who upload video, over time

14% of adult

e - Internet
—— users hgve
/ posted video
el 2 17 | REDS online, up
B 3049 from 8% in
10 B 50+ 2007
10%
/ Biggest
growth
2l among older
4 adults,
0% ! | I women
2007 2009
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% of Each Age Group Who Have
a Cell Phone
100
0% 87% 839%
80 —
50 - 61%
40 - -
20 | ] - .
-4
0 B T T T m
Teens  Adults Adults Adults Adults In 2000, 53% of adults
12—1 7 18—29 30—49 50—64 65+ owned a cell phone
Teen data Sept 2009 Adult data Nov 2010 In 2011, %2 of US

households are cell only
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The % of all adults who own a desktop or laptop computer

80%
\

40% |~

20% [—

0% | 1 1 1 1 1 1 1
April  Dec  April  April  Sept  Dec Jan May
2006 2007 2008 2009 2009 2009 2010 2010

Source: Pew Research Center's Internet & American Life Project, April 29-May 30,
2010 Tracking Survey. N=2,252 adults 18 and older; n=1,238 basad on wireless
Internet users. Cell phone wireless users incdude those who use email on a cell
phone; use the internet on a cell phone; or use instant messaging on a cell phone,
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Desktop and laptop ownership, 2006-2010

-

Laptops are
becoming theg
computer of

Deskt )
M Desktop choice

Laptop

For the first

time in 2010,
adults 189

were more

likely to own &

laptop than a
desktop

Pew Internet

PFew bvtorst & Arvericey Life Project



Wireless internet use, 2009-2010 )

The % of all adults who do the following

April 2009 | May 2010

In 2000,
there
were no 51
nwirel 39
Internet 32
user s
Today, . . .
0 Go online Go online Go online
59% of : : i : .
wirelessly with  wirelessly with wirelessly from
adult.s go laptop cell phone cell or laptop
online
wirel eSS|y Source: Pew Research Center's Internet & American Life Project,
April 29-May 30, 2010 Tracking Survey. N=2,252 adults 18 and Pew Internet
older. Cell phone wireless users include those who use email on Peww Intwrnet & Amecican Lifs Propct

a cell phone; use the internet on a cell phone; or use instant
messaging on a cell phone.
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Young Adults Lead the Way in Wireless Internet Use

m All adults m 18-29 m 30-49 m50-64 065+
84%

49%

20%

% who connect to the internet wirelessly using a laptop or handheld device

Based on Nov 2010 Pew Internet Tracking Survey
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17% go
online via
their phone
weekly

adul t s

55% go
online
via their
phone
daily

who use their

In April 2009,
just 36% went online daily
via their cell phone

Based on May 2010 Pew Internet Tracking Survey
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Overall, wireless internet users are
more engaged in online activities

Half of all African-American adults
In the US (48%) have used their cell
phone to access the internet,
compared with 40% of Hispanic
adults and 31% of white adults

Overall, African-American adults
are the most active mobile internet
users

African-American mobile internet
use is growing at a faster rate than
non-Hispanic whites and Hispanics
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Teen cell phone owners in the lowest
household income category are most
likely to use their handset to go online

Annual household income Go online with cell Computer in the home
Under $30,000 41%* 70%*
$30,000-$49,999 27% 84%
$50,000-574,999 22% 93%
$75,000+ 23% 97%

* significantly different than all other cells in the respective rows

Based on Sept 2009 Pew Internet Survey Pew Internet

Pew Internet & American Life Project
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Demographics of teen cell phone users

the % of teens in each demographic group who have a cell phone Still some
key mobile
% of teens % of teens divides
White, non-Hispanic 78%
Black, non-Hispanic 75 Teen Ce”_
Sex Hispanic (English-speaking) 68 phone use is
Boys 74% highest
Girls 77 Household income among teens
Less than $30,000/yr 59% living in
Age $30,000-$49,999 76 hiaher
12-13 66% $50,000-$74,999 73 . J
14-17 80 $75,000+ 87 (ICOTIE
households
Pew Internet

Pew Internet & American Life Project
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How Are Teen Communication Channels Trending?

Texting

Talk landline

Talk cell
Face-to-Face
Instant messaging
Email

Social networking site

2006

27

39

34

31

28

14

21

2009

54

30

38

33

34

11

25

Change

Texting is now the
communication
channel of choice

The percent of teens

who text friends daily

has doubled in three
years

Other forms of daily

communication have

not grown nearly as
much

% of teens who report contacting friends daily using each channel

DEW/ INTERNET |




Focus groups 1 ndicat @d thateée

Boys tend to text in instrumental ways

A typical teen sends about 50 texts per day

The % of teen texters who send that many texts per day

None 1-10 11-50 51-100 100+

Pew Internet

Girls tend to text in more
conversational ways
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Girls have more
fully embraced
mobile phones for
social communication

Girl s are mor

Text friends daily
(86% v. 64% boys)

Call friends daily on cell
(59% v. 42% boys)

.\ Have long text
exchanges about
personal matters
(71% v. 62% boys)

» .
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% of teen cell owners who

have each function on their
phone:

Texting (88%)
Taking pictures (83%)
Recording video (54%)
Playing games (48%)

Instant messaging (31%)

SNS use (23%)

Email (21%)

Teen data Sept 2009
PEW/INTERNET




The % of cell phone owners who use their phones to do the following

Take a picture
76

IS:

e 2003 What about
adults?

Send or receive 65
text messages B May 2010

27

Play a game
yad 34

25
3

Send or receive email

!

25
Access the internet 3

Play music
33

Send or receive
instant messages 30

Record a video Pew Internet

Pew Inteenet & Amencan Life Project

—
N
o
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% of adult cell phone owners who
use their phone to:

Send a photo or video (54%)
Access a SNS (23%)
Watch video (20%)

Post a photo or
video online (15%)

Purchase a product (11%)

Make a charitable
donation (11%)

18-29 year-olds lead the way in
every mobile activity
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African-American and Hispanic
adults lead the way in using their
phones toé

Access the internet
Email
Play games
Record videos
Play music
Instant message
Use SNS
Watch/Post video

W/ NTERNETY




New Kids on the Block

Percentof US adults 18+ who own each type of gadyet Tablet ownership

among U.S. adults
85% rose from
4% to 7%
between
September 2010
and
January 2011

CellPhone  Desktop Laptop MP3 Player Game Console  Tablet e-Reader
Computer

Based on Nov 2010 and Jan 2011 Pew Internet Surveys
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Mobile changes our
relationship
to time and space

| can get
the information | need
when | want Iit,
where | want it

Mobile has increased
accessibility
for some populations




Pew Internet

Suggest to Friends

The Pew Research Center's Internet
& American Life Project produces
reports exploring the impact of the
internet on families, communities,
work and home, daily life, education,
health care, and dvic and political
life.

Information

Founded:
2000

1,022 People Like This

Jamie Laurie David
Holladay Robey Kotowski

Keith Arneda Dan
Wolter Patterson  Luxenberg

Favorite Pages

3 Pages See All
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Pew Forum Pew Pew

on Religion Research  Research

& Public Life Center Center's
Project for

Pew Internet & American Life Project _

wall
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Info Contact Us Photos

YouTube RSS/Blog
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Filters

Pew Internet & American Life Project Our latest report finds that 58% of
adults have done research online about products and services they intend to

buy, and about a quarter have posted comments or reviews online about
products or services they've bought. Read the report at http://pewrsr.chfadafih

news

lifeinc.msnbc.msn.com
Remember the late 1990s, when the Internet boom was in full swing?
Everyone was predicting we'd soon be shopping for everything from dog

More people grabbing mouse instead of car keys - In the

food to cars in our pajamas, and we'd never leave the house.

]| Wednesday at 4:26pm - Share * Flag

Pew Internet & American Life Project

In the news

mediadecoder.blogs. nytimes. com
A yearlong look at technology news coverage by the Pew Research

Study Finds That Apple Dominates Tech News - NYTimes.com -

Center’s Project for Excellence in Journalism conduded that the media
has "double vision about the digital age,” because the most prevalent

message in news coverage is that “technology is making life easier and
more productive, " but th...

7] Tuesday at 3:00pm - Share - Flag

Pew Internet & American Life Project Another fellow Pew Research project
is on Facebook! Follow the Pew Research Center's Project for Excellence in

Journalism (PEJ} for the latest media news and analysis.

Pew Research Center's Project for Excellence in Journalism The Pew
PEJ Research Center's Project for Excellence in Journalism is dedicated to trying to
understand the information revolution. We spedialize in using empirical methods

to evaluate and study the performance of the press, particularly content
analysis. We are non partisa...
Mon-Profit: 215 people like this,

See Mare

El September 22 at 5:26pm * Share - Flag

£ Christopher Kenneally likes this.

Pew Internet & American Life Project New video: Associate Director

Susannah Fox's talk at Mayo Transform 2010 : Thinking Differently About Health

Care. (Includes video and a commentary based on her prepared remarks.)

e e The Power of Mobile | Video

pewinternet.org

What will happen when the untapped knowledge of every patient, of
every caregiver, of everyone who has something of value to share
actually has the opportunity to share it?
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% of Internet Users in Each Group Who
Use Social Networking Sites

100

80

40 -

20 -

Adults
18-29

Adults
30-49

Adults  Adults
50-64 65+

Teens
12-17

Teen data Sept 2009
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Adult data Nov 2010

In 2000, there were no
nsoci al net

8% of online adults
used SNS in 2005,
35% in 2008

Today, 61% of online
adults use SNS

On typical day, nearly
40% of the adult
online population

goes to a SNS
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The social networking population is becoming more diverse

k——-.

Get Over Yourselves, Youngsters ¥

Old People Can Network
Socially Too. g

p A
- — g

SNS use among adults 50+ almost doubled
between 2009 and 2010

Older adults make up the fastest growing segment
of SNS users
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Twitter iIs not as popular as SNS

% of Internet Users in Each Group
Who Use Twitter

100

80 Total online |
adults 8%

60

40

HEN
N
>N

q

20 8% )
o |

Teens
12-17

7% 6% 4%
NS e

Adults  Adults
50-64 65+

Adults
18-29

Adults
30-49

Teen data Sept 2009 Adult data Nov 2010
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Other key demos:

African-Americans (13%)
Hispanics (18%)
Urbanites (11%)

R Pew Internet
3 @Pew_ Internet Washington, DC

The Pew Re: rch Center's Inte t & American Life
Project, a profit Felel '1'5 n resear: h ganizi
http-//pewi
EEmm e 00 (wess R[S
Timeline  Favorites  Following  Followers  Lists
~ Pew_Internet Few Internat
L i-»‘ WWould you like a little more data in your day? You can keep up with
s on Facebook at http-//ffacebook_ com/pewinternet
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.i/ @K' nBennett Hi Kirsten, "adult" means ages 18 and over.
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L i/ @be3d Th I( I I h uld look I I( h s http /fbit_ly/d=z73bH -
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'.if Do yo Y Ip Ab t one in three internet users (32%) have posted

comments!rewews online about product or services.
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Location-Based Services: The Next Big Thing?

In January 2011, 17% of adult internet users said they use a
geo-location service or function such as Foursquare or
Google Latitude to share their location with friends

= Hells © : ~ B c 02:03
<. Kichen & New York

= '

= Friends
A &

S -

= e 7. =
&5 Manhattan 7 &

:{,'n,ana Tunnai
f__ l David Chartier

200 Y® 20

-— T8,
oo e

i




SNS are Information Game Changers
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